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Abstract

The research aims to: 1) collect community data including knowledge capital, social and
cultural capital, Natural capital, Physical capital and infrastructure, and economic capital, 2)
improve eommunity’s participation in land use planning by using Green Map, and 3) expand the
marketing channel for community-based tourism. The methodology of qualitative research and
participatory action research (Participatory Action Research: PAR) were used in this study. The
arca study was in Sansai District, Chiang Mai province and target group were community’s leader
community’s members and youth,

The results shown that most partieipants were male at the mean age of 41.72, standard
deviation is equal to 21.87 the rage of age from 9 to 87 years old. The range of income is 18,000 to
600,000 Baht/year at the average of 85,307.03; standard deviation is equal to 100,439.63. The
participants are members of various groups such as local guide, volunteers, housewife's groups,
ehairman/member of the tourism club, and water’s leader.

The results shown that the level of community’s participation are "moderately” in decision
making, action, benefits reeeived, and monitoring and assessing on the resources of the community
except for the youth which was found "minority"”.

In terms of ereating a Green Map, the study was found that participants learned together.
Community’s map was drawn as a eommunication tools for common understanding and to show
community’s land use. Brainstorming occurred together with the youth and they even shared their
ideas about community’s resources which are very diverse and useful. Beyond that is the
knowledge of how to use the symbols that could make people around the world understand as a
common language. After that, we surveyed by using GPS navigator and transferred GPS
coordinates into Google Map as communication’s channels for tourism such as; 1)
www.greenmap.org, 2) www.wordpress.com, and 3) http://dmdc.rmutl.ac.th (Data Management

for Research and Community Potential Development Center : DMDC). These channels enable



navigation devices such as GPS navigators, mobile phones (Smartphone) or Tablets which are very
helpful for traveling. Increased knowledge of the participants about Green Map wad found (From a
mean of 16.5 to 10.56), with 0.003 level of significance at the 0.05 confidence level. The
knowledge also affects the awareness of the importance of natural resources, environment and
culture, which found that the level of participant’s awareness were "High".

Community self-assessment based on self-assessment of the 7 Greens by the Tourism
Authority of Thailand (TAT) was found that communities are observed in all 4 areas: 1) the green
heart, 2) Green activity, 3) the green community, and 4) environmental responsibility, but some
participants still lack of some practices. The knowledge about green tourism test was found
increased (From a mean of 5.16 to 10.56), with 0.000 level of significance at the 0.05 confidence
level. Participants also had positive attitude towards the Green Tourism in terms of knowledge,
experience exchanging, and skills of practicing.

The community also reflects lessons learned from working together which resulted in a
partnership between the community's leaders, community members and youth. Opportunities to
manage their information systematically was found such as; knowledge and wisdom of the
community. They earned skills and experiences in applying communication as a tool in promoting
their green community. The community was proud to be a part of a useful database which will also

make other people become knowledgeable about the natural resources around them
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