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ABSTRACT

The objectives of this study were to study the satisfaction level of tourists and
factors which affect to satisfaction of tourists with community based tourism in Plai
Pong Pang Thai villages, Samut Songkram province. The researcher used questionnaires
with 343 Thai tourists and 17 Japanese tourists for gathering quantitative data. The
quantitative data was analysed for Percentage, Mean, and Standard Deviation by SPSS
program. Analysis of Variance (ANOVA) and Multiple Classification Analysis (MCA)
were used for finding relationships between independent variables and dependent
variables. Also, qualitative data gathered from 12 tourists was analysed and presented
by descriptive analysis.

The study results were as follows: tourists are moderately satisfied with
community based tourism in general, tourist attractions, tourism services, and tourism
marketing. Moreover, independent factors affecting satisfaction of tourists were as
follows: age, average monthly income, and region of residence significantly affect
satisfaction of tourists with community based tourism in general. Age significantly
affects satisfaction of tourists in tourist attractions. Age, average monthly income, and
region of residence significantly affect satisfaction of tourists in tourism services. Also,
region of residence, and main tourism objectives significantly affect satisfaction of]
tourists in tourism marketing.

As for tourists’ recommendations, Thai tourists’ recommendations were
consistent with Japanese tourists. Their expectations of tourism were met, they would
come to visit Plai Pong Pang villages again, and they would recommend other people to
visit the villages. Moreover, the tourists recommended that villagers should improve
community based tourism by conserving both natural resources and community culture.
Also, concerned organizations should support the villagers by giving budget and
providing training courses in tourism management skills.

KEY WORDS: SATISFACTION OF TOURISTS / COMMUNITY BASED
TOURISM / PLAI PONG PANG THAI VILLAGES
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