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ABSTRACT

The purposes of this study were to investigate: 1) general characteristics of
entrepreneurs on tourism and products of the One-Tambon-One-Product project (OTOP); 2)
networking of general characteristics of networking of tourism business and OTOP as a co-
business; and 3) construction of network model between tourism business and OTOP in Chiang
Mai province. Respondents of this research were tourism entrepreneurs and OTOP entrepreneurs
in Chiang Mai province obtained by group random sampling. Interview schedules with open-
ended and close-ended were used as a tool for data collection. The statistics used in this study
were frequency and percentage.

Results of the study revealed that tourism entrepreneurs respondents had an
average annual income of 497,661.4 baht with 5.7 years of service on average. Most of them sold
package tour programs and their offices were located in Changklan. For the OTOP entrepreneurs,
it was found that they had an average annual income of 433,860.5 baht with 5.2 years of service
on average. Most of them produced utensils, souvenirs, and ornamental materials and they lived
in Hangdong district. They sold their products at an OTOP center.

For networking of general characteristics of tourism business and OTOP as co-
business, it revealed that the entrepreneurs respondents of the One-Tambon-One-Product project
(OTOP) had produced the products for sale whereas the tourism entrepreneurs respondents were
middlemen who took customers and tourists to visit and buy the products of the OTOP
entrepreneurs, making tourism and OTOP businesses a co-business by means of having the
tourism and OTOP entreprencurs working together as partners in the networks by selecting from
the outstanding entrepreneurs who were on high average income as well as steady income and

also operated business for a long period. Both the tourism and OTOP entrepreneurs needed to
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provide customers with quality products and standard services; their workplace needed to be
located in the OTOP villages for convenient access to tourism resource. Besides, the OTOP
villages needed to provide customers with permanent and multj-channel distributions as well.

It revealed that networking of tourism business and OTOP project in Chiang Mai
province were: 1) limited networking; 2) formal; and 3) particularly grouped. The respondents
wanted to have an advantage exchange among them and it took 1-5 years for establishing a
network of their business. However, they did not make an agreement by signing a contract but
they contacted or exchanged information with one another continually. They also did co-learning,
arranged exhibitions on tourism products, attended meetings, exchanged knowledge on tourism

and analyzed problems about products and services.





