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ABSTRACT

Wat Phra Chetuphon Vimolmangklararm: Potential development of cultural
tourism towards internationalization. This research was qualitative research with the
purposes 1) to study the background, current situation and problems of Wat Phra Chetuphon
2) to investigate the potential to be international cultural tourist attraction of Wat Phra
Chetuphon 3) to suggest models in improving the potential to be international cultural
tourist attraction of Wat Phra Chetuphon. The sample of 105 people consisted of a group of
key informants, a group casual informants and a group of general informants. The
instruments used were interviews, observations, focus group discussion and workshop. Data
were analyzed purposively. Data triangulation was used and descriptive analysis was presented.

The findings showed that Wat Phra Chetuphon Vimolmangklararm is a first grade
royal monastery, and also regarded as Thailand’s first university because of its worthiness in
Buddhist Arts, Fine Arts, Architecture as wells the source of other sciences and wisdom. In
2011, UNESCO has registered 1,440 pieces of stone inscription to be world’s heritage in
international register because the inscribed texts were international wisdom.

The study of Wat Phra Chetuphon Vimolmangklararm’s tourism potential could be
presented in 4 areas. First, the tourist attraction, Wat Pho is the World’s Heritage with its
international wisdom. There were a lot of sciences and arts accumulated here such as
Traditional Thai medical science, Architecture, Buddhist Arts, Fine Arts, art created language,
philosophy, history. However, only Traditional Thai medical science and massage has been
applied. Second, tourist service, Wat Pho has the capability to serve 5,000-10,000 tourists
from all over the world each day. Therefore, the exceed amount of tourists caused a lot of
inconveniences such as traffic jam, lacking in parking, restrooms, cleanness, safety, first aids
and drinking water. Third, tourism management, there were monks responsible and also
administration committee. However, tourism management was done internally without
external sectors. Thus, a lot of problems in systems occur such as infrastructural system,

public relation, coordination, service, financial resource and animal control. Fourth, tourism



promotion, there are only 8 public relation officials which were not enough, insufficient and
unorganized.

There are models suitable to improve the potential to be interational cultural tourist
attraction of Wat Phra Chetuphon in current situation. First, tourist attraction improvement
model, Wat Pho should manage its resources as knowledge marketing aiming to expand
every kind of its sciences and wisdom. Second, tourist service improvement model, there
should be coordination with the tour agencies about date and time so that traffic, parking
and other service can be planned in advance. Traffic should be redesighed to create
circulation in desired direction. There should be more public relation officials who can speak
multi languages. Technology should be used to help manage infrastructure system, resource
system and safety system efficiently. Third, tourismm management improvement model, there
should be coordination committee between Wat Pho and other sectors including sovernment
sector, private sector and communities. Then, the committee could plan and manage
efficiently. Research and conclusion should be done annually to recommend Wat Pho’s
development. Fourth, tourism promotion improvement model, there should be questionnaires
asked tourists satisfaction. Wat Pho’s magnificence should be showed as well as the
recognition World’s Heritage by UNESCO. The promotion should be in every media such as

brochure, leaflet, books, news, website and Road shows in other countries as well.



