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ABSTRACT

The purpose of this survey research was to study the interests and needs of
tourists on wildlife and on the various types of media that provide wildlife
knowledge as well as variables that influence the needs of tourists and the types of
media other which disseminate wildlife knowledge. It was conducted through
questionnaires applied to 200 tourists age above 15 years at Pang-Nga Wildlife
Breeding Research Center. SPSS/PC was used to analyze data on knowledge and
attitude to the value of wildlife. Mean, Standard, Deviation, Frequency and
Percentage were employed. Comparison between sample groups was conducted by
Oneway Anova

The results of this study suggested that need for knowledge was not
correlated to ages, occupation, education, wildlife news receipt types of tourist and
attitude towards the value of wildlife . Need for knowledge was negative correlated
to existing knowledge of wildlife.

The most popular media type among the tourists was the exhibition with 30
Percent of tourists listing it was their first choice, followed by brochures at 26.5
Percent and the third choice was interpretation signs at 18 Percent.

Findings from this research suggest that the tourists who visit Pang-nga
Wildlife Breeding Research Center taken interest in a wide variety of wildlife.
Therefore, wildlife knowledge presented to the tourists should be profound and
appropriate.
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