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People Participation in Development of Local Souvenirs for

Sustainable Tourism in Chiang Mai ,Thailand
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Abstract

This research entitled, “People Participation in Development of Local Souvenirs for
Sustainable Tourism in Chiang Mai, Thailand,” had the following objectives: 1) 1o study the
types and nature of local souvenirs suited for Chiang Mai, 2) to study people participation in the
needs of the tourists toward the local souvenirs in Chiang Mai, and 3) 1o study and establish
guidelines for the development of the local souvenirs suitable and conforming Lo the needs of the
sustainable tourists in Chiang Mai using statistical parameters such as percentage. mean. anc

standard deviation values.



This is study on the development of local souvenirs for sustaining the tounists on Chiang Mai
only, a province where tourism industry is growing at quite a high rate. Data were collected from
five areas. Firstly, the places which is popular to the Thai people, namely, Doi Suthep, Thapae
walking street, Chiang Mai Zoo, Doi Intanon, and World Horticultural Fair /Garden (Tourism
Authority of Thailand (TAT), 2008). Due to time limitations, the researcher conducted the study
during peak seasons or January to April and subject limitations, only Thai toursts or 400 subjects.
IYata from the sample group or souvenir entrepreneur and sellers of the local souvenirs were also
collected. The study showed that local cloth, silver jewelry, and muiberry paper products are the
local souvenirs that can be developed for tourism by focusing on their quality, design, and Thai
uniqueness because of their attractiveness and moderate demand by the tourists coming to Chiang
Mai. Local cloth, silver jewelry, and mulberry paper products were in demand in descending
order and conforming to the development of souvenirs toward sustaining the tourists in Chiang
Mai. In summary of the data from entrepreneurs / producers of local souvenirs, public relations
were by mouth to mouth, information technology, and brochures. Based from the suggestions of
customers, and government offices, the reasons for choosing Jocal souvenirs were the following:
1} quality, 2} Thai uniqueness, and 3} design. In summary of the data from the sellers of the local
souvenirs, where promotion of local souvenirs was by mouth to mouth, information technology,
and brochures, development of the local souvenirs should emphasize on its oulstanding design,
uscfulness, and local materials. Reasons for buying local souvenirs were: quality, Thai
uniqueness, and design.

The study concluded that development of local souvenirs for sustainable tourism in Chiang
Mai should rely on people participation of tourists, producers and sellers of local souvenirs, and

the government and private sector.



