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Abstract

The purposes of the study on participation of the people in knowledge management for
eultural tourism business in Maha sarakham province were to survey art and cultural knowledge —
base a vailable as informartion for the development of Isan tourism and make a data — base of Isan art
and cultural tourism centering at Maha Sarakham. As a survey rescarch, documentary studies on art and
cnlture of 19 Isan provinces. [nterviews with expericnced and edueated individuals, community leaders,
businessmen and women and concerned pecople were made. Observations and focus — group
discussions were also conducted so that SWOT analysis of Maha Sarakham tourism was done, The
resnlts of the study were as follows :

Isan has plenty of art and cultural knowledge — base covering 324 major tonrist attractions.
Snch attractions are classified and ranged from highest to lowest as archilecture and archeology, art and
culture, nature, and newly — manmadc. Most of the architectural and archeological attractions are
ancient Khmer remnants. Traditions and rituais performed arc once under the inflnence of Laos; art
particularly the Buddha image and stupa making are borrowed from India.

The promotion of art and cultnral tonrism centering at Mahasarakham province ray be done
by using MICE. Activities under such a strategy include arranging for seminars, displaying of in
ventions or handicrafts, international meetings. The government and higher education instintes should
lake the lead offering major marketings of snch productivities. Market planning should be made
annually allowing all districts to participate enhancing money making from tourism.

It is suggested that 1-2 day tour packages should be madc available for interested customers
ranging form academicians to busincss entrepreneurs and students. The tour packages should offer
one — stop service providing rontes, hotel accommodations, souvenir, and art and cultural shows

available for all - seasoned tourism of Mahasarakham province.



