(3)

d' a a/ 1 d‘ = d’ o ' d'
¥OLID3 NHANTTUUNNDIAUNIITIIVUNAUNTNUINDIUNYT

Tudandadoalni dszmealne

A wa .
VOV Miss Ler Jun
yoil3aian Aatlmansuridadia a1913910139ANIUUNUING
HAZNSNBANED
4 P
dazsiunssumsnilEom 5OIPNANTINTY ATITINA NBIXN
U 1]
UNAALD

a o nﬁ. a s 1 d’ a d. Ead d' ar asr = 1
1152901589 NoAnssuneaeIrITuiEumanie lusimdasos vy
s ¢ A as 1 [ a ar 3 4
Uszma'lne 1agilszasnme DAnyanyuzdIuynna deaN uaziAsygNIveIdnBuny)
L= = a @ a v o T dl o d‘ s (Y s ]
1794 2)fnyImganssunsdadulanisveauiisansuisz@umanuier luda o vy
szinelneg 3)Anu1danganssunsveuiionluserinenismeuieIveinioune 1123
a o v Aa v o o a 1 ~ J ] ~ ao
waz HARNTadenlaNUFURUSAUNYANTSUMINOANBIIUTENINMINDUNYD N1ITY
dw Ya a d a o 1w ' ~ a 1 = a A a J ~
11938015 AneiBad1529 ngudiedendnyuiuinveanvim i duiaumiawvieuie?
ar @ A v P Yq Yas 0. & v @ a A A Aq Y o
TuvanFaoaln 59 400 510 Fel@1935msquatetrsnuuiiudey nsealion1¥lunisiny
9 ;’1 dyd A A o [ L4 d ¢ o = =)
sAuswToyansell Ao nuudeumuiinerirldduniva msinudeyadutiumsludeu
a = LS an
FUNAN WA 2552 DUABUUNTIAN W.A1. 2553 LAz A5 18 HY YR IFADANS SRIUT

a o ' ar ' d‘ ~ v A d' ~
AANI13I3Y NI UNNBIUNYIFIITUUINNIIAT LﬂuL‘Wﬁ%'lU 91YMaYy 37.40 1

= 1 (%

Taofidunegeidoluuasi@oald sesaanlunumanieds unsilnne uazunmnaiay
o ar A r J dl 1 o= % 3 L} s

awdiny FuilwindeufivaiidumansiniemSeuumaiinegluninaz usenves
Yszmaiu Aduwaiifianuni ey Tadnisssgigs Wnveuiivasdudulngiins

R a =} a a 1 ' o £ o o o =y
szaudAnyieylSyymsedTyaias daulvairnududinenswazminnusgiamie

@ =] kY a e =1 9 = ] -~
winaursegndlunSdnensu Taolisielasrumisanidou 11,561 weru (Uszum
57,805 1)

HansIongANIsUMIaadulanisneunioInoufzaunauune’ludmia

a ' Vow = s A o a v ~ q ¥
woalvy wudn Wnvieunedsniuninnnaie dadauleveunorlulsznalne Taelsils
USHEMinAe tazmumaeuiioadisnsumuniesnuninauluussyn wazduiou diu

o d' 1 d. a d' ) d' 3 ~A o Y r d' d'
mu’Juﬂummmmﬂizmﬂ'lmalu 5 YN URaY 2.19 A5 IWUN%WM’JU’JU‘VIENL‘VIU’JLQZW

o [ ' 3 P ' [ ] @ A
sz 4 Ju wasiidagiszaenmsuveufiouionisindeu uazsusindionin ludiu



4)

LY 9

Y 1 P a1 [~ ' o A Y ' o v o T a
ATTADTIAUNNDIUNYITIITULIHUIN ﬂ%%ﬂﬁﬁi% Uﬂ’)'liJﬁ'lﬂﬂJﬂ@WﬂGlﬂ‘iillﬂ'l‘iﬂﬂﬁucli]ﬂﬂuﬂ

a v A s o A 1ra 9 a 1 ¥ a VY = b4
wunanmeuned ludmdadualnunldnsuunmdsgegalundazdu 1) Jedoamdum

Qs

a - A A Aa o da A s o Y
HazusMI A aouhveafininmminasnuuazinnulaeatyluszauga 2) Jededu
< o o @ v @ a 1 a
51A1 7D URANIIS 1IN 3) TadsAugoanimstansdudveuisd Ao N13edINITDIBY
TusunsunisvesnetuazAnnusuIaur1u Intemet 4) Yodvdudaasunsaainne n1sl
Tals Tuguain s susuazaonisiv
HEMI IV EAUNGANTTUMINBAUREIVBNTNBANEITITU WUININVIBUHY)
o v A 1 ] a @ a ~ d 9 ‘3 Q 9 A
Sunnllvesfemmvasisuioadsziania dszanfenssunuysdadeau S1auriesh
vouNeIdn uNNeuNeUsznnsssuma dimsudunnn WnneanssBudiulngwn
1 i o o ] ) @ Y
Tul59u50 U5 INANUNNBANGIB1IVUIEHA 1L IA1UTETNIN 1,001 — 2,000 VIN AU
WYANI IWNEITUBIMITUAEMITIAY Wudninneuissdudiulvgsulsemueinis
g =} A o as a dy a v d' = 1 ]
ne emsiuiies wazem1su SmSunganssuMsFeduiuazyeansedin wuNdIu

A :g o Vv g & =Y 9 dy 9/ dy =1 9 s
Tngidende Fumvsshniszianemisiuiies Fudlszinnidedtuiies iWudu uazil

[ ]
' T AA [t

) 9 o = d. ] : ] =Y

mlsnelunsdeduduntongn 9,624.69 vImAsau dIuLaINFeduAININAgARD AA1A
P LRl ° @ A w1 P a A a Y Aae 1 <3

luninsan dmSumanaiinnsauioiriiu bidedumildadugan

u

unFun ludaanin
.ﬂl. a 9 [} Y 9 o o Y °
FINWNS LAZDU 9 (Fum luasesnuaudeIns msinduiudiuin)
a o [ i [ ar d o o 1 y 1
wan1sIteilateniianudunusnunganssunisneunelluseniienis
v d’ » o A A [] as Y = a Qs [V Vv
nounyd wun Jadodu e 81y duneges szaumsinyl 013w dnuuzasounsa 51014
A v -~ Y d v - vy a A v o dao a
waaaeu Jngiszasananlumsvieuine) uaznguddlinNuduNUSAUNGANITNNTY
YINBUNYIW U BTN N YNeada (P <0.05) Taslinnuuanaenutalungdnssy

L\ A as 1 - J v
ﬂ'l‘i‘VImeEJ’J‘UENuﬂ‘VIE)\iL‘VIEJ’JGl‘NLWIﬂZﬂ'Iu



(5)

Title Chinese Tourists’ Behavior in Chiang Mai Province,
Thailand

Author Miss Lei Jun

Degree of Master of Arts in Recreation and Tourism Management

Advisory Committee Chairperson Associate Professor Dr. Weerapon Thongma

ABSTRACT

This study on “Chinese Tourists’ Behavior in Chiang Mai, Thailand,” aimed to
study the following: 1) personal and socio-economic characteristics of Chinese tourists; 2)
decision behavior of the Chinese tourists before visiting Chiang Mai; 3) behavior of the Chinese
tourists during their visit in Chiang Mai; and 4) analysis of factors associated with travel behavior
during their visit. This study employed a surveyed analysis. Respondents in this study consisted
of 400 Chinese tourists visiting Chiang Mai obtained by accidental sampling. A set of
questionnaires was used for data collection from December 2009 to January 2010 and analyzed
by using descriptive statistics.

Results of the study showed that more than one-half of the respondents were male
with an average age of 37.40 years, and residents of Shanghai city, Guangdong province, Beijing
city and Jiangsu province in eastern China. Majority of the respondents finished bachelor’s degree
and were employed in private companies or government offices with an average monthly income
of 11,561 yuan (approximately 57,805 baht).

Regarding the decision behavior of the respondents before visiting Chiang Mai, it
was found that the respondents decided to visit Chiang Mai on a four-day group tour consisting of
their co-workers and friends. They visited Thailand for 2.19 times on average over the past 5
years. Their main interests were relaxation and sight seeing. Factors most important in the
decision making of the respondents were the following: 1) products - beautiful scenic views, and
a high level of safety; 2) price - cheap package tour; 3) distribution channel - convenience in
reservation of itinerary, accommodations via the internet as well as helpful suggestions from tour

companies; and 4) market promotion — hotel and air ticket promotion.
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For travel behavior of the respondents, the following were found: 1) places: most
preferred to visit the temples, destination of man-made events while minority visited natural
tourist attractions; 2) accommodations: they preferred hotels with the room rate of 1,000-2,000
baht per night; 3) food: they preferred Thai, Northern Thai and Chinese dishes; and 4) souvenirs:
they preferred indigenous food or local products such as cotton clothes, costing 9,624.69 baht on
average. The respondents preferred to spend much money at Night Bazaar market. The main
reason the respondents did not buy souvenirs was because of its low quality but high price. In
addition, the product did not meet their needs and it was inconvenient to bring home.

For factors related to the travel behavior of the respondents, there was a
statistically significant relationship between travel behavior and sex, age, domicile, educational
attainment, occupation, family type, an average monthly income, main purpose for visiting, and

reference group. There was little difference in each aspect of travel behavior of respondents.





