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This study uses environmental economics concept to find out the willingness to pay entrance
fees of visitors who visited Nangrong Waterfall, Sarika Waterfall and Wangtakai Park Area,
Nakonnayok Province. Contingent Valuation Method (CVM) and Contingent Ranking Method (CRM)
were applied. Factors that affect willingness to pay were also investigated. A questionnaire was used to
| obtain data from 400 samples of which 150, 138 and 112 samples were from Nangrong Waterfall,
Sarika Waterfall and Wangtakai Park respectively. The data were analyzed by LIMDEP Program for
CRM and SPSS for Window for CVM. In addition to percentage, maximum, minimum, standard
deviation and mean, Multiple Regression Analysis (MRA) was used to analyze the relationship
between Willingness to Pay and Independent Variables.

The Willingness to Pay (WTP) to use Nangrong Waterfall is 23.4 baht per person according to
CVM while according to CRM the value of this recreation area is 184.3 baht per person (including
forest tracking attribute) and 751.3 baht per person (not including forest tracking attribute). Sarika
Waterfall is 25.1 baht per person according to CVM and is 662.9 baht per person according to CRM.
The WTP to use Wangtakai Park equals to 26.4 baht per person according to CVM and the value of
Wangtakai Park is 557.6 baht per person according to CRM. There are 3 factors that affect WTP. They
are monthly incomes (INC) that have a positive sign and are significant at level OL = 0.01, attitude of
visit(;rs in natural recreational area conversation (ATTI) and knowledge of visitors in natural
recreational area conservation (KNOW) which both also have positive sign and significance at level
OL = 0.05. The revenue from visitors that used the Nangrong Waterfall under CRM is expected to be
91.8 million baht per year (including forest tracking) and 374.2 million baht per year (not including
forest tracking). For Sarika Waterfall, the estimated revenue is equal to 304.5 million baht per year. For
Wangtakai Park, the estimated revenue is equal to 210.3 million baht per year. With CVM, the revenue
is cxpected to be 11.7 million baht per year, 11.5 million baht per vear and 9.9 million baht per year for

Nangrong Waterfall, Sarika Waterfall and Wangtakai Park respectively.






