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ABSTRACT

The objectives of this research were to explore : 1) development of tourism and
creation of “Pai” tourism identity in Pai district, Mae Hong Son province; 2) creation of a
meaning of cultural reflection in relation to tourism through the perspective of the local people,
tourists and entrepreneurs; and, 3) appropriate strategies used in the application of identity and
meaning construction towards the development of tourism products in Pai district, Mae Hong Son
province. This research was a qualitative type of research that was conducted in Pai district, Mae
Hong Son province with respondents consisting of communities, representatives from local
government and non-government sectors, local and foreign tourists, and entrepreuners. Data were
analyzed by using Structural-Historical Development Approach, Content Analysis and Inductive
Method. The Scenario Planning was used to create a management strategy for the production of
Pai tourism products. Results of the study are indicated below.

1) Tourism in Pai district has been found to have continuously developed ever
since it started to become a mere place to stop and rest by tourists who traveled to Mae Hong Son
province but has now become an increasingly popular destination for both Thai and foreign
tourists. All those times, the identity for Pai tourism had been both constructed or deconstructed
and reconstructured by the community, entrepreneurs, tourists and even government officials.
This particular tourism identity that was constructed was not of a permanent character but only
those who have constructed the identity existed permanently, and the identity continued to flow
with times as used by various groups based on their own convenience. Through the study, Pai
tourism identity was found to consist of being 1) a utopia, a mecca-city for backpackers; 2) a
town of highlanders, silk and cold weather; 3) an area for drugs, heroin and marijuana; 4) a place

for artists and handmade products; 5) a place for sipping aromatic brewed coffee; 6) as in “Pai In
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Love”, a place for romance and endless love; 7} a place for Reggae music; 8) as Pai, “a place of
diverse ethnic minorities”; and 9) as “Pai is nothing™.

1) Cultural understanding of Pai tourism was created by tourists, community and
entrepreneurs as reflected in food, attire, souvenirs, architecture, beliefs and stories including
activities and tradition. The purpose of providing meaning to cultural understanding of Pai
tourism was to promote tourism in Pai district because this meaning was able to improve the
value of tourism while being able to motivate the need for tourism and most of all, as an
expression of the the importance of culture, thinking system and comumunity acceptance.

2) Regarding result of the strategic management suitable for application of
identity and construction of meaning towards the development of Pai tourism products in
Machongson province, it showed that the vision for development that was “the development of
Pai tourism to survive in an identity of life, culture, and tradition of a diverse group of people
under a suitable management”, was expressed through four (4) distinct missions: 1) development
of Pai district as an area with its own identity under a lifestyle, culture and tradition of a diverse
group of people; 2) development of Pai district as a tourism town with good management based
on the potential of the Pai district to sustainably develop tourism products of Pai district; 3)
development of Pai district to be a place where diverse tourism potentials could be improved to
the national level; and 4) development of participation from every sector for the improvement of
tourism products of Pai district based on Pai identity. In addition, in order to obtain these above-
mentioned missions, development strategies were set up in terms of : 1) a strategy in the
development of welfare services for tourism; 2) a strategy in the development of souvenir
products and community tourism products; 3) a strategy for the sustainable development of
tourism sites; 4) a strategy in the conservation of traditional arts and culture of the local

community for tourism; and; 5) a strategy in the creation of new cultural tourism sites.





