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ABSTRACT

The Historic City of Ayutthaya as cultural capital for tourism which indicates a growing
trend to Niche tourism market and competitive situation under the quality assurance as the World
Heritage site and to meet the demand of tourists. Therefore, they must be an urgent improvement
and development for service quality in tourism based on the quality standard of cultural tourism at
all levels. This information can be used to predict visitor’s behavioral intentions at the Historic City
of Ayutthaya and achieve the vision of the Blueprint for new tourism, Therefore; the researcher was
interested in studying the impacts of service quality in tourism on visitor behavioral intentions at the
Historic City of Ayutthaya. Data were collected from a total of 400 purposive Thai visitors at four
archeological attractions which gained in popularity at the Historic City of Ayutthaya by means of
a questionnaire. The statistics used to analyze the data were descriptive statistics, independent t-test,
F-test (One way-ANOVA), Pearson Product Moment Correlation, and the Stepwise Multiple
Regression Analysis.

The findings revealed that visitors showed opinions about the service quality in tourism as
a whole and in 4 aspects: Information Service, Facilities, Health and Safety, and Activities at a high
level. The visitors with different genders did not show opinions about service quality in tourism as a
whole and in 3 aspects differently, but they showed differently in the aspect of Health and Safety.
The visitors with different ages and monthly incomes did not indicate opinions about service quality
in tourism as a whole and in each aspect differently. Also visitors with different education levels
showed opinions about service quality in tourism as a whole and in 3 aspects: Information Service,

Facilities, and Health and Safety differently at the .05 level of significance.
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Visitors showed opinions about behavioral intentions as a whole and in 3 aspects:
Strength of Preferences, Positive Word of Mouth, and Intention to Revisit at a high level. The
visitors with different genders did not show opinions about behavioral intentions as a whole and in 2
aspects differently, but they indicate differently in the aspect of Intention to Revisit. The visitors
with different ages and monthly incomes did not show opinions about behavioral intentions as a
whole and in each aspect differently. Also visitors with different education levels did not show
opinions about behavioral intentions as a whole and in 2 aspects differently but they showed in the
aspect of Positive Word of Mouth differently at the .05 level of significance.

The service quality in tourism was positively related with visitors’ behavioral intentions.
Factors of service quality in tourism affecting visitors’ behavioral intentions at the Historic City of
Ayutthaya included Activities, Information Service, and Health and Safety.

In conclusion, service quality in tourism could affect visitors’ behavioral intentions at the
Historic City of Ayutthaya. The results of this research could be used to improve, examine, and
develop service quality in cultural tourism of the Historic City of Ayutthaya, Historical Park, and
other archaeological sites with a similar service feature. Also this finding could be forecasting the
number of visitors at the Historic City of Ayutthaya, useful for the management and strategic
planning for service tourism development of new tourism towards sustainable tourism in the near

future.
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