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ABSTRACT

This research is a qualitative research. Its main objectives are to 1) study
the current states of community culture, 2) study the trend towards building the
community culture and 3) study the strategic developments in building the community
culture for promoting and sustaining Bangkok as one of the world’s best tourist
attractions. There are 5 communities under study;- Kudeechin Community in Thonburi
District, Suan Somdej Ya Community in Klongsan District, Wat Suwannaram Community
in Bangkok-noi District, Wat Khuhasawan Community in Bhasee-charen District and
Wat Thepakorn Community in Bang Plat District. The samples used in this study are
110 people comprising of the experts in the field, the executors and the general
informants. This research was carried out through interviews, observations, focus group
and workshops. The data were analyzed in accordance with the objectives of the
research using triangulation methods and were then presented using the descriptive
methods.

From the study, it was found that those communities are historically
significant and are home to various ethnic group- Thai, Chinese, westerners, Mons and
Laotians. Each ethnic group has their own beliefs. The major religions practiced are
Buddhism, Christianity and Islam and there are also a number of temples, mosques,
churches and the shrines. People in those communities preserve their traditional
culture, way of life, tradition and communal ceremonies and have potentials in
attracting a fairly large number of tourists to visit their places in each year because of
the beauty and shade of the places. It is worth to visit those commmunities because
visitors can enjoy themselves by seeing the communal arts, cultures and traditions,
enjoying and tasting communal traditional foods and buying souvenirs for their loved
ones. Furthermore, people in those communities are very friendly and helpful.

In terms of trends towards building community culture in Bangkok, within
those communities there must be such environmental adaptation works as renovating
the old buildings, beautifying the scenery, properly managing the waste and healing

and preserving the environment in order to enhance and sustain the city’s world best



award. The communities must put great importance on their public relation works by
distributing more brochures and posters and maps showing tourist directions and giving
more related information. Furthermore, the communities must develop their network
and have more people participate in the conservation and resuscitation of the art,
culture and tradition. The local authorities must also support and promote the
community’s products, develop the spaces for selling those community’s products
and help the communities to generate the income equally. People within those
communities must co-operate to enhance the visitors’ satisfaction, do more research
on their community and on folk wisdom and intellect in order to promote sustainable
communal tourisms.

The development of strategic plans for building community culture for
sustainable tourism includes analyzing strengths, weaknesses, opportunities and
treats of community culture (SWOT Analysis), specifying the vision and obligations and
setting out goals, strategies and key performance indicators. All these could be done
through the so called “7-strategic planning” which includes uplifting and upgrading the
community potentials in promoting tourism, setting out the art, culture and tradition as
their own identity, suaranteeing safety and taste of their traditional foods, adding the
value to their products, creating and providing more facilities and public conveniences,
promoting the country’s identity as tourist attraction and building up networks and co-
operation in tourism. All of these 7 strategies can be used as strategic plans for building

community culture and thus promoting Bangkok as sustainable tourist attraction.



