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Abstract

Research Title: Foreign Tourist Behaviour in Consuming Tourism Product in Chiangkhan
Municipality, Chiangkhan District, Loei Province
Researcher: Mr. Sanchai Kiatsongchai

Year Date: B.E. 2009

The objectives of this research are (1) to study demographic information of foreign
tourists visiting Chiangkhan municipality, Chiangkhan district, Loei province and (2) to
study behaviour of foreign tourists in consuming tourism products within Chiangkhan
municipality, Chiangkhan district, Loei province

The research findings were as follows:

1. Most foreign tourists were male, aged between 20-30 years old with higher
education than undergraduate level. Most of them were company employees with
average income over 15,000 USD per year and were residents from Europe, especially,
Belgium.

2. The research found that foreign tourists travied into Chiangkhan mostly with
leisure purpose by taking public bus and accompanied by friend. Most of them came
here for the first time and arranged their travel themselves by searching tourism
information from their friends. Moreover, it was found that relaxation was their motivation to
visit the place whereas Old Wooden House community was their most visited and cycling
was their choice of activity. Foreign tourists spent 3,644.69 Baht per person in average
while staying in Chiangkhan which could be categorized in average amount per person
into: accommodation for 1,371.43 Baht, food and beverages for 936.67 Baht, souvenirs
for 668.18 Baht, recreational activities for 533.33 Baht, Fees for 861.11 Baht, local
transport for 758.33 Baht, massage and spa for 400 Baht and others such as donation
and shopping for 868.33 Baht.

Most foreign tourists liked traveling within Chiangkhan and felt most impressed
with people’s ways of life, but felt least impressed with other aspects such as tourist

information center, insects and mosquitoes. However, Most foreign visitors agreed that it




was worth for money and would recommend Chiangkhan as a destination for their
relatives and friends. Whenever they heard about Chiangkhan afterwards, the Old

Wooden House community along the Khong River would appear in their mind.




