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Abstract

Orn-Tai Sub-district, San Kampang District and Tha Nuea Sub-district,
Mae On District, Chiangmai are variety tourism resource community. However, these
districts are not well-know as tourism destination, although local government agency
have tried to support in term of community tourism resource development. This
research aims to study community tourism resource and its potential, as well as
community entrepreneurship and Community Tourism marketing management. In-
depth interview and focus group were used to collect data from stake holder in
community. The findings show that Orn-Tai Sub-district and Tha Nuea Sub-district
have their own natural resource, historic place, artifacts and culture of the district.
Furthermore, 32 of entrepreneurs were collected data through focus eroup method
and evaluating form (PEC) and. The results show that entrepreneurs in both sub
districts have their own unique personalities in keeping words and data collection
while self confidence and risk taking need to be improved.  Questionnaire was
collected through 400 tourists to analyze community tourism marketing
management. The finding indicates that marketing factors affected decision making in
tourism toward Orn-Tai Sub-district were at a high level, those were personal service
in community, and the physical characteristics of the community, while Tha Nuea
Sub-district was physical characteristics of the community, and personal service in

community.





