
(3)
 

. . . 
Q Q,I" d. 4 oCS Q ,<do 

'Y'l tIIOl nsslJ'Ufl'Yl 'U{Jt'Yl tll'll'l 1~ 'U'Yllfl'U'Yll{JlJ 1'Yl 'U{J 1'Yl til 

i'U~nI'1fll;tI{Ji mj 'lh~I'Ylff''Ylti 

~ v.c:t 
1t8~t'U£JlA Miss Lei Jun 

~8mtytyl 

O1l 1~tll~'U~ 'Y'ltl~mllJl!m;'U{Jl~tll'll'ld~'U~1~'U 'Yll~lJll~tlli 'U~nd'fll;tI~ i '1111 

'l.h~t'Ylffl 'Yltl iHIOlQ'l.h~ft {Jfil~'U l)ffmm'mH;U~~ld'U'l.Jflfl" ff{JfllJ ll"~lff':ill i fl ~'tI 'U{J Uflvi'U{Jt~ til 

'lfll~'U 2)ffmn'Y'ltl~m l lJ01 l~flff'Ui ~ O1lvi 'U{J l~tllf1'U'U ~ ~~I~'U'Yll{J 1J11~ til i 'U~{J'I1 iflt;tI{J i'l111 

ils~l 'Ylffl 'Yl tI 3 )ffflEllG{J'Y'ltl~ nsl lJ O1l 'Yi 'U~ l~ til i 'Ul ~'I1 ':h ernl'Yi'U~ I~tll't1'U{JUflvi'U{Jl~tll'll'ld~'U 

ll"~ 4 )11ml~11i1~ ~tI~ijfll1lJfflJ-W'U1rn'lJ'Y'ltl~fl':i':ilJ01l'Yi'U{Jl~tll i 'Ul~'I1il{J01l vi'O~I~ til O1l1 ~tI 
iI "" 

Ui oN1TI 01 l 11f1 sl~ 111~ {J ~l':i 1 ~ fl ri u~1'0 ~1{J liffflElll~ 'UUfl 'Yi 'O{J lli tll'll'ld~'U lit~ 'UnN lJ1vi V {J tli tI1 • 
i'U~{J'I1iflt;tI~imj sm 400 lltl ~~hiioN1TIfll':irilJlPil'O~1{JU'lJ'l.rU{JtVWtfl~'O{Jjj'O~ioNi'U01lln'lJ

• u 

'j/ " I , 

sTmllJ ~'OlJ"f1 i'{JU ~'U uuu nnu mlJlit~'Olh 1il fflJ.fllElW ms In'lJ~'UlJ "~ll'W 'UflU i 'U1~'O'U.. .. 
Q.I & ~ Q rI v i iJ ""'''''' 
li'Ul1f1lJ 'Y'l.ff. 2552 mlfl'O'UlJmlf1lJ 'Y'l.ff. 2553 ll"~ltflll~'I1't1'OlJ" 'll'ftf:llOl'Y'l':i':iru'Ul.. 

H"01l1~tI 'Y'l'lJil uflvi'U{Jl~tll'll'ld~'UlJ1flflilf1~{J 1~'Ul'Y'lff'lfltl Vl~m~tI 37.40 tI 

lfl tlij ~'U ~'O VVlffti i 'U'Unsl~tI{J 1~ l 'O{J "{J1J1 i 'UuruCV1 nnlH~{J 'Um iI fl~{J U"~lJru CV1" ~ HClf.. . .. 
IOlllJih~'lJ ~~l~ 'UUflvi'O~I~ tll~I~'U'Yl NlJ1 ~lfltjj'O~l1j'UlJru CV1,,~~~'U~i 'UfllfllOl~i'U 'O'Ofl'tl'O{J.. 
tJl~t'Ylff~'U ~1~'Ul'tlIOl~ijfll1lJl~~ tyl~'lJ 11Ol~1'UlfflEl ifl~~{J Uflvi'U{Jl~tll'll'ld~'U ril'U i myij01l 

l~~'lJffflEll'O'4tJ~ tytyl'l1j 'OtJ~ tytyllOl~ ril'U 'l11 qjYiHl'Ultl'U 'li'l 'n'lffll'i llCl~'Y'l'Un-nui'iiffll1 flU 

'Y'll!fl{Jl'Ul1j'O~fl~l{Ji'U'lJ~,;r'Yll'Ofl'll''U lfltlijlltll~lllJl~~tl91Vl~'O'U 11,561 11t11'U (tJl~lJ1ru 

57,805 inn) 

H"01l 1~tI'Y'lq~m llJ O1l ~fl ff'Ui ~O1l 'Yi'O~t~ rnrinu~ ~~I~'U 'Yll{JlJll~tll i 'U~~'11 ifl 

l;tI~ i 11 11 'Y'l'lJil Uflvi'U{Jl~tll'll'll~'UlJ1flflilfl~ {J ~fliY'U 'l~vi'U{Jl~ til i uils ~t 'YlffLYWlfltll11i oN 

'lJ~,;r'Yl'l'ht~tll ll"~I~'U'Yll{Jvi'O{Jl~tll~lt101'j~llJl~'U'Yll{Jn'lJ'Y'lU n-nu 'l'U'lJ~,;r'Yl ll,,~n'lJl~ 'U'U ril'U 
" I ' 'J/ • • 

~ ru l'U lilJ1'Yi'O~tli tlltJ'j ~t'Ylff'n tI'l 'U 5 tlli ~ l'U 1J1III ~ tI 2.19 fli'{J 1 fl tlij ~ ru l'U i'U vi'U~tli tllm~ tI 

tJ l euuu 4 i'U II,,~ijilOl nill~ I1'{J fi O1l lJ1vi'O{J l~ tllt~ 'OflU -Wfl ~'O'U U"~'ll'lJl'iffU tI.fll'Y'l i 'U~l'U. 



(4)
 

f11 Hl m~irtlvitJ~!~rr.l'l511~hH'11 U i1 il 'il ~rI~ih :::~lJw.n mhfity~m'ltl~ m III f11 ll'i~ ffU i 'il rinu ~ 

!~U 'Vl1~1I1vitJ~!~rl1 'lU ~nrl~!;rI~ i l1li~1~~:::uuum ~rlff~ff~ i UU~'l:::~lU 1) il'il ~rI~lU ffU!{,
'U q 

U'l:::lJ~ tll'i;itJ ffmu~vitJ~!~rl1ii.ybY1f",U~ff1r1~111U'l:::ii~1111'tl'ltJ~nrl 2) il 'il ~rI~ 1Uiu l:::~lJ~~ 

llm ;itJ U~~!tl'ilY11{llmfltl 3) il'il~rI~lU'lftJ~'Vl1~f11l~~f11lffUfi'lvitJ~!~rl1 ;itJ f11lff1111lfl'iltJ~ 
'U 

A'tllumlltlllvitJ~!~rl1U'l:::~~m!lllA~rI~lU Internet 4) il'il~rI~lUff~!ff~lItlll~m~;itJ tlllii 

A'tllAlIiu mnh ~mllU'l:::ff1r1f11liJu .. . 
CloQ,l j).Q l.do Q,I'.d .d 'IV I d 

r--!'l rm1 'il rI~ 1Ul'I tl \9l tlllll f11 l 'VI tJ~!'VW1'U tJ~ U tl'VI tJ~!'VI rI1 '151 1 'ilU l'IlJ 11U tl 'VI tJ~! 'VI rl1 
" ,''' I 

~lU 1U1I1tl1'tlvitJ~!'Virl1U11~~vitJ~!Virl1'tll:::Ul'VI1~'tll:::!fl'VIfl'ilmlllVim~El6ff~1~~U~lU 1U,rtJrlVi 

vitJ~!~rl1ffmu~vitJ~!~ rl1'tll :::!fl'VITillll'l51~ -ff111flJ~lU~~tl irtlvitJ~!~rl1'1511~Uff1U i my~tl 

iuAHmll ff1Ul1m~~tlirtlvitJ~!~rl1'1511~U'il:::~tliul1m'tll:::1I1tu - 2,000 lJ1'V1 ~lU1,001 

l'Itl ~ tlllll!~rl1nlJ tJ1111l U'l:::tlnUU!'V1~ l'IlJi1irtlvitJ~!~rl1'1511~Uff1Ui 11 tljfuih :::'Vl1U tJ1111l 
.. ... 

4 ~ .do 0 Q,I Clo ~ .Q 'j) .do.dl "1'VI rI tJ1111ll'lU !lItJ~ U'l:::tJ1111l'ilU ff111llJl'Itl\9l nsIII f11l9ftJffUm!W:::'U tJ~'VIl:::'l n l'IlJ11ff1U 
'JI iI V 'JI 

r ~ ~ .Q v ..1 .. 1 ~ a .Q v '" I L'J v a ~ v .dai 11 ty!'l tJtl9ftJ rru m'U tJ~ 1"11 n11 l::: in 'VI tJ1111ll'l U!lItJ~ num11 l::: in 'VI!fftJr--lll'lU !lItJ~ !lJU \9lU U'l:::l1 
'JI I' I So' I 

Tili~~lr1i U f11leJftJffufi'lm ~rltJ~Vi 9,624.69 1J1'V1~tJ~U ff1Wm~~VieJftJffUfi'1111tlVi~~;itJ\9lm~ 

1U l'11J1{9i1 -ff111 f lJL11 \9lr--! 'l~ irtlvi tJ~!~rl1'1511~U llie5tJffu fi'liiff~ ff1U ff~! '11 U i1 ffU fi'11li ii~ tuflll'l 
q 'U. 

llmUl'I~ U'l:::~U "l (ffufi'11li\9lHnlJ~1111~tJ~f11l tlWW1tl~mj'luih1J1tl) 

r--!'l tlll1 ~ rlil 'il ~ rI~ii~1111 ffll~U nnlJl'Itl ~m III rns vitJ~! ~ rl11U 'j:::11 iHtl n 

vitJ~!~rl1 l'IlJi1 il'il~rI~lU !l'Iff tJ1r1 ~U~tJ~tJ1ffrl 'j:::~lJf11lfftlEl1 tJ1;l'I ~tlElW:::~'jtJlJ~f1'j1r11~ 
q 'U 

m ~rI~tJ!~tJu l\9lfl'tl'j:::ff ~fll1 ~tl i U ms vitJ~!~rl1 !W:::tl~lIfl1~V~ii~1111ffll~U nnlJl'Ifl~ m 'j 11 ms 
q q °1 

'UtJ~vitJ~!~rl1'1511~U tJ~1~iiirrl-ff1fity'Vl1~ffi)~ (P s 0.05) A~rlii~1111U\9ltl~1~nu1J'1~'lUl'Itl~m'jll 

f11'jvitJ~!~rl1'UtJ~irtlvitJ~!~rl1 i UU~'l:::~lU 



(5)
 

Title Chinese Tourists' Behavior in Chiang Mai Province, 

Thailand 

Author Miss Lei Jun 

Degree of Master of Arts in Recreation and Tourism Management 

Advisory Committee Chairperson Associate Professor Dr. Weerapon Thongma 

ABSTRACT 

This study on "Chinese Tourists ' Behavior in Chiang Mai, Thailand," aimed to 

study the following: I) personal and socio-economic characteristics of Chinese tourists ; 2) 

decision behavior of the Chinese tourists before visiting Chiang Mai; 3) behavior of the Chinese 

tourists during their visit in Chiang Mai; and 4) analysis of factors associated with travel behavior 

during their visit. This study employed a surveyed analysis. Respondents in this study consisted 

of 400 Chinese tourists visiting Chiang Mai obtained by accidental sampling. A set of 

questionnaires was used for data collection from December 2009 to January 20 10 and analyzed 

by using descriptive statistics. 

Results of the study showed that more than one-half of the respondents were male 

with an average age of 37.40 years , and residents of Shanghai city, Guangdong province, Beijing 

city and Jiangsu province in eastern China. Majority of the respondents finished bachelor's degree 

and were employed in private companies or government offices with an average monthly income 

of 11,561 yuan (approximately 57,805 baht). 

Regarding the decision behavior of the respondents before visiting Chiang Mai, it 

was found that the respondents decided to visit Chiang Mai on a four-day group tour consisting of 

their co-workers and friends. They visited Thailand for 2.19 times on average over the past 5 

years. Their main interests were relaxation and sight seeing. Factors most important in the 

decision making of the respondents were the following: 1) products - beautiful scenic views, and 

a high level of safety; 2) price - cheap package tour; 3) distribution channel - convenience in 

reservation of itinerary, accommodations via the internet as well as helpful suggestions from tour 

companies; and 4) market promotion - hotel and air ticket promotion . 
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For travel behavior of the respondents, the following were found: 1) places: most 

preferred to visit the temples, destination of man-made events while minority visited natural 

tourist attractions; 2) accommodations: they preferred hotels with the room rate of 1,000-2 ,000 

baht per night; 3) food: they preferred Thai, Northern Thai and Chinese dishes ; and 4) souvenirs: 

they preferred indigenous food or local products such as cotton clothes , costing 9,624.69 baht on 

average. The respondents preferred to spend much money at Night Bazaar market. The main 

reason the respondents did not buy souvenirs was because of its low quality but high price. In 

addition, the product did not meet their needs and it was inconvenient to bring home. 

For factors related to the travel behavior of the respondents , there was a 

statistically significant relationship between travel behavior and sex, age, domicile , educational 

attainment, occupation, family type, an average monthly income, main purpose for visiting, and 

reference group. There was little difference in each aspect of travel behavior of respondents. 




