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ABSTRACT

Another important economic policy of the government is to promote tourism which
makes currency circulating within the country and encourage’ the tourists to travel and
spend money on travelling within the country continuously throughout the year. For Nam
Nao National Park in Phetchaboon province is a beautifully attractive site in the country
and is one of the country's major rest areas. The government has realized the potential of
tourism at the Nam Nao National Park to promote tourism and accommodate the increase
in tourists. Nam Nao National Park will have economic growth continuously.

This research aimed to study the factors that are important for Thai tourists to
trave to Nam Nao National Park in Phetchaboon province. The simple used in the study
consisted of 400 Thai tourists who came to visited and stay overnight at Nam Nao
National Park, randomly selected using the Stratified Random Sampling technique and the
Convenience Sampling technique. The questionnaires were employed for data collection. The
data were analyzed using mean, standard deviation, percentage, t— test, F — test (ANOVA)
and multiple regression analysis.

The results of the study were as follows:

1. Thai tourists agreed with having important travelling factors as a whole and
in 4 aspects: natural resources, facilities and the generosity of the host at a high level and
in another 2 aspects: value of money and transportation, at a moderate level.

2. Thai tourists with different ages, occupations and incomes showed their

opinions about important travelling factors as a whole and in each aspect differently at
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the .05 level of significance. However, Thai tourists with different sexes did not indicate
opinions about important travelling factors differently.

3. Thai tourists perceived that important travelling factors: value for money,
transportation and logistics, safety, natural resources and environment, facility and generosity,
were affected on travelling to Nam Nao National Park.

In summary, six important travelling factors: the value for money, transportation
and logistics, safety, natural resources, facilities and generosity of the host are important
and affected the Thai tourists decision making to travel to Nam Nao National Park in
Phetchaboon province. This information is beneficial and valuable for tourists, authorities,
and involved personnel to use as a guideline to developing and improving the tourist
management system relevant to the tourists’ needs, together with the natural resource

conservation to be sustainable.

Keyword : Nam Nao National Park. Petchaboon Province
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