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The objective of this research was to study the readiness of local people for
sustainable tourism development of Tha Kha floating market in Aumphawa
District, Samut Songkharm Province. For this study, sustainable tourism principles
adapted from the World Wide Fund for Nature (WWF) were used as a guideline to
explore the readiness of local people. The researcher utilized a qualitative approach
to the study. Data were collected by means of RRA methodologies. The studied
group consisted of local people involved and not involved with tourism and
outsiders. Data analyses were done by Content Analysis and a combination of
Analytic Induction and Deduction.

The result of the study revealed that local people in Tha Kha are passively
ready for sustainable tourism development. The area’s readiness, in many respects,
is self-contained. Passive readiness in this study refers to local people experiencing
tourism development without directly responding or initiating action in return. The
main explanation for the passive readiness in this area is that the style of tourism
evident in Tha Kha involves experiencing and participating in- everyday community
activities. Local people do not need to act or change" themselves to welcome
tourists. Therefore, in order for people to benefit from sustainable tourism
development in the long term, they should maintain their current lifestyles.

Recommendations: 1) Encouraging and supporting the next generation to
develop sustainable tourism; 2) Offering a general set of tourist activities; 3)
Outsiders should contribute to the natural and cultural conservation by helping to
promote sustainable tourism.
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CHAPTER I

INTRODUCTION

1.1 Background and Significance of the Topic

Worldwide, tourism is one of the fastest growing industries and has been
described as a powerhouse in the global economy. By the year 2010, more than a
billion people will travel around the world during their holidays seeking destinations
in which to relax and unwind from the daily pressures of life. (Centre for
Environmentally Responsible Tourism. (No Date). main[Online].)

In developing countries, tourism of all types contributes roughly US $50
billion annually. (Anon 1989 quoted in John N. Shores. (1999, Dec). The Challenge of
Ecotourism: A Call for Higher Standards[Online].) Even in the current period of
widespread economic recession and depression, tourism has remained surprisingly
strong. Several areas of the world are experiencing difficulties coping with an
additional influx of visitors.

Tourism, as with all industries, has an impact on the environment. Tourists
consume water, energy, and other raw materials as well as generate large quantities of
waste and a great deal of pollution. If correct planning and management measures are
not put in place from the very beginning, tourism can give rise to land-use conflicts,
destroy natural habitats, and degrade scenic landscapes. Heavy concentration of tourist
numbers can disrupt wildlife habitats, accelerating environmental degradation. (Suvit

Yodmani, 1997 : 5)



Kobkul Srivongcharoen Introduction / 2

Tourism is one of Thailand’s main industries. In 1999 Thailand welcomed
8,651,260 visitors from abroad, an increase of 10.50% compared to 1998. In 2000 the
number of international tourist arrivals increased by another 10.7%. (Tourism
Authority of Thailand. (1999). Thailand Tourism Statistics 1999[Online].) The number
of international tourists visiting Thailand is projected to increase to 11.2 million in the
year 2003. (United Nation. (1999, Feb). Sﬁstainable Tourism[Online].)

Thailand attracts large numbers of visitors each year because of its abundant
cultural resources, native wildlife, biodiversity, beautiful beaches, and warm and
friendly people. The tourism industry has been largely dependent on natural resources
for its continued growth and existence. Resorts are built along stretches of beach, and
tour companies transport visitors to remote destinations to see dramatic landscapes and
experience cultures unique to these locations.

Tourism development in Thailand has both positive and negative socio-cultural
and environmental impacts. Like other industries, tourism, if not properly managed,
can actually destroy the very resources on which it depends. Cases have been
documented where uncontrolled or runaway tourism development has negatiyely
affected the environment and cultural fabric of certain areas. (Carlos M;'Libo'éilda Jr.
(2000). Negative Impacts of Ecotourism Activities and Mitigating Measures[Online].)
To avoid such problems and reduce the negative impact of tourism globally, it is
necessary to work on all elements of tourism and move towards sustainable tourism
development.

A recent poll of travel magazine readers found that 67 % of travelers prefer to
spend their money in a way that supports conservation of cultural and natural

environments at the places they visit. (Conservation International. (2000,July).
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Ecotourism[Online].) One fast growing market segment in tourism should therefore
be tourism that contributes to sustainability.

Ensuring that tourism is sustainable in the future réquires balancing tourism
development and local cultural and environmental concerns. The move towards
sustainable tourism development will require that local people understand the concept
of sustainable development and use this knowledge to inform their daily activities.

The World Commission on Environment and Development (1987) created the
concept of sustainable development as a new paradigm for modern societies. The
concept has since been accepted as a guiding principle for economic activities
worldwide. (Greg Richards & Derek Hall (ed.), 2000: 222) The term ‘sustainable
development’ has been used with increasing frequency since the United Nations
Conference on Environment and Development (The Earth Summit) held in Rio de
Janeiro, Brazil in June of 1992. The idea of sustainable development has become
increasingly popular worldwide. Tourism is one of the few industries identified as part
of a broader framework of sustainable development.

The World Tourism Organisation (WTQO) d;ascribes sustainable tourism as
"tourism that meets the needs of present tourists and host regions while protecting and
enhancing opportunity for the future". It embraces, all forms of tourism small and
large scale, nature or culture based tourism, and it applies to cities, man-made visitor
attractions, seaside resorts, small towns, national parks and countryside areas. This
definition of sustainable tourism is based on principles derived from the 1992 Rio
Declaration on the Environment by the World Tourism Organisation, World Travel &
Tourism Council and the Earth Council. (Christians. (No Date). Tourism - Towards

Sustainability [Online].
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Additionally, a publication by Tourism Concern and the World Wide Fund for
Nature defines sustainable tourism as tourism which “operates within natural
capacities for the regeneration and future productivity of natural resources, recognizes
the contribution that people and communities, customs and lifestyles, make to the
tourism experience; accepts that these people must have an equitable share in the
economic benefits of tourism; and is guided by the wishes of local people and
communities in the host areas”. (Tamara Ratz. (1996, August). Sustainable Tourism
Development in Evo, Finland[Online].)

In Thailand, The Tourism Authority of Thailand and the National Environment
Board are responsible for sustainable tourism at the national level. At the local level,
the Regional Offices of Tourism Authority of Thailand (TAT), the Provincial
Authority, the Regional Offices of Environmental Policy and Planning and the Local
Administration Organization are responsible.

Different groups participate in the various stages of decision-making processes
relating to tourism. Thailand has moved towards decentralizing management
responsibility for tourism, giving greater influence to local communities. In general,
NGOs, local authorities and community and farmers are involved in deciding how to
manage their tourism resources.

There are many places in Thailand that serve as models of sustainable tourism
such as Umpang district in Tak province, Prasat village in Nakorn Ratchasima
province and Kiriwong village in Nakorn Srithammarat province. In these instances,
communities actively participate in tourist attraction management and administration.

(United Nation.(1999, Feb). Sustainable Tourism[Online].)
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The Tourism Authority of Thailand (TAT) is now promoting sustainable
tourism development in the Tha Kha Floating Market, Tambon Tha Kha, Aumphawa
District in Samut Songkhram Province. The TAT has made funds available for
developing facilities in this area such as roads, bridges, and wayside shelters.

The Foundation for The Protection of Environment and Tourism, controlled by

TAT, is responsible for the way sustainable tourism is developed and promoted at Tha

Kha Floating Market. There are tour programs called “Homestay Tours” for tourists

who are interested in observing and experiencing local people’s lifestyles. @MU

InHnA, 1999: 73-78)

Several elements of tourism have the potential to harmonize with local culture

in this area. Local people and tourists can exchange knowledge and experiences in
many ways. The following are examples of such community action and of the

participation of local people in creating sustainable tourism:

- Home-stay programs managed by local people

- The floating market (héid for 50 years) which takes place on the 2nd, 7th,
and 12th days of both the waxing and waning moon of the Thai lunar month from 7.00
a.m. till noon.

- Boat services for touring the canal, enjoying the beauty of the natural
scenery including ancient houses and orchards, and looking at the process of
producing coconut palm sugar. There are 5 places where palm sugar is made situated

between Km. 30-32 on Route No. 325, that are open to tourists.
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The market is an impressive and attractive example of traditional Thai culture,
which once promoted could prove a heavily frequented tourist destination. This study
aims to explore the level of readiness of the local people for all aspects of sustainable
tourism development, for example having services to offer tourists as well as
managing and protecting their natural and cultural environment.

It is vital to take account of the local people’s interests and knowledge and to
involve them in managing and developing tourism, and in protecting their living
environment. Otherwise, tourism may destroy the very resources, environment and/or
culture on which it depends. This is why a study on the readiness of local people for
sustainable tourism in Tha Kha floating market, Samut Songkhram Province is

required.

1.2 Objectives of the study
The major objective of this research is to explore the readiness of the local
people for sustainable tourism by using research methods associated with Rapid Rural

Appraisal (RRA).

1.3 Scope and Research Tools of the Study

Research was conducted in the Tha Kha Floating Market, Moo 2, Tambon Tha
Kha, Aumphawa District in Samut Songkhram Province. The study covers the area in
which the floating market is located. There are around 102 families in the village with

approximately 500 community members.
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RRA methodologies were used to generate a rapid understanding of the
complexity of the Tha Kha community. RRA methodologies were selected because of
their particular usefulness for studying, in a short period, complex issues, especially
those in which 'people factors' are prominent. (Dunn, T. (1994, Dec). Rapid Rural
Appraisal: A description of the methodology and its application in teaching and
research at Charles Sturt University[Online].) RRA provides investigators with rapid,
holistic, accurate and interactive research tools. (Willigen, V. J. & Finan L.T. (Eds).
(1999, Dec 15). Rapid and Reliable Research Methods for Practicing
Anthropologists[Online].)

Several components of RRA methodologies are applied in this study such as
secondary sources, key informants, semi-structured interviews, direct observation and
focus groups for collecting and analyzing data for the evaluation of the readiness of
local people for sustainable tourism.

A triangulation approach was also applied in this study. Triangulation is a
technique used to choose research methods, target groups, and interview subjects so
that more than one of each, usually a minimum of three, is used, thus the term
“triangulation.” (Grandstaff, W. S. & Grandstaff B. T. ,1987: 130-132). A
triangulation approach helps to avoid the bias inherent in any single method by taking
into account several research methods, perspectives, and information sources.

Encompassing all the social diversity present in the situation - learning from
both men and women, young and old, well off and poor, for example - is an important
kind of triangulation. (Freudenberger and Gueye. (1990). quoted in Biodiversity

Support Program (BSP) by World Widelife Fund. (No Date). Understanding and
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Influencing Behaviors in Conservation and Natural Resources Management[Online].)
Employing several methods also allows researchers to cross check data for accuracy.

It has been argued that triangulation is an essential methodological concept for
RRA. *...[L]ooking at something from only one perspective introduces serious biases
into the analysis. If you can introduce two, three, or even four different points of view
into your analysis, you will begin to get a more complete and more accurate picture of
the situation you are trying to understand”

Further details of the process of the study are elaborated in Chapter III,

Research Methodology.

1.4 Conceptual Framework of this Study

The purpose of this study is to explore the readiness of the local people for
sustainable tourism. The study uses defined principles of sustainable tourism
development as indicators of readiness. Data are collected using RRA methodologies.

Principles developed by the World Wide Fund for Nature (WWF) were
adapted and used to acquire data related to tourism at the Tha Kha floating market.
These principles of sustainable tourism development are as follows:

1.Using resources in a sustainable manner, especially water and energy (oil,
electricity and wood fuel), and non-use of hazardous substances

2. Reducing over consumption .and waste, for example, by reusing and
recycling materials

3. Maintaining diversity, especially in determining crops and tourist activities

4. Supporting local economies, for example, by using and selling local products
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5. Involving local communities, especially in developing and managing
tourism in their area

6. Marketing tourism responsibility, for example, by using marketing
strategies that respect the local people and environment

(Full details of these principles are available in Chapter II Literature Review.

The practical principles relevant to this area will be selected as indicators for this

study.
The readiness of local people for sustainable tourism depends on many factors.
Factors identified for the purpose of this study are classified into two parts as follows:

1. Internal factors

- Human resources: the importance of socio-demographic factors such as age,
educational level, occupation and income, knowledge and opinion of sustainable
tourism, and participation in sustainable tourism.

- Natural resources

- Local custom and culture

2. Ext;:rnal influences such as the Tourism Authority of Thailand (TAT),
Local Administrative Organization (LAO) and tourism entrepreneurs.

In this framework, readiness is the outcome variable, which is considered as
having direct relationship with internal and external factors. The definitions and
descriptions of variables are explained in the Chapter II Literature Review. The

following figure is the Conceptual Framework applied in this study:
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1.5 Definition of Terms

Readiness: readiness is the preparedness of the local people for sustainable
tourism that is now promoted in their area. This study aims to explore the readiness of
local people for all aspects of sustainable tourism development, for example not only
having services to offer tourists but also readiness for managing and protecting their
natural and cultural environment.

Local People: the people who live in the area of Tha Kha floating market,
Moo 2 Tambon Tha Kha, Aumphawa District in Samut Songkhram Province.

Sustainable Tourism Development: tourism, which develops, maintains and
benefits the local environment and community including their future generations.

Rapid Rural Appraisal (RRA): a research methodology used in this study to
generate a rapid understanding of the complexity of the Tha Kha community.

Tourism Authority of Thailand (TAT): takes responsibility to issue tourism
policies in national level and now one objective in the eight plan is to develop tourism
in Thailand to sustainable tourism. Because of Tha Kha floating market is a long
traditional market and TAT would like this place to remain for long lasting term.

Local Administrative Organization Members (LAO): the outsiders who
involved with this community by position and responsibility. All samples of Local
Administrative Organization Members (TAO) in this study are not the people who live
in Tha Kha floating market in Moo 2. They are Tambon Administrative Organization
members, Public Health Officers and the Administrative Officer of TAO.

Tourism Operators: the people who engage in this tourism by taking tourists
to visit this place. Normally they take Thai tourists to see the floating market and

foreigner tourists to stay in homestays.
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1.6 Benefits of the Study

1.7.1 Tt is expected that this study’s results will assist particular organizations
involved with tourism at Tha Kha floating market such as TAT, tour guides etc., to
improve the readiness of local people for sustainable tourism development.

1.7.2 The results of this study may be used as guidance for managing tourism

in other locations.
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CHAPTER II

LITERATURE REVIEW

In this chapter, the researcher briefly reviews the literature on sustainable
tourism and related issues, such as definitions and principles. In addition, Rapid Rural

Appraisal (RRA) and readiness of local people, will also be reviewed.

2.1 Sustainable Tourism Development

2.1.1 Definition of sustainable tourism

Tourism that sustains the physical and social environment on which the
tourism depends has become known as “sustainable tourism”. The precise definition of
this term remains vague even within the tourism industry itself. However, sustainable
tourism can be differentiated from traditional or mass tourism in that sustainable
tourism not only attempts to minimize the environmental impact of tourism, but also
has as a goal that local community and their future generations will actually benefit
from tourism. Thus, sustainable tourism is conceived as a form of tourism that
facilitates :or is a component of sustainable development.

The World Tourism Organisation (WTO) describes sustainable tourism as
"tourism that meets the needs of present tourists and host regions while protecting and
enhancing opportunity for the future". It embraces, all forms of tourism not just small
scale, nature or culture based products and applies to cities, man-made visitor
attractions, seaside resorts, small towns, national parks and other countryside areas. It

is based on principles derived from the 1992 Rio Declaration on the Environment by
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the World Tourism Organisation, World Travel & Tourism Council and the Earth
Council. (Christians. (No Date). Tourism -Towards Sustainability [Online].

Annalisa Koeman notes that “sustainable tourism” is often equated with nature
or eco-tourism but argues that sustainable tourism development means more than
protecting the natural environment - it means proper consideration of host peoples,
communities, cultures, customs, lifestyles, and social and economic systems. It is
tourism that truly benefits those who are on the receiving end, and that does not
exploit and degrade the environment in which they live and from which they must earn
a living after the last tourist has flown back home. It is tourism that enhances the
material life of local communities, without causing a loss of traditional employment
systems, acculturation or social disruption. (Annalisa Koeman. (No Date). Sustainable
Tourism and Eco-Tourism[Online].)

Karl Schmid explains sustainable tourism as the tourism that creates the least
problems for local people, the local environment, and the tourists or guests. Ideally,
sustainable tourism benefits all involved, and promotes mutual understanding between
hosts and guests and the conservation of the environment. (Karl Schmigl. (1998, Dec).
A Study of Tourist Attitudes Towards Sustainable Tourism[Online];)’;

Butler also advocates that the term sustainable tourism development should be
understood as: tourism which is developed and maintained in an area (community,
environment) in such a manner and at such a scale that it remains viable over an
indefinite period and does not degrade or alter the environment (human and physical)
in which it exists to such a degree that it prohibits the successful development and well

being of other activities and processes. (Butler, 1993 quote in D.B. Weaver, 1998: 5)
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The Mediterranean NGO Network for Ecology and Sustainable Development
(MED FORUM) manages a project called ULIXES 21. The project promotes
sustainable tourism in the Mediterranean, tourism that it defines as:

* Long-lasting (economically viable in the long-term, planned and well
managed, which implies avoidance of mass tourism and a low impact).

* Environment friendly (adapted to the carrying capacity of the natural and
cultural spaces, minimizing seasonal effects)

* Diversified (in relation to the hinterland, adapted to the site's personality,
based on local enterprises and avoiding total dedication to tourism)

* Participatory (with the participation of the local towns and villages)
(Mediterranean NGO Network for Ecology and Sustainable Development (MED
FORUM). (No Date). What do we mean by sustainable tourism?[Online].)

Tamara Ratz points out that sustainable tourism has several - often seriously
debated - definitions. According to the definition of the Federation of Nature and
National Parks, sustainable tourism is “all forms of tourism development, management
and activity that maintain the environmental, social and economic integrity and well-
being of natural, built and cultural resources in perpetuity”.

She cites a publication by Tourism Concern and the World Wide Fund for
Nature that defines sustainable tourism as tourism which “operates within natural
capacities for the regeneration and future productivity of natural resources; recognises
the contribution that people and communities, customs and lifestyles, make to the
tourism experience; accepts that these people must have an equitable share in the

economic benefits of tourism; and is guided by the wishes of local people and
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communities in the host areas”. (Tamara Ratz. (1996, August). Sustainable Tourism
Development in Evo, Finland[Online].)

In any case, sustainable tourism development is difficult to define because it
must relate today's tourism needs with concern for the future --- a difficult task in a
dynamic tourism world. The article “Alternative Paths to Sustainable Tourism”, as
summarized by Richard Braithwaite, outlines the following five key elements for
tourism sustainability:

1. Preserving the current resource base for future generations.

2. Maintaining the productivity of the resource base.

3. Maintaining biodiversity and avoiding irreversible environmental changes.

4. Ensuring equity within and between generations.

5. Maintaining and protecting the heritage (culture and history) of the area,

region, or nation.

The challenge is finding an acceptable balance among these elements. The
different business and consumer interests in tourism often overlook the sustainability
aspect of tourism. Tourism hosts and guests often see the tourism environment
through different. glass;es.. (Braithwaite, Richard quote in Organization of American
States. (No Date). Sustaining tourism by managing its natural and heritage

resources[Online].)

2.1.2 Concept of Sustainable Tourism Development
The concept of sustainable tourism is inextricably linked to the ethic of
sustainable development, which in theory advocates that people strive to meet their

present needs without compromising the ability of future generations to meet their
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own needs, presumably measured against the standard of living currently enjoyed.
(WCED, (1987) quoted in D.B. Weaver, 1998: 5) These words have received much
popular and academic attention since the United Nations Conference on Environment
and Development (the Earth Summit) held in Rio de Janeiro, Brazil in June of 1992.

However, Gerard Gonzales states that the concept of sustainable tourism
development originally came into tourism vocabulary in the late 1980s when
countries, especially in Europe, began to recognise the adverse impacts of unorganised
and unplanned tourism on the physical and socio-cultural environments of tourist
destinations. Opinions on sustainable tourism development sometimes conflict. Views
on ecologically sustainable tourism development held by resource protectionists or
preservationists need to be reconciled and balanced with views held by those
promoting economically sustainable use of resources.

To date, there is no universally accepted interpretation although various
tourism models have evolved such as “alternative tourism”, “appropriate tourism”,
“community-based tourism”, “eco-tourism”, “ethical tourism”, “green tourism” and
“responsible tourism.” These forms of sustainable tourism are advocated as
replacements for existing ineffective methods and directions of: tourism development.
(Gerard Gonzales. (2000). Sustainable tourism: the new tourism paradigm[Online].)

The concept of sustainable tourism is widely used in many areas in this world
including Thailand where tourism is one of the country’s main industries. The goals of
sustainable tourism, if achieved, should have the effect of reducing the level of
negative impacts such that their effect will not be permanent or threaten the survival of
environments, and should ensure that the positive impacts will be felt by local people

as well as at a national level.
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2.1.3 Principles of Sustainable Tourism Development

Sustainable tourism has the following principles that stated by many
organizations. However the main point of their thinking is the same way to act and
support the concept of sustainable development. Therefore, the Principles of
Sustainable Tourism should be under the following samples:

According to the Earth Summit results, three International Organizations - the
World Travel and Tourism Council, the World Tourism Organization and the Earth
Council, joined together to launch an action plan entitled “Agenda 21 for the Travel
and Tourism Industry: Towards Environmentally Sustainable Development’ - a
sectoral sustainable development programme in 1996 include:

Firstly, the Travel and Tourism industry has a vested interest in protecting the
natural and cultural resources, which are the core of its business. It also has the means
to do so. As the world's largest industry, it has the potential to bring about sustainable
development of the communities and countries in which it operates. Concerted action
from governments, and all sectors of the industry, will be needed in order to realize
this potential and to secure long-term future development.

Secondly, Agenda 21 for the Travel and Tourism Industry document contains
priority areas for action with defined objectives and suggested steps to be taken to
achieve them. The document emphasizes the importance of the partnerships among
government, industry and non-government organizations, analyses the strategic and
economic importance of travel and tourism and demonstrates the enormous benefits in

making the industry sustainable.
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Thirdly, the frame-work for sustainable development to be established by the
travel and tourism industry should be based on the Rio Declaration on Environment
and Development, from which the following guiding principles flow:

1. Travel and Tourism should assist people in leading healthy and productive
lives in harmony with nature

2. Travel and Tourism should contribute to the conservation, protection and
restoration of the earth's ecosystem

3. Travel and Tourism should be based upon sustainable patterns of production
and consumption

4. Travel and Tourism, peace, development and environmental protection are
interdependent '—

5. Protectionism in trade in Travel and Tourism services should be halted or
reversed

6. Environmental protection should constitute an integral part of the tourism
development process

7. Tourism development issues should be handled with the participation of
concerned citizens, with planning decisions being adopted at local level

8. Nations shall warn one another of natural disasters that could affect tourists
or tourist areas

9. Travel and Tourism should use its capacity to create employment for women
and indigenous peoples to the fullest extent

10. Tourism development should recognize and support the identity, culture and

interests of indigenous peoples
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11. International laws protecting the environment should be respected by the
Travel and Tourism industry.

12. For Trave]l and Tourism companies, the main aim is to establish systems
and procedures to incorporate sustainable development issues as part of the core
management function and to identify actions needed to bring sustainable tourism into
being. The ten priority areas for action are:

-waste minimization, reuse and recycling

-energy efficiency, conservation and management

-management of fresh water resources

-waste water management

-hazardous substances

-transport

-land-use planning and management

-involving staff, customers, communities in environmental issues

-design for sustainability

-partnerships for sustainable development
(The world Travel and Tourism Council (WTTC). (No Date). AGENDA 21 for the
Travel and Tourism Industry Towards Environmentally Sustainable Development
[Online].)

A sample of Globe 90’s “Principles for Sustainable Tourism” supports these
principles by giving the way of tourism toward sustainability, which several countries
subsequently followed up with principles of their own. Two initial efforts in
developing a code of practice were by the English Tourist Board in 1991 and the

Canadian Tourism Board. In the Asia-Pacific region, the promotion of sustainable
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tourism is spearheaded by the PATA and the Asia-Pacific Economic Organization’s
(APEC) Tourism Working Group.

At the PATA’s 40™ Annual Conference in Bali in 1990, it was reported that
members pledged enrichment of the environment with the “PATA Promise”. In New
Zealand in 1994, the “PATA Code for Environmentally Responsible Tourism” was
released. APEC began formulating a sustainable tourism model in 1993. The
principles in this report are in the following:

o Tourism planning, development and operation should be part of conservation
or sustainable development strategies for a region, a province (state) or the nation.
Tourism planning, development and operation should be cross-sectoral and
integrated, involving different government agencies, private corporations, citizen
groups and individuals thus providing the widest possible benefits.

e Agencies, corporations, groups and individuals should follow ethical and
other principles, which respect culture and environment of the host area, the economy
and traditional way of life, the community and traditional behaviour, leadership and
political patterns.

o Tourism should be planned and‘manaéed in a sustainable manner, with due
regard for the protection and appropriate economic uses of the natural and human
environment in host areas.

e Tourism should be undertaken with equity in mind to distribute fairly benefits

and costs among tourism promoters and host peoples and areas.
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e Good information, research and communication on the nature of tourism and
its effects on the human and cultural environment should be available prior to and
during development, especially for the local people, so that they can participate in
and influence the direction of development and its effects as much as possible, in the
individual and collective interest.

e Local people should be encouraged and expected to undertake leadership
roles in planning and development with the assistance of government, business, and
financial and other interests.

e Integrated environmental, social and economic planning analyses should be
undertaken prior to the commencement of any major projects, with careful
consideration given to different types of tourism development and the ways in which
they might link with existing uses, ways of life and environmental considerations.

e Throughout all stages of tourism development and operation, a careful
assessment, monitoring and mediation program should be conducted in order to allow

local people and others to take advantage of opportunities or to respond to changes.

(Source: Globe 90 Conference, Tourism Stream, Action Strategy for Sustainable Tourism

development. Vancouver, British Columbia, Canada.)

(Gonzales & Associates. (2000 Aug,19). Sustainable tourism: the new tourism
paradigm{Online].) http://www.gonzales.com.sg/sustour.html)

Finally, Shirley Eber edited the discussion paper on principles for sustainable
tourism from World Wide Fund for Nature. The researcher has used these principles as

a set of indicators. The following practical principles were adapted for use in this

study, especially to guide the design of the fieldwork, observation, focus group etc.

They are:
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1. Using resources in a sustainable manner

The conservation and sustainable use of resources (natural, social and cultural)
is crucial and makes long-term business sense. The tourism industry should:

- Prevent damage to the environmental resources, natural and human.
- Act as a force for conservation.

- Develop and implement sound environmental policies in all areas of tourism.

- Install appropriate systems for minimizing water and atmospheric pollution from

tourism developments.

- Develop and implement sustainable transport policies, efficient public transport

and walking and cycling to enhance and protect the environment.
- Respect the needs and rights of local people.

- Carry out its practices in a responsible and ethical manner.

2. Reducing Over Consumption and Waste

Reduction of over consumption and waste avoids the costs of restoring long
term environmental damage and contributes to the quality of tourism. The tourism
industry should:
- Reduce consumption and promote the reduction of inappropriate consumption by

its customers.

- Use local resources in preference to imports; but in an appropriate and sustainable

manner.
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Only import goods when absolutely necessary, and ensure these are imported

through local agencies and enterprises.
Reduce waste.

Ensure the safe disposal of waste produced from its tourism facilities.

Implement waste disposal facilities, including support for local infrastructure

where this is inadequate.

Recycle waste to the benefit of the tourism industry and of the local community,

where waste cannot be reduced.

Invest in appropriate recycling schemes.

Take responsibility for restoring damage arising from tourism projects.
Avoid damage through proper pre-planning and constant monitoring,

3. Maintaining Diversity

Maintaining and promoting natural, social and cultural diversity is essential for

long-term sustainable tourism, and creates a resilient base for the industry. The tourism

industry should:

- Respect the natural, social and cultural diversity of destination areas.

- Ensure a pace, scale and type of development, which protects rater than destroys

diversity, local culture and communities.
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- Encourage social and economic diversity by integrating tourism within the

activities of a local community and with their full participation.

- Prevent viable traditional accusations from being displaced by a tourism

monoculture.

- Actively discourage forms of tourism, which cause or contribute to social

problems.

- Foster genuine cultural tourism that does not reduce the host culture to a

commodity.
- Promote a region’s unique features, rather than impose blanket standardization.

- Promote tourism in tune with local culture, welfare and development aspirations.

4. Supporting Local Economies
Tourism that supports a wide range of local economic activities and which takes
environmental costs and values into account both protects economies and avoids

environmental damage: The tourism industry should:
- Take responsibility for maintaining improving the environment where this is a

direct resource.

- Ensure that environmental costs are taken into account in all tourism projects.

- Underpin economic diversity by developing tourism infrastructures that also

benefit wider interests.

- Ensure that the type and scale of tourism is appropriate to local conditions.
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Prevent over exploitation of individual locations.

Support local income generation and small business enterprises.

5. Involving Local Communities

The full involvement of local communities in the tourism sector not only

benefits them and the environment in general but also improves the quality of the

tourism experience. The tourism industry should:

Respect the needs and aspirations of local people.
Support the concept that local people should determine their own development.

Actively encourage local community involvement in tourism projects.

Promote the active partnership of local people and communities in tourism

development.

Involve the widest range of local associations.

Actively support local enterprises and cooperatives, which provide services, goods

and crafts.

Support locally owned shops, restaurants and guide services.

Involve local people through employment at all levels.

Encourage the development of home-based tourism accommodation ad facilities.

Prevent disruption to and the displacement of local people.
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6. Marketing Responsible Tourism
Marketing that provides tourists with full and responsible information increases

respect for the natural, social and cultural environments of destination areas and

enhances customer satisfaction, the tourism industry should:

Ensure that the marketing of “green” tourism is not merely a selling ploy but

reflects sound environmental policy and practice. Educate visitors in advance of

arrival and give guidance on environmental “do” as well as “don’t”.

- Market holidays that correspond to the tourist product and experience offered.

- Provide information to tourists on respecting the cultural and natural heritage of

destination areas.

- Encourage tourists to try new experiences, such as cuisine, cultures and ways of

life.

- Do not encourage tourism to vulnerable ethnic groups or environments.

- Employ tour guides who attempt to portray societies honestly and dispel

stereotypes.

(Eber, Shirley (Ed.), 1992 quote in Mutchima, P., 2000: 7-14)
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2.2 Rapid Rural Appraisal (RRA)

2.2.1 Definition of RRA

In order to define and apply RRA techniques for this study the researcher has
reviewed explanations and appraisals of the technique by several experts.

Grandstff W. S. & Grandstaff B.T. explain that Rapid Rural Appraisal can be
defined as a rapid learning process with the following essential features or criteria:

-Methodology is such that questions and hypotheses are able to be
progressively revised during the study, based primarily on the acquistion of new
information.

-Most of the activities are cyclical, or iterative, in order to gain and assess new
information as quickly as possible, in order to progressively revised questions and
hypotheses.

-Important parts of the new information acquired during an iteration result
from questions that were not known at the start of the study. These questions come
from information gained in previous iterations, including the immediately previous
iteration.

-A large portion of the new information used comes verbally from rural
inhabitants. (Grandstff W. S. & Grandstaff B.T. ,1987: pp. 129)

Mountain Valley Produce supports this statement by saying that rapid rural
appraisal was developed to enable rapid decision making in rural development
projects. Techniques have evolved from the need to get good quality data fast while
avoiding the expensive and time consuming traditional survey methods used by

researchers or total immersion methods used by ethnographic studies.
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They state also that there are various methods that can be used in RRA and
that the purpose of the appraisal will determine which methods should be used.
(Mountain Valley Produce. (1999, Nov 19). Community and Project Development and
Analysis[Online].)

The Sustainable Livelihoods Unit of UNDP suggest that Rapid Rural Appraisal
is an umbrella name for a series of methodologies that use multi-disciplinary team to
develop a quick, systematic overview of village systems.

RRA was developed mainly by academics and its primary users have been
academics and aid agencies. These exercises aided in identifying the needs of a
community, its priorities, action steps to achieving priorities, feasibility of
interventions and monitoring of development. The predominant mode of collecting
data via RRA is to elicit and extract information from interviewees. The information
was gathered from the villagers and then analysed outside the villages. (The
Sustainable Livelihoods Unit of UNDP. (1999, Nov 3). Chapter 3 - Methods of
Promoting Participation[Online].)

Support Unit for Fisheries and Aquatic Research (SIFAR) support this
u-nderstanding by saying that RRA is not a participatory approach, as it does not
provide the foundation required for many of the methods used in participatory
approaches. RRA enables outsiders to understand rural conditions quickly. It combines
methods from various disciplines to yield relevant data.

The key principles in RRA are that it is a progressive and rapid learning
process where triangulation (cross-checking data by multiple methods) is often used to

quickly validate or refute findings; and 1t is a multidisciplinary learning process where
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a range of disciplines, local informants, and knowledge are brought together. (SIFAR.
(No Date). Rapid Rural Appraisal (RRA)[Online].)

IISD also argues that Rapid Rural Appraisal consists of a series of techniques
for "quick and dirty" research that are claimed to generate results of less apparent
precision, but greater evidential value, than classic quantitative survey techniques. The
method does not need to be exclusively rural nor rapid, but it is economical of the
researcher's time. It is essentially extractive as a process: the agenda is still that of the
outside researcher.

RRA (and analogs) emerged in the 1970s as a more efficient and cost-effective
way of learning by outsiders, particularly about agricultural systems, than was possible
by large-scale social surveys or brief rural visits by urban professionals. It drew on
many of the insights of field social anthropology of the 1930s-1950s, emphasized the
importance and relevance of situational local knowledge, and the importance of
getting the big things broadly right rather than achieving spurious statistical accuracy.

It developed a style of listening research, and a creative combination of
iterative methods and verification, including "triangulation" of data from .different
sources - using two different methods to view the same information. It was usually
conducted by a multi-disciplinary approach, and its chief techniques included:

e Review of secondary sources, including aerial photos, even brief aerial
observation

e Direct observation, foot transects, familiarization, participation in activities

o Interviews with key informants, focus groups, workshops

¢ Mapping, diagramming

» Biographies, local histories, case studies
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e Ranking and scoring

e Time lines

e Short simple questionnaires

e Rapid report writing in the field.

( IISDnet. (No Date). Rapid Rural Appraisal (RRA)[Online].)

2.2.2 Principles of RRA

RRA is never the same in different circumstances and never follows a
predetermined pattern; its usefulness as a means to information generation lies in this
fact. Nevertheless, there are certain principles that must be kept in mind, and often
sharing one's experience is valuable for the wider use of this methodology.

Different researchers have used a variety of approaches; nonetheless, the
fundamental principles of RRA must be adhered to. Broadly, they are: triangulation,
optimal ignorance, appropriate imprecision, rapid and progressive learning, learning
from, and along with, rural people.

1. Triangulation relates to the use of more than one, often three, sources of
information for validation. In order to obtain information, there is no way that can be
termed the "best." Therefore, in order to improve accuracy of information,
triangulation becomes an important element of RRA.

2. Optimal ignorance means knowing the difference between what is worth
knowing and what is not, enabling the collection of information that is required for the -
research projects. This avoids collection of too much irrelevant data.

3. Appropriate imprecision. In conventional surveys, many of the data

collected have a degree of precision that is really unnecessary. It is often more useful
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to obtain causes of problems, trends and directions of change, rather than accurate
information on the absolute numbers affected by the problem. It could also be said that
it is not necessary to know absolutely how many people in Tha Kha are ready for
sustainable tourism. It is more important to know the attitude of a range of people in
the community and to identify whether there are any major obstacles.4. Rapid and
progressive learning can occur because of the exploratory and iterative nature of
RRA. Many new issues are raised along with better insights into the problems.
However, it is these new issues and insights that lead to an understanding of the real
problems and their solutions.

5. Learning from, and along with, rural people. Local perceptions and
comprehension of situations and problems are essential to learn and understand, since
the intention is to plan programs that are viable and acceptable to the local inhabitants.
The knowledge base of local inhabitants must be tapped in order to avoid
misconceptions about the lives and constraints of this population.

Also, by involving the local community in both defining community needs and
identifying possible solutions, the people develop a "sense of ownership" of the
activity. This reduces the possibility of failure. (Chambers, R. (No Date). The
Fundamental Principles of RRA[Online].)

Additionally, Grandstaff W.S. at el also provides a basic set of important
underlying core principles of RRA as follow:

-Triangulation: at a very basic level, RRA can be seen as a methodology that
consciously combines things, of that approaches information from several
intentionally different points of view (usually a minimum of three, hence

‘triangulation’). Often there is no one best way to obtain information, or the best way
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cannot be foreseen in advance. Triangulation is therefore adopted as a principle in

RRA research process in order to improve accuracy.

-Rapid and progressive learning: The exploratory and iterative nature of RRA
allows a process of rapid and progressive learning to take place and explicit emphasis
is placed on RRA as a progressive learning process. RRA is not designed to produce
the last word on particular resources issues or a quick, final solution to general
development problems. The conduct of an RRA frequently results in as many new
questions as answers. Nevertheless, the new questions and new insights usually allow
researchers too move more directly toward an understanding of real problems and their
solutions.

-Substantial use of indigenous knowledge: RRA is carried out as close to the
source as possible. Local people’ perceptions and understanding of resources
situations and problems are important to learn and comprehend because solutions must
be viable and acceptable.

-Multi-disciplinary approach: a multi-disciplinary approach is always deemed
important, no matter what the subject of the study. In this study, the researcher and
research assistant’ has narrow focused on a multi-disciplinary approach, for example
investigating environmental, social and economic factors.

-Flexibility and use of conscious judgment: an important principle of RRA is
not just to plan the work but also to work the plan in a flexible manner that allows for
creativity and modification where appropriate. Whenever necessary and possible, the
RRA team must be prepared to revise their time schedules and travel and interviewing

plans in the same manner that they are prepared to revise hypotheses. To benefit from

t
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flexibility, the RRA relies upon evaluation and conscious judgment to make effective

and appropriate decisions. (Grandstff, W. S. at el, 1987: pp.9-12)

2.2.3 Strengths and Limitations of RRA

There is a consensus of opinion that RRA is a very useful methodological tool,
whether used independently or in conjunction with other conventional methods, for
development-oriented research. However, the methodology has both strengths and
limitations.

Selina Adjebeng-Asem states that through examining the available literature,
discussions with researchers, and personal experiences with RRA as a methodological
tool, the following emerged as its strengths and limitations:

Strengths:
1. RRA is multi-disciplinary

There is a general belief that the adoption of a multi-disciplined approach is
one of the strongest advantages of RRA. Multidisciplinarity brings different
perspectives into problem identification, planning, evaluation‘ and monitoring and
enriches the final outcome. Multi-disciplinarity acknov'x"ledge.:s} the complexities of
social phenomena and underscores the need to look at the systemic nature of social

problems and to pool disciplinary expertise.
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2. Triangulation

It is argued that, since RRA aims at capturing the breadth, diversity and
complexity of a given situation, it pursues the use of different sources and methods for
getting information. Each aspect of an issue is investigated in a variety of ways using
multiple sources, multiple techniques and multiple approaches.

3. The adoption of the “emic perspective”

That is, looking at problems from the point of view of the user/ informant/
beneficiary. This is one strength of RRA that has won the admiration of many of its
users. In underscoring the power of the emic perspective, it has been argued that most
development strategies have failed to significantly improve the lives of the target
population because these strategies have often approached the issues from an
outsider's point of view.

RRA is also acclaimed for its ability to extract information that is otherwise
difficult to attain. Through the use of such techniques as wealth ranking or drama,
researchers are able to gather sensitive and otherwise difficult-to-gather data quickly
and easily.

Another frequently mentioned advantage of RRA is rapidity in the writing of
RRA reports. While conventional research reports take anywhere from three months to
forever to write, RRA reports are either finished in the field or very shortly thereafter.

This rapidity allows for timely intervention.
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More can be said about the usefulness of RRA, but as with many new
paradigms, there are real and potential limitations that must be recognized and

alleviated in order to push the frontiers of this methodology.

Limitation:

The limitations of RRA could be considered from two points of view: those
inherent in the methodology itself, and those that result from its application.

1. Inherent limitations

It has been pointed out that sometimes adherents of RRA portray it as a
panacea for all research problems. However, in spite of the numerous advantages in
this methodology, it must be seen as only a means to an end and not an end in itself. It
should complement or be supplemented by other conventional methods as and when
appropriate.

One methodological impediment to the success of RRA fieldwork can be the
problem of language. Development aid workers and researchers may not be well
versed in the local .dialect of the target group. In such situations, researchers cannot
adequately- translate some technical terms into local languages; for example,
engineering terms. This, certainly, will affect the research results negatively.

To deal with the first issue, it is suggested that, in so far as possible, a research
team be composed so that some core members are versed in the local language. It is
further suggested that an extension worker with adequate working knowledge of the

target group be on the team.
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However a language is not a problem for this research, because the local
people in the destination area use the Central Thai dialect as same as the researcher.

2 . Limitations resulting from application

There are some critical limitations of RRA that may be reflected by using
RRA techniques.

Administration of semi-structural questionnaire: In situations where the
researcher is not well versed or trained sufficiently in the administration of a semi-
structured questionnaire, wrong results will be collected and wrong conclusions
reached. This methodological weakness can render an entire RRA project useless.
Because the semi-structured questionnaire is at the heart of RRA, it is suggested that
researchers develop the skill of administering such instruments. The researcher should
ensure this and also insist that the questions asked are probing in nature. The six
important questions are: What? When? Where? Who? Why? How? Furthermore, the
researcher must ensure to avoid questions that are leading and be sure questions are
asked in a logical manner.

The issues of “rapidity” and cost: RRA techniques may be rapid, but the
process of development is not. Therefore, practitioners must taiké into consideration
the long preparation period needed for effective mastery of these techniques.

(Adjebeng-Asem, S. (No Date). RRA in West Affica[Online].)
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2.3 Readiness of Local People

An important requirement for sustainable tourism is that it must involve local
communities. The presence of tourism can encourage provision of better basic services
such as water and electricity; it can create local jobs, income and support other social
and environmental benefits. It must also give indigenous communities a stake in the
improved management of their environment. This links sustainable tourism to
sustainable development.

Preserving the natural environment means making informed choices. This
means integrating tourism development into the whole question of development within
a country or a region. This involves consultation between government and private
sectors, including international tourism groups and local people. This consultative
process is vital. It is a key element of the Agenda 21 process agreed at UNCED. It is
essential that direct contact is made with the local people who live close by or in the
tourist destination. (Erlet Cater & Gwen Lowman (Ed.), 1994: 92)

Tha Kha floating market has been attracted from tourism industry and local
people are aware that traditional tourism can create problems and negative impact. To
reduce negative impacts of tourism at a local level, it is necessary for local people to
work and prepare themselves on all elements of the potential tourism to move these
elements towards sustainability.

This study focuses specifically on the readiness of local people to support
sustainable tourism development. Therefore, the researcher went to visit this place and
had a chance to discuss this topic with some people there. As observed that, many of

them try to run tourism industry without adversely affecting the environment.
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However the researcher is uncertain that they all actually know and understand
in sustainable tourism. Thus this is the reason why the researcher would like to study
this topic in this area.

From this visit and some literature review, the researcher has divided the
factors that can affect the readiness of local people for sustainable tourism
development as follow:

1. Internal factors

- Human resources: Socio-Demographic factors such as age, educational
level, occupation and income, knowledge and opinion of sustainable tourism, and
participation in sustainable tourism.

- Natural resources

- Local custom and culture

2. External factors such as the Tourism Authority of Thailand (TAT), Local
Admunistrative Organization (LAO) and tourism entrepreneurs. They are all involved
with and play an important role in the way sustainable tourism is developed.

All of factors will be assessed at the same time along the principle of
sustainable tourism because they are able to add to our understanding about the
readiness of local people for sustainable tourism development in this area.

Readiness of local people in Tha Kha floating market for sustainable tourism
development is not only having a service to offer tourists but also managing and
protecting their natural and cultural environment. There are many service to offer such
as home-stay, transportation, shops, tourist guide etc. On the other hand the local
people should manage and protect their natural and cultural environment, i.e. using a

paddleboat instead of a motorboat, applying recycle material in the market etc.
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Finally, the goals of sustainable tourism that involved with the readiness of
local people, if achieved, should have the effect of reducing the level of negative
impacts from tourism, and ensuring that local people in this area will feel the positive

impacts.

2.4 Definitions and Descriptions of Variables

There are no previous studies on the local people’s readiness for sustainable
tourism development in Tha Kha. This study gathered relevant research in order to
study the factors influencing local people’s readiness for sustainable tourism
development namely factors internal and external to the community. The researcher
thought it likely that these factors would influence local people’s readiness for
sustainable tourism development as follows:

1. Internal factors (Moo 2 community)

Internal factors are divided, for the purpose of this study, into human
resources, natural resources and local custom and culture. Previous Thai research on

rural development suggests that these are meaningful headings under which to collect

data from the community on this subject. (an1iusgnuRosdUNAU, 1985: 105-106)

Socio-economics and demographic characteristics of local people are included
and studied under the human resources category. Socio-economics characteristics
include general information about age, education, occupation, income, knowledge,

opinion and participation, which may have an effect on one’s readiness.
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Age is a characteristic that differentiates individual knowledge, attitudes and
behaviors, as persons of different ages have different needs and attitudes (Preeyaporn
Wonganutrarot, 1992:67). Anongnart Kongkanoy’s (1995:115) study on the readiness
for consulting about AIDS of public health officials working for district health centers
and community hospitals in Pitsanulok finds that age is directly related to readiness
and knowledge about AIDS of the officials.

It is likely therefore that age directly impacts on the readiness of the local

people of Tha Kha for sustainable tourism development.

Educational level

Educational level is another factor that is likely to impact the readiness of local
people for sustainable tourism development. People with higher education are often
able to accept change more easily than people with less education (refers to Narupong
Chaiwong, 1997:87). Education is defined as a tool to increase human capacity, which
can result in confidence, success, and greater ability to find work. Prasert Kumprakum
(1993:94) found that education impacted to the readiness of motorcycle drivers to

follow new traffic rules such as wearing safety hats.

Occupation

People with different occupations may have their readiness affected in different
ways. It is possible that the local people who deal with tourism full time and derive
direct benefits from tourism such as home-stay owners, shop owners, tourist guides

etc. need tourism and are prepared for tourism development. Cholthicha Tungun
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(1991:101) study “Housewives’ knowledge, believes and practices of waste disposal”
found that housewives with different occupations demonstrated different knowledge,

beliefs and practices of waste disposal.

Income

Siriwan Wachirawong (1993:abstract) studied factors influencing readiness for
controlling and preventing hypertension of officials working in the public health
centers in Supanburi. She found that the best factors that can predict changes in
readiness of officials are salary. Wanida Weerakul (1991:abstract) studied the
readiness of volunteers in population study activities in Khonkaen and found that
income related to readiness of the volunteers in conducting the persuasion activities.

It is likely that income impacts on the readiness of local people for sustainable

tourism development.

Knowledge of sustainable tourism

Knowledge of sustainable tourism of local people is one of the factors that
affect one’s readiness. If people have real knowledge about sustainable tourism, they
will be ready to promote and take advantage of sustainable tourism processes. Narong
Srisanit (1981:81) found that students who have knowledge at moderate level have
more appreciation of environmental problems. Nittaya Suriyacharearn (1990:88)
found that agriculturalists who have more knowledge about insecticides use these

chemicals in the most safe and effective manner.
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Opinion towards sustainable tourism

Opinion here refer to feelings and views of the local people about sustainable
tourism development including sustainable development principles, management,
activities and so on. Their opinion may be positive, negative or moderate. Phanit
Manokarn (1996:abstract) found that opinion has a positive relationship with
personnel’s behavior in the management of infected garbage in hospitals. People who
have positive opinions toward the management of infected garbage demonstrate
appropriate management practices.

Therefore positive opinion can be one of factors that help to develop tourism in

Tha Kha community.

Sustainable tourism participation

The participation of local people is one of the most important aspects of
sustainable development. It is vital to take account of local people’s interests and
knowledge and to involve them in both managing and developing tourism. Kawi
Supanun (1992:67 refers to Krisada Thongsungworn) found that Tumbon
Administrative OrganisationAMemb;ers who had dealt with environmental problems in
their work had a better understanding of environmental issues than those who has not
experienced such exposure. Similarly, a longitudinal study of at-risk children who
participated in Georgia’s prekindergarten program during its first two years of
operation found that participation in the program had a positive effect on the
development, attendance and promotion of children in first grade. (David Denton. (No

Date). Prekindergarten and Parent Support Programs[Online].)
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2. External factors (role of outsiders) including with the Tourism Authority of
Thailand (TAT), Local Administrative Organization (LAO) and tourism entrepreneurs.
These groups are all playing an important role in the way tourism is being developed
at Tha Kha floating market. For example, TAT has provided funds to develop tourist
facilities such as roads and bridges and tourism entrepreneurs have developed tours to
the area. Both problems and opportunities associated with the growth of tourism in this
area are therefore certainly connected to the activities of these groups.

According to the triangulation required for RRA, many samples required for a
step of the data collection. These variables, in conclusion, will affect the sampling

used in this study. The step of selecting the sample explained in the next Chapter III.
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CHAPTER 111

RESEARCH METHODOLOGY

This research is to study the readiness of local people for sustainable tourism
development: a case study of Tha Kha floating market, Tha Kha Sub-District,
Aumphawa District in Samut Songkharm Province.

The process of information collection involves a combination of various
methods and techniques from RRA methodologies such as use of secondary sources,
key informants, semi-structured interviews, direct observation and focus groups. To
understand various factors affecting the readiness of local people for sustainable
tourism development, different techniques should be used in order to avoid bias that
may occur during the course of research.

The general methodological approach for this RRA survey was was adapted
from method outlined by Selina Adjebeng-Asem (No Date). The major methodolical

steps were as follows:

3.1 Research Design

The study commenced with a one-day discussion to recommend background
and significance of the topic to a research assistant (a student from the faculty of
Environment and Resources Studies, Mahidol University) and also to explain methods
involved in fieldwork using RRA principles.

A general checklist (table 3.2 — Appendix 5) to be used as a guide in fieldwork

was prepared based on the objectives of the project.
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3.2 Selection of Study Area
The scope of this study sets out with the area in which the floating market is

located.

3.3 Target Population

The researcher set up the target population in this study as follows:

3.3.1 Key informants: Key informants for this study were divided into two

groups as:

- Key local informants (internal factors) including 2 Tambon Administrative
Organization (TAO) members, 1 Village Headman, 1 member of the Village
Committeeman, and 2 senior citizens.

- Key informants (external factors) were as follows:

1) Local government including 1 Public Health Officers and 1
Administrative Officer of TAO;

2) Tourism Authority of Thailand (TAT) including 1 Local officers of TAT
(Central zone 1); and

3) 1 officer of the Foundation for The Protection of Environment and
Tourism of TAT (Tourism Operator).

3.3.2 Local people, over the age of 15 years who live in Moo2, Tha Kha

floating market. This includes those who benefit directly from tourism and others who

are not involved with tourism.
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3.4 Data Collection Process and Selection of Respondents
The details of sampling techniques and how the researcher obtained samples

for specific purposes can be summarized as follows:

3.4.1 Secondary data collection

Use of secondary sources: there are many useful sources of information on
Tha Kha. The researcher searched many sources including documents, journals and

the World Wide Web.

3.4.2 Primary data collection

3.4.2.1 Direct observation (recorded via mapping, photography and
writing): is useful for checking differences between reported conditions and real
conditions. Taking time to walk around in the community, observing activities, asking
questions at opportune moments and writing down useful information according to the
direct observation checklists (Appendix 1) provided the researcher with a more

complete understanding of this community.

3.4.2.2‘Mapping:'key lbézal informants helped the researcher to draw a
map in order to understand and gain a complete picture of this community. The map
yielded useful information about the community and about certain types of tourism
activities (such as the location of interesting places for tourists, the location of home-

stays and canal networks).
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3.4.2.3 Qualitative interviewing as follows:

Key informants: key informants were a major source of information for this study.
They were often very knowledgeable, provided useful insights and raised
unexpected issues. The researcher used an in-depth interview for obtaining data
from these people. Interviews were conducted according to informant interview

sub-topics and guidelines (Appendix 3).

6 persons from the Tha Kha community and 4 persons from outside the
community were chosen and interviewed as outlined in section 3.3 Target
Population.

Semi-structured interviews: semi-structured questionnaires were at the heart of the
RRA approach taken in this study. The interviews included some predetermined
questions and topics but also allowed new topics to be pursued during the course
of the interviews. The interviews were informal and conversational but carefully
controlled.

Local interviewees were 40 (n) chosen from 302 (N) males and females over the
age of 15 years living in Moo2. According to a triangulation approach, Grandstff
W. S. & Grandstaff B.T.(1987) state that triangulation in choosing interviewees is
a principle for semi-structured interviewing. Choices were made so that more than
one (preferably three) points along the range of variable influencing factors were
represented.

The study took into account whatever variables were hypothesized té be important
influences on readiness for sustainable tourism. Thus socio-demographic variance

such as age, educational level, occupation, income and participation of local
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people would be at different hierarchical levels and these could be used to achieve
maximum variation as follows:

Age of the local people was divided into 3 levels; 15-30, 31-60 and 61-80
people;

Educational level (medium-Mutthayom and low-Prathom school);

Occupation (those who involved with this tourism directly and those who do
not involved with this tourism);

Income (high, medium, low); and

Sustainable tourism participation (full time or part time)

The researcher and research assistant used direct observation checklists (Appendix
1) and informal interviews to observe and talk with local people in order to gain
information that could help to select appropriate interviewee(s) for this section of
the study. The numbers of local people interviewed from each of these identified
social groups were expected to be equal.

However, in the field it was not possible to find equal numbers of each group and
filllup the aforementioned quota. Groups lacking representation included
teenagers, Mutthayom Educational level, villagers with high levels of land
ownership and those whose full-time occupation was tourism. Thus the researcher
was forced to select interviewees according to opportunity, for example 6 elderly

but only 2 teenagers were interviewed.
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The researcher set up questions on main topics based on the principles of
sustainable tourism (Appendix 4) used in this study. Also the “six helpers”,
questions which include “who, what, when, where, why and how”, were used as
guides when interviewing local people.

e Focus groups: focus groups are another information gathering tool of RRA which
may be defined as a discussion in which a small number of participants, under the
guidance of the researcher, talk about topics believed to be relevant to the research.
Discussion by focus groups was based on a set of subtopics or guidelines
(Appendix 5) and, sometimes, topics generated during discussion.

Six participants were selected at random or via references then, using a snowball
reference technique, the first informants recommended others, who in turn
recommend yet others. (Garson, D. (1998,0ct). Focus Group Research[Online].)
Participants were invited to and informed of the purpose of the focus group study.
An appointment was then made for the to meet.
The focus group sessions were open conversations in which participants made
comments and asked questions of others, including the researcher. Interaction
among the participants was encouraged to stimulate in-depth discussion of various
topics under research. The sessions were useful for discovering participants
thoughts and for helping the researcher to understand why villagers held particular
views (Morgan, 1988 quoted in Isarabhakdi, P., 1997: 72-74).
As mentioned above, semi-structured interviews and focus groups were
formulated according to subtopics (or guidelines) based on the principles of
sustainable tourism development. The researcher was then able to probe for more

details and a better understanding of the local situation.
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The following are examples of the subtopics constructed and adapted from the

principles of sustainable tourism as discussed earlier in the conceptual framework:

1.

Local people’s understanding of sustainable development and sustainable
tourism
Resources in local area, Natural and cultural conservation, Water and

energy use in the household

. Activities of local people, Consumption behaviour of local people

Variety of natural and handmade things (fruits, crafts etc.), local custom,
tourists activities

Activities support local economies, Sources of goods, souvenirs, Shops and
home-stay management

Responsibility of local people for developing tourism and reserving natural
environment

Marketing tourism strategies, Interesting experiences of local people such

as cuisine, cultures and ways of life

The researcher and research assistant met to compare and discuss notes and

drew a more focused checklist in view of field experiences at the end of each day.

Thus good rapport was created and a great deal of knowledge was gathered and

shared.

The following flow chart is a summary of the study’s RRA plan showing the

steps taken before and during the fieldwork.
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Figure 3.1 RRA summary plan

One Day Discussion
(The researcher and
research assistant)

Preparation before fieldwork

Fieldwork
A 4
§ = ’ > Walked along the
irect Observation community
(balf day or one day) (observing and
talking)
Selecting interviewee(s) < l Using mapping
-for the semi-structured
i rviews Key Informants
\ {One day)
A
-Depend on some
opportunity
-Adjusted guidelines
Semi-structured Interviews and retspondent
(One or two days) selection
-Using mapping

Preparation for focus group

Focus Group
(One day-2 hours for discussion)

-Reviewed all of field information
-Said good bye and thank you to
the involved people in this area

-Went home

Remark: discuss and take note with the colleague at the end of each day
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To aid understanding during the study, the researcher summarized and divided
factors to be examined along with RRA methods as demonstrated in table 3.2

(Appendix 5).

3.5 Pre-test of Research Instruments
Prior to beginning fieldwork, the semi-structured interview (using 1 key

informant), checklist of direct observation, focus group session (using teenagers)and
mapping plan were tested in Moo 2, Tha Kha floating market. Information and
experience from the pre-test was presented to the research advisors in order to make
certain that the study would be clearly understood.

Later, the interview guidelines were developed according to comments from all

advisors and the experience of the researcher. Amendments included:
-To use informal words instead of academic terms;
-To take unnecessary and repetitive questions out;
-To build up appropriate direct observation checklists

After revision, the researcher returned to the site and continued the fieldwork

3.6 Content Validity

This research aimed to study readiness of local people for sustainable tourism
by using many tools from RRA methods within the complex context of the Tha Kha
community. The success of qualitative research depends on quality of information,

which should be cross-checked using a variety of tools. Information from direct
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observation, interview and focus groups constitutes a triangulation of research tools,

which aims to improve the quality of overall findings.

Ratcliff, D. states that we can achieve validity in qualitative research by:

« Diverging from initial expectations--reviewed personal notes kept from the

beginning to see how the data had pushed me from initial assumptions

o Converging with other sources of data--using various kinds of triangulation

and comparisons with the literature

» Using extensive quotations--from field notes, transcripts of interviews, other

notes

. uaUsing other research data--such as archival data, recordings (Ratcliff D.

(1995). Validity and Reliability in Qualitative Research{Online].)

Content validity in this study depended on the use of triangulation; the use of
diverse methods, perspectives, and information sources. Patton states that there are
basically three kinds of triangulation that contribute to verification and validation of
qualitative analysis: (1) checking out the consistency of findings generated by
different data-collection methods, that is, methods triangulation; (2) checking out the
consistency of different data sources, that is, triangulation of sources; (3) using

multiple analysts to review findings, that is, analyst triangulation. (Patton, 1990: 464)

The researcher applied different data-collection methods and data sources by
using tape recordings and by taking written. The study was continued until there was
no new information to be identified. The findings were then analysed by the multiple

techniques as demonstrated in the next section.
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3.7 Data Processing and Analysis

The data derived from various tools was important for understanding expected

outcomes and readiness of local people for sustainable tourism development.
The data processing and analysis techniques employed in this study included:

1. Content/theme analysis: a technique that creates a classification scheme for
qualitative information and reduces data into manageable proportions. Quotations are
used to illustrate particular themes and relevant quotes were reincorporated and

checked to ensure consistency with theme statements.

Bruce L. Berg suggested, “in content analysis, researchers examine artifacts of
social communication. Typically, these are written documents or transcriptions of
recorded verbal communications.” Broadly defined, however, content analysis is “any
technique for making inferences by systematically and objectively identifying special

characteristics of messages” (Berg, 1995: 174)

2. Combination of Analytic Induction and Deduction:

Bruce L. Berg also stated that “the categories researchers use in a content
analysis can be determined inductively, deductively, or by some combination of both
(Strauss, 1987). Abrahamson (1983, p.286) indicates that an inductive approach begins
with the researchers “immersing” themselves in the documents in order to identify the
dimensions or themes that seem meaningful to the producers of each message. In a
deductive approach, researchers use some categorical schemes suggested by a
theoretical perspective, and the documents provide a means for assessing the

hypothesis. In many circumstances, the relationship between a theoretical perspective
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and certain messages involves both inductive and deductive approaches.” (Berg, 1995:

230)

In conclusion, when the fieldwork was completed, the researcher conducted
analysis of all interviews and field notes individually. The tapes were transcribed for
analysis. The researcher began by reading through all of field notes and interviews and
attaching pieces of different color paper to divide the different parts of data. Michael
Q. Patton wrote “This is the beginning of organizing the data into topics and files.
Coming up with topics is like constructing an index for a book or labels for a file

system” (Patton, 1990: 381)

Following this, the notes made during the visits were marked and labeled into
paraphrases, quotes, and number of participants who shared similar views. Then raw

data was organized and categorized.
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CHAPTER 1V

RESULTS

This research aimed to study readiness of local people for sustainable tourism
by using RRA methods within the complex context of the community. The analysis of
the results generated by the direct observation, interview and focus group revealed key
themes on which a wealth of information was obtained. Relating to the scope of
sustainable tourism development principles, five theme areas were identified during
the analysis. This section shows each of the themes, followed by explanation and
illustrated by some of the quotations from individual subjects.

4.1 Theme 1: Background and history of Tha Kha floating market

4.2 Theme 2: Moo 2 profile

e Population
e Occupation
e Daily life’s activities of local people
4.3 Theme 3: The market as a tourism resources
e Floating market
e Home stays
e Processing of coconut palm sugar
4.4 Theme 4: Readiness of local people for sustainable tourism

4.5 Theme 5: Passive Readiness
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4.1 Background and history of Tha Kha floating market

Tha Kha floating market is in Moo 2, Tha Kha Sub-district, Aumpawa District,
Samut Songkhram province. This province is located in Mae Klong River basin at the
mouth of the Gulf of Thailand. This fertile land and the Mae Klong River enabled
Samut Songkhram people to earn a humble living from agriculture. Fruit plantations
can be seen everywhere in the province, including coconuts, pomelos, lychees, and
mangos.

Despite the construction of new road and the threat of modernisation, the local
people have been successful in maintaining their traditional way of life. (Responsible
Ecological Social Tours Project. (No Date). Samut Songkhram [Online].)

Mae Klong River is regarded as the main river with more than 300 tributary
canals spread all over the area. Canals are central to all aspects of the life of local
people. These canals provide the convenience of water transportation for the local
people and many floating markets operate in this area.

One of the old and traditional floating markets is Tha Kha floating market,
which 1s located in Sala Canal. This market is a rendezvous of vendor boats at 10 kms.
from the town along Route NO. 325 and 5 kms. along an access road.

The market is a place of traditional local commerce and architecture including
coconut sugar factories and houses along the canal side. A pleasant journey on a long
tail boat along the canal enables the visitors to enjoy these attractions as well as idyllic
views of green trees, colourful flowers, temples, orchards while being greeted by local
villagers from both sides of the canal. (Responsible Ecological Social Tours Project.

(No Date). Samut Songkhram [Online].)
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The market is a rendezvous of vendor boats at Tambon Tha Kha, on the
outskirts of Bangkok. The floating market takes place on special days, which coincide
with the waxing and waning moon that defines the Thai lunar month. (Thai Adventure.
(No Date). Samut Songkhram Home Stay [Online].)

Local people still operate the market on these special days as they did a
hundred years ago. In the past, the market was a central meeting place where local
people came to exchange food and goods. The people and goods came from many
places in the province, for example seafood from Mae Klong, fruit and vegetables
from a nearby Tambon and prepared betel from Tambon Bang Khonthi.

A key reason for the market to be floating was that there were no roads, so
local people had to transport themselves and their goods by boat. The majority of
interviewees made statements such as:

There are many canals spread all over this area. These canals
provide the convenience of water transportation for me. I row my boat

to all places that can be reached by the waterway such as the market,

my relatives’ house. Although there is a road, but I am still use a boat to
go some places. You can see boats in every house.

Originally the market was located at Tha Kha weir (Thum Nop Tha Kha) in
Moo 5, Tambon Tha Kha. Over time, however, the floating market moved farther
from Tha Kha weir until it came to be held in Moo 2 about 50-60 years ago. Older

interviewees who remembered the market in the past recalled that:

As Moo5 was a somewhat peripheral and somewhat distant
location, villagers used to meet the boats before they reached Moo5
and purchase the best quality goods. Eventually when the boats reached
the Moo5 market only inferior products were left. For this reason it was
decided to move the market to a more central location (Moo2) giving
everyone a more equal chance to buy the best quality products.
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Some interviewee recalled how, in the old times, there were many boats,
sometimes more than 100, and that they could get stuck for an hour in a ‘traffic jam’.
However, many said these were good times and very enjoyable because people had a
chance to meet their friends and buy lots of fresh foods from the market.

These kinds of statement show that Tha Kha floating market was not only a
place for people to come and exchange goods but also a place where the local people

socialized. Figure 4.1 gives a schematic map of the market and surrounding area.
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Figure 4.1 Schematic Map of Tha Kha Floating Market and Surrounding Area
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4.2 Moo 2 Profile

4.2.1 Population

Tha Kha floating market is located in a small village. It has a population of
about 500 people living in approximately 102 families, mostly located along the canal
network. There are about the same amount of males and females in the village. As
you walk through this community, you will see only elderly people and children in

most houses. The village headman (in-depth interviewee) explained that

There are about 400 people in the village and 100 people go to
work and study outside. Normally, the people who live in the village
are elderly and children. As you are not see many teenager in this time
because all of them go to work and study outside. For those who can
support has sent their children to study in a high level and in other
areas, especially in Bangkok. On the other hand, teenager who come
from poorer families go to work in the nearer factories.

All of the villagers here know each other and almost all of them are relatives. It
is a small area and few new outsiders have immigrated to the village, so relationships
within the village are very close. There are some statements showing their relationship

in the following way:

His grandparents had been here for long time. More than a
hundred years as I know. The villagers know each other and almost of
them are relatives. (Semi-structured interviewee, 64 years)

My house is close to the area of the floating market and I always
walk to visit my uncle and cousin in the orchard. His house is very big
and quiet; I like to spend my time there. Also you will see my aunt’s
house in the third house next to mine. We know each other very well.
(Semi-structured interviewee, 20 years)
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We all know each other. My brother’s house is a homestay for

tourists now. His house is a Thai-style house and very nice. You can

walk from here to his house. (Semi-structured interviewee, 64 years)

4.2.2 Occupation

The main income of the village comes from agriculture. The majority of people
earn their living from the production of coconut palm sugar. Therefore it is not
surprising that ninety percent of the area is blanketed with coconut trees. The area has
been well-known for this product for a long time, some interviewees stated that the
coconut palm sugar has been produced in the are area for more than 50 or 60 years.
They recalled first seeing these coconut trees when they were very young.

It is interesting to note that while villagers have grown many kinds of fruit and
vegetables in the past, coconut trees have provided them with more income and profit.
As a source of long-term income, villagers invest in coconut palms, planting the trees

only once or twice during a period of ten years. Some interviewee made statements

that are worth here:

As I remember, some fruit and vegetables could grow in this
area but not in a good quality and we could not sell them. Therefore we
eventually invested in coconut trees. Ninety percent of the people here
earn money from coconut palm sugar processing. (Semi-structured
interviewee, 62 years)

When a coconut tree is about 3-4 years old, villagers can collect
its sweet sap and produce coconut palm sugar. When the trees are too
tall to climb, they cut them down and grow new ones. This is usually
almost 10 years. So the villagers get long benefits from coconut trees.
(Semi-structured interviewee, 50 years)
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Visitors know Tha Kha as an area of coconut palm sugar. There are “Tao Tan”

[sugar cookers] in every household that owns a coconut plantation.

Local people do not sell their products by themselves. All of the interviewees
(7) who own “Tao Tan” reported that merchants from a nearby area in the province
come to buy their products every day. The merchants then send the sugar to artificial
sweetening factories and shops in other Tambon. Local people receive around 400
Baht for each can of sugar and normally sell 2-3 cans a day. A villager might receive
8,400 Baht per week and 33,600 Baht per month for sugar production.

However calculating net profit requires deducting the cost of fuels, hiring staff
(eg. someone to collect the syrup cylinders) and the costs of materials such as cans and
syrup cylinders. Sugar producers have to work hard everyday and face the risk of
accident such as falling down the coconut trees. As one interviewee stated “I still have
a serious problem with my back after I fell down from the coconut tree. I cannot walk
properly and feel pain when I sleep.”

So while local people can earn a reasonable income from palm sugar
production the work is hard, the hours are long and work conditions can be dangeroug.
Another significant observation of occupation trends in Tha Kha is that few teenéfgers

appear to want to continue their parents’ business:

My son and daughter are studying in Bangkok. My first
daughter is studying a Master degree now. They do not want to do this
kind of job because they study in a high level. So they want to find a
good job in Bangkok. It is all right for my husband and me because
now we still can do this job and maybe in the future we will hire
someone to do this job instead. (Semi-structured interviewee -Tao Tan
owner, 45 years)
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You will not see many teenagers at this time because most of
them go to work and study outside the village. Those who can afford it
have sent their children to study in a high level and in other areas,
especially in Bangkok. On the other hand, teenagers who are from
poorer families go to work in the nearby factories. They can earn more
money and have holidays. Local people hired them to work in the
coconut plantations get little income and have to work every day. (The
village headman - in-depth interviewee)

A focus group was asked how the local community will be able to continue
traditional work practices if younger generations are not interested in these business.

They responded:

We are not afraid and don’t worry about this. It is a normal for
our teenagers to study and work outside. There is a very convenient
transportation provided for them nowadays and also they want to know
and gain some experience of life outside the village. Nevertheless one
day when they get older and get bored from their life outside they will
come back to work and live here again. This is the life cycle. No one
can leave their homeland for good.

This statement reveals acknowledgement that this village is no longer isolated.
However people still earn a comparatively reasonable income here, as a Tambon

Administration Organization member reports that:

The villagers are not so rich but they are not poor. No one starve
in this area if they are not too lazy. Because there are many jobs offered
for the villagers who do not have the coconut plantation, for example
picking coconuts, cutting grass, cleaning footpaths and selling food.
You have never heard that the villagers go to protest the government
because of starving.”
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4.2.3 Daily life’s activities of local people
Local people in this village who own a coconut plantation wake up around
04.00 or 05.00 every day to collect syrup cylinders. They then come back to simmer

coconut syrup over a fire until it becomes brown and dry. It takes about half a day to
produce 2-3 cans of sugar syrup.Later, villagers will take a rest before collecting
coconut sweet sap again in the late afternoon. All of the interviewees (7) who owned

coconut plantation made similar statements to these below:

Twice daily, early morning and late afternoon, my wife and I
climb up and down some 100-cococnut trees to collect hundreds of
fresh syrup cylinders. The trunks of the trees are notched to make step
for easier climbing. We will climb to the top, take the full syrup
cylinders out, cut spadices to stimulate the new syrup, put the new
cylinders back in and move on to the next tree. After we come back
from the plantation, we begin the process of making palm sugar. The
new syrup which we collect at the late afternoon is put in the pan and
kept warm over night (to preserve it) and wait for the next round of
cooking tomorrow.” (Semi-structured interviewee, 45 years)

Most of the villagers who own coconut plantation harvest the
product themselves but some of them hire others to work for them. My
wife and I are too old to climb the coconut trees, so 1 let my daughter
and her husband do this. (In-depth interviewee, 72 years)

Those in the village who do not have coconut plantations also get up early to

offer food to monks. Some interviewees made statements such as:

Everyday 1 get up early to make a food offering to monks. There
are 3-4 monks come from Manee and Tee temple in Moo 1, some of
them come by on foot and by boat. After that I prepare breakfast for my
grandchild and for guests. The food offered to guests is the same as we
eat but some of them require coffee for their breakfast. It is not too
difficult for me to serve because all guests would like to eat the
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traditional food. (Homestay’s owner - Semi-structured interviewee, 70
years)

Usually local people who do not go to the plantation get up early
to make a food offering to monks. Then they continue to do their own
duty and spent the rest of their time to cook some foods, to make some
handicraft, to make some sweets (especially from coconut) and to clean
their houses. (Semi-structured interviewee, 68 years)

I get up around 4-5 am to prepare a food offering to monks and
then my daughter and I open the shop to sell food. It is good when the
tourists come to visit the market because my house is close to it. (Focus
group interviewee — shop owner)

I sell food by rowing the boat along the canal network everyday
after I offer food to monks and finish my housework in the early
morning. On the day which the market is operated 1 have to get up
earlier. 1 sell food a lot on that day and am not too tried because I can
stop my boat in the market by not going around the village. After my
food is sold out I come home and have some rest. I have dinner with my
family and then I watch T.V. My favorite program is a soap opera.
There is nothing special for me at nighttime. (Focus group interviewee -
one of the merchants)

A summary of local people activities is given below along with reasons for or
context of the behaviors from observing and interviewing. The life style and activities
of local people here are all the same --they get up early to make a food offering to
monks, then continue their own work, have some rest and go to bed after the T.V. soap
opera is over. However one of their activities (the processing of coconut palm sugar)
has become the community’s most popular tourism resource. Further information of

the processing is elaborated in the next section.
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4.3 The market as a tourism resources

4.3.1 Floating Market

The floating market is the main tourism resource in Tha Kha community. Local
people come to the market to sell and buy goods. The market is operated only on the
2nd, 7th, and 12th of both the waxing and waning moon of Thai lunar month. The
Village Headman explained “there were many floating market nearby this area in the
province and local people scheduled every 5 days of both the waxing and waning
moon of Thai lunar month in each market to be operated.” Tha Kha falls on the days

mentioned above. Thus it takes place only 6 times a month.

From early moming (around 7am) waterways become crowded with small
rowboats lades with fruits make their way up and down the canal. Paddle boats loaded
with all of life’s necessities make their way up and down the canal. The various
vendors are often dressed in dark clothing, their face shielded from the strong rays of

the sun by hats made from bamboo and palm leaves.

Only on a few Sunday per month do outsiders have the chance of discovering
it. It is one of the last original floating markets close to Bangkok. There are many
tourists when these days fall on the day that the market is matched on a Saturday or

Sunday but very few when they fall on a weekday.
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The market is frequented by many merchants who stop their vendor boats
along the canal as they buy and sell goods. One of the merchant stated, “vendor boats
are both local people in Moo 2 and from other Sub-district. They come here to sell
goods for tourists and sometimes they buy and exchange goods from each other. What
they purchase is particularly foods, fruits and vegetables which are mostly brought

from their own orchards.”

Figure 4.2 Tha Kha floating market

As the market is only operated 6 days a month, merchants were asked where
they take their vendor boats on other days. The majority answered with statements

such as:

On the other days, almost all of the merchants who come from
other areas in the province will go to other markets, for example Don
Manora floating market (also held based on the other dates of Thai
Lunar Month), weekend market (Talat Bok). So if tourists come here
on Saturday or Sunday, which is not the 2", 7" or 12" of the waxing or
waning moon, they will see only a few vendor boats.
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The Tha Kha style of floating market provides a unique opportunity for tourists
to witness the lifestyle of local people. The market is also attractive to tourists for
other reasons including:

1. The market located in Sala canal which still clean and clear

The quality of the water in the canal depends on many factors. According to

some interviewees:

This canal is between Mae Klong River and Tacheen River in
Sumut Sakorn province. There are many small tributaries that flow off
of this watercourse. This is why the quality of water is still good.
Moreover there are local people employed by the Tumbon
Administrative Organization to clean and collect rubbish every
morning. (In-depth interviewee - one of the Tumbon Administrative
Organization members)

Our officers check the quality of water every year. There have
been no problems of water pollution since 1 have been here for two
years. It can be used for household tasks, for example washing,
cleaning, bathing and so on. (In-depth interviewee - one of the public
health officers)

2. It is a place surrounded by amazing natural features. The area boasts many
interesting natural attractions, for examplg;}
e the canal network v;here tourists can take small wooden boats and
travel down the canal to see the lives of the people who reside along the banks,
* the area of coconut plantation where coconut trees tilt along the side of
both banks of this small and peaceful canal.
3. The market is a place where tourists can see trading take place on water and
purchase goods at significantly lower prices than in Bangkok. Some of the

interviewees stated:
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We can sell food very cheap (around 10 bath a dish) because we
do not pay for rent like in any other markets. If we sell expensive food,
the tourists will not come again. (Focus group interviewee - one of the
merchants)

I do not want to sell expensive food because I want tourists to be
impressed with our place and come again. (Semi-structure interviewee,
72 years)

The Administrative Officer of Tumbon Administrative Organization members,
in addition, stated that she always checks that the goods are kept at a reasonable price
because this will be one point that attracts tourists to come here.

The Tha Kha floating market has a unique history and many distinctive,

attractive features. It is a valuable tourism resource that cannot be founded in big

cities.

4.3.2 Home stays

A homestay program is another tourism resource that has been introduced in
the Tha Kha village. Homestays here offer Thai-style accommodation for visitors who
are seeking tranquillity, nature and a friendly atmosphere. Accommodation is set in a
fruit orchard and visitors can participate in activities of the local people's lifé'style,
including visits to fruit orchards and canal rides.

This style of accommodation has been promoted in the village over the last 1-2
years. There are now three houses offered for tourist accommodation. All of them are

Thai-style houses aged over one hundred years old.
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Figure 4.3 Home-stay Locations

The researcher and research assistant stayed in one of the houses that is part of
the homestay program. The layout of the houses was similar to other houses in the
village except that the interior space was larger and able to accommodate up to ten
guests easily. The houses are surrounded by many big trees and the country air is
fresh. The wooden floors inside the house were made of planks each about half a

meter wide, shining not because of polish but because of people having walked over

them constantly.
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The house was divided into 4 areas. The inner area had one room that was a
bedroom for a family [parents and 3 boys] and a small area used as a praying area with
lots of Buddha images. The visitors’ bed consisted of a white mosquito net over a
mattress on the floor with two pillows and blankets set up in one corner of the house.
Before going to bed, we had a conversation with the children and their grand parents
in front of the T.V. showing a soap opera. Everyone left for bed after the T.V. program
ended.

The homestays in this area are an example of how local people have
participated in the tourism development. More statements showing that local people
understand and accept these kinds of homestays are included in the tourism

participation section of this report.

4.3.3 Processing of Coconut Palm Sugar

Twice daily, early morning and late afternoon. Local people go to the coconut
plantation and climb up and down some 100 coconut trees to collect hundreds of fresh

syrup cylinders. (Figure 4.4)

Figure 4.4 Coconut syrup cylinders
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The trunks of the trees are notched to make steps for easier climbing. The
collectors climb to the top of the trees, take the full syrup cylinders out, cut spadices to
stimulate the release of new syrup, then put the new cylinder back in place and move
on to the next tree. (Figure 4.5)

There are 1-2 people in each family (both men and women) who carry out this
duty. In a young family where a husband and wife are not too old the couple will go to
the plantation together but in an elderly family, a son or daughter carry out this work.

Some families, alternatively, hire others to work for them.

LSRR

Figure 4.5 Local people are collecting sweet coconut sap

from tall and short coconut trees
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Those who collect fresh syrup cylinders have to be careful when they climb up
and down the trees as a fall could result in serious injury. Over the last 3 or 4 years, a
new type of shorter coconut tree has been introduced to the area as one of interviewee
reported that “...coconut trees come in short sizes and tall sizes. The short size is a
new type of coconut trees from which we can collect its syrup more easily. We have
cut down some of the coconut trees, which have grown too tall and have grown the
new type instead. Each tree takes 2-3 years to grow and give syrup.”

The same interviewee said “this replanting is carried out of the fear of falling
down from coconut trees and getting injured. Nowadays it is very difficult to find or
hire laborers to do the climbing since they can earn more money and are safer working
at the factory.”

After they come back from the plantation with the coconut syrup cylinders, the
coconut syrup is put in a big pan on the strove. When it is simmered, the fresh syrup

becomes brown and dry. (Figure 4.6)
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Figure 4.6 simmering coconut syrup

After half an hour to one hour, the pan with the condensed sugar will be moved
to the stirring machine to cool the sugar down as well as to dry the sugar. The half dry

sugar is then put into containers. (Figure 4.7)
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The design of the stove used in the coconut palm sugar process has been
employed for a long time. The concrete stove is built in a long shape and divided to
accommodate 3-6 frying pans. It has one hole for putting in fuel and smoke is released

via a smokestack. (Figure 4.8)

Figure 4.9 design of stove
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The fuel used in this process is dried coconut leaves (obtained both from the

area and imported from outside), pieces of wood from the local sawmill and dried

rubbish. (Figure 4.10)

N

Figure 4.10 dried coconut leaves and pieces of wood

The cost of dried coconut palm leaves from Bang Khonti District is 80 Baht for
100 pieces. Wood from the sawmill is sent by ten-wheel-truck and cost about 6,000
Baht per truckload. A load of wood can be used for almost one month. Villagers do
not use gas and electricity in the coconut palm sugar processing because they are more
expensive than dried coconut leaves and pieces of wood.

“Tao Tan”, the places where coconut palm sugar is produced, have become an
interesting places for tourists to visit. Dry coconut sugar is a famous quality product of
Samut Songkharm. However some statements indicate that many people are not

making pure coconut sugar anymore. Some examples are as follows:
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Not many people are making a pure coconut sugar anymore
because big coconut sugar makers add extra ingredients to make more
sugar at a lower cost. Some “Tao Tan" has become big sugar makers

instead. Nevertheless we [local people in Moo2] make pure sugar and
the merchants still come to buy and send our product to the big sugar
makers. Tha Kha still has many “Tao Tan" left and waiting for tourists

to visit. (Semi-structured interviewee, 56 years)
Tha Kha floating market is home to a uniqueness of *Tao Tan" which

horizontally shaped ovens with chimneys. The traditional process of coconut sugar

production requires a full day's work for villagers. The product, though intended for

sale, is a reflection of traditional values and lifestyle in Tha Kha.

4.4 Readiness of Local People for Sustainable Tourism

Readiness is the degree to which a community is prepared for sustainable
tourism development. It was measured by assessing the community’s performance in
the areas suggested by the sustainable tourism principles outlined in Chapter 2. The
principles were an essential part of the methods used by the researcher to assess local
people’ readiness. The principles were converted into six broad indicators of readiness
for sustainable tourism, and formed the basis of a series of questions. They are:

1. Using resources in a sustainable manner

2. Reducing over-consumption and waste

Maintaining diversity

L2

4. Supporting local economy
5. Participation of local community

6. Marketing tourism responsibly
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The following statements drawn from the various interviews will present the
readiness of local people concerning the principles of sustainable tourism applied in

the conceptual framework. These can be summarized as follows:

o Local perception of the sustainable tourism concept
Local people’s knowledge and perceptions of sustainable tourism were
explored and assessed through interviews. All interviewees (50) had never heard of the
concept and term ‘sustainable tourism development’ before. Some statements made

are as follows:

1 do not know this phrase but the way of how to preserve
environmental surrounding is one of my policies. (In-dept interviewee -
one of the Tambon Administrative Organization members)

I do not know this phrase but the first thing that we considered
when tourism came to our area was to protect our environment. (In-
depth interviewee - the village headman)

I do not know this phrase but I want many tourists to come
because I earn some money from rowing boat for them and I like to
speak with them. (Semi-structured interviewee, 66 years old)

I do not know this word but I sell a lot of food in the market
when tourists come. Usually both domestic and foreign tourists visit
this market. Most Thai tourists like to buy food and goods but foreign
tourists ask for sightseeing and enjoying natural scenery. (Focus group
interviewee - one of the merchants)

However, some of the younger interviewees had heard of the word

‘sustainability’ for example:
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I do not know the phrase sustainable tourism but I have heard of
‘sustainability’ from my studies. My idea of tourism in this area is that
it must be based on environmental conservation and also keep
everything in the same conditions. (Semi-structured interviewee, a 20
years old student)

In my opinion I think the word ‘sustainability’ means that we
can sell food for the whole of our lives and there are many tourists will
come to visit our area many times and for a long time.” (Semi-
structured interviewee, a 17 years old shop owner’s daugther)

Due to the lack of knowledge and understanding of sustainable tourism, the
word ‘conservation’ and ‘good tourism’ were used in subsequent interviews instead of

sustainable tourism (as mentioned in Pre-test, Chapter III).

e Using resources in a sustainable manner, acting for conservation to
prevent damage to the environmental resources, natural and
human.

Local people had strong awareness of the need for environmental conservation.
There are some statements from the in-depth interviews showing the activities of the

village headmen on how to harmonise tourism with the environment. Some examples

are as follows:
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We think of environmental condition first when we manage
tourism in this area. We had a budget from Tourism Authority of
Thailand to construct tourism infrastructures, for example concrete
footpath, Sala Thai and many flowerpots along the footpath. 1 thought
about building the natural footpath by using wood or bamboo but both
of them were too expensive and bamboo-bridge might not be strong. So
the concrete footpath (see the following figure) was the solution for
avoiding such problems. (In-depth interviewee - the village headman)

Figure 4.11 Footpath along the canal

She also reported “besides from those infrastructures mentioned above, we do
not have any new construction to contrast with our original natural scenery. Because |
know that tourists come here to see our original life and culture, we have tried to keep
everything the same as in the past.”

Another village leader, in addition, mentioned some statements, which
indicates strong values related to cultural and environmental conservation in Tha Kha.

They are:
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Tourism development in this area brings about convenient life
for local people. We have a good road connected to outside and people
can go to other places easily. However we have not changed much in
this area. People continue to do their own job and one of their jobs —
the coconut palm sugar processing — has become the most popular
activity which many tourists would like to see. So there is no reason to
change our life style. I do not care whether this market will become a
popular tourism place like other floating markets because I would like
to conserve this style of floating market. Thus the tourists who come to
this area can distinguish this market from others. (In-depth interviewee,
the village committeeman)

I and most of my villagers are concerned about the condition of
our natural resources, for example we do not use pesticide in our
plantation, which grow many kinds of fruits (guava, rose apple). We
have arrested the person who applied a chemical to catch fishes and
prawns and also we warn the villagers not to use tires as a fuel in this
area because it causes strong smell and pollution. I am certain that our
area still has a good environmental condition. We have a fresh air,
clean water and fertile land. (In-depth interviewee, one of Tambon
Administrative Organisation members)

We have abundant natural resources. People here do not face a
problem of starvation if they are not too lazy. (In-depth interviewee,
another Tambon Administrative Organisation members)

The above statements indicate strong points of view on conservation of the
leaders of Moo2. Results from the focus group interview of merchants revealed similar

attitudes:

We want many tourists to come here because we can sell food
and get a lot of money. However we do not want our place to boom like
Damnoen Saduak because the people there are not friendly with tourists
and everything is so expensive. The merchants have to pay a rent for
selling there also. If we compare that market with ours, I think our area
has more natural sceneries such as clean water in the canal, Thai-style
houses and natural walkway to coconut plantation. We know now
almost all tourists want to see nature not the human-made things.
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e Reducing over consumption and waste
Tha Kha is not strong in the promotion of waste reduction and recycling
schemes. Local people still use plastic bags and foam containers at the market. On the
other hand, the local waste disposal management system is an outstanding
achievement for the area. There are some statement shows their strong action as

follows:

We do not have a problem of waste disposal because every
house has to pay 30 Baht a month for waste collecting. The village
committee bought the rubbish bin and places them around the village.
More than that waste management is under the control of Sub-district
Administration Organization. The rubbish from every house especially
around the floating market kept in bins and collected twice or three
times a week by a vehicle from Sub-district Administrative
Organization paid by the village committee. Especially when the
market is operated, 1 have reminded the tourists and merchants to keep
the market clean through public speaker. If I saw them throw rubbish
away, I would warn them. (In-depth interviewee, the village
committeeman)

Some villagers are hired by the Tambon Administrative
Organization to make the area of market clean every morning. They
have to collect rubbish, clean the footpath and sometimes clear glass
and weeds. (S{cmi-structured interviewee, 18 years)
Although people in this area have shown understanding of the need for
conservation, there is evidence that they lack knowledge on how to reduce over all

consumption and waste. Some statements from interviews and the focus group

revealed this situation as:

I have to use these containers (plastic and foam) because they
are very convenient and everyone uses them. (Focus group interviewee,
one of the merchants)
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I have used plates for customers who eating here and foam
containers have been used for take away. I do not have any idea to use
something else. (Focus group interviewee, food seller)

There is no problem to use these containers because the village
committees have their responsibility on waste disposal. (Focus group
interviewee, food seller)

Local people also lack of knowledge on how to destroy waste, especially foam
and plastic containers as one of interviewee stated that “sometimes I destroy all plastic
bag, plastic bottles, foam containers and other rubbish in the stove while boiling
coconut palm sugar. I do not know whether it is dangerous or not. Because I think they
can be source of energy.”

Most interviewees appeared to lack concern for and knowledge of how to
reduce and recycle waste because they were satisfied that they had a very good system

of waste disposal.

e Maintaining natural, social and cultural diversity of the area by
integrating tourism within the activities of a local community.

Increasingly, many travelers prefer to spend their holi‘da;l in a way that
supports conservation of cultural and natural environments. The Tha Kha area contains
a great wealth of diverse tourism resources that can satisfy these concerns, for example
the original and unique floating market, old Thai style houses, beautiful canal scenery
and so on. This topic appeared to be another strong point of awareness for local
people. Most interviewees appeared to have the same statements of this issue. Some

examples are as follows:
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Almost all of tourists, especially foreigners, come to stay with us
because they would like to know and learn our life stvle that is difficult
to find in a big city nowadays. We offer many activities for tourists, for
example touring along canal network during the day and at night,
seeing the process of coconut palm sugar, preparing flower (water lily)
offering to monks, having original Thai food and so on. (Semi-
structured interviewee, one of the homestays’ owner)

Tourism in this area is conservative style. We have a very old
traditional floating market, a 100 years old Thai house and the daily life
of people living in a real community. These are magnet that draws
tourists to visit. All of villagers are doing their duty as before even
tourists come or not. Because of tourism is not our main income. It
brings about comfortable life for us but cannot change our way of life.
Uncle Pramote (In-depth interviewee, the village committeeman)

Usually Thai tourists come here for shopping and they can get
many cheap and various kinds of our natural products. We have some
fresh fruit and vegetables from our orchard. On the other hand
foreigner tourists want to stay and learn from us. (Semi-structured
interviewee, one of the villagers)

In Tha Kha, tourists are able to witness activities that are part of the daily life
of local people. Therefore the more the villagers maintain their way of life, the more

tourists will be attracted to the area.

e Supporting local economies
Although tourism is not the main source of income for local people, it provides
wide benefits to this area. All interviewees appeared to have positive feelings towards

tourism development, as seen in the following examples:
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Tourists and students, both Thai and foreigners, stay in my
house. The cost of stay is not too expensive. 1 charge them 100 Baht
each and offer breakfast and dinner. I have my main work and
homestay business is my extra income. I think it is not too difficult for
me to prepare everything for tourists because they want to share our
life, so I just do what I usually do. (Semi-structured interviewee,
homestay’s owner)

I earn some money from offering a restroom for tourists. I
charge them 2 Baht per time and some days I can get almost 100 Baht.
Usually I do not have anything to do, so this can be some extra money
for me. (Semi-structure interviewee, 74 years)

It is very good to have tourism development in this area because
I can get a job from the Tambon Administrative Organisation to clean
up the market area. (Semi-structured interviewee, 30 years)

I sell a lot of food when tourists come. (Semi-structured
interviewee, one of the boat vendors)

It is good to promote tourism in this place because almost of all
villagers can get an extra job, for example selling agricultural product
from their orchards, selling food and desserts, rowing boat for tourists
and so on. (Focus group interviewee, one of the merchants)

Tourism is a good source of income for the community. Most people have a
chance to earn some money from todrism even if they are not involved with tourism
directly. One of interviewees reported that “I am not involved with this tourism
because I do not have a time to sell food or offer a homestay for tourists. I am a
coconut sugar maker and this work takes up all my time. However if my neighbor can
sell a lot of food and dessert made from coconut sugar, I also indirectly receive some

more money too as I can sell more coconut sugar.”
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e Local people’s participation in tourism development

One of the main objectives of sustainable tourism development is to involve
local people in tourism projects. When tourism development comes to this area, local
people benefit from the building of infrastructures such as main roads, footpaths,
public telephones and so on. They think that tourism brings about easier and more
comfortable living. They are also able to earn extra money from tourists and some
villagers are employed by Tambon Administrative Organization members to keep the
area clean and take care of community shops.

It is interesting to note that all levels of villages are involved in tourism

development. For example:

Half of the merchants are local people in Moo 2. Some of them
have their own job but they come when the market is opened to buy
and sell goods. Someone comes to market to sell food and also to talk
with his or her fiiends from other villages. (Semi-structured
interviewee, food seller)

Many good desserts have been made by my family. 1 have no
coconut plantation so 1 have to buy coconut palm sugar from my
neighbor. Usually my son takes all dessert to sell in other markets but
when the market here is operated, I row the boat to sell by myself. 1
like to come because I have a chance to talk with someone else. Also I
can sell a lot when tourists come. (Semi-structured interviewee, 82
years)

Almost all of the villagers have their opportunity to participate
with this tourism directly or indirectly. If more desserts and coconut
palm sugar are sold in the market, the people who produce palm sugar
can get more profit. Even they do not join this tourism directly. (In-
depth interviewee, one of the Tambon Administrative Organisation
members)
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I am employed by the Tambon Administrative Organisation
members to clean the area of the market every morning. 1 get not so
much money from this duty but it is better than to seeking work
outside. (Semi-structured interviewee, 30 years)

These are reasons that people accept and want tourism development in Tha
Kha. However local people here have taken roles as merchants and do not express
their opinion at policymaking level. They have left this responsibility to village
headmen and Tambon Administrative Organization members. Statements describe this

situation as follows:

Almost of all villagers do not participate in the policy level
TAT’s officers used to come here to offer their help but the problem
was villagers could not communicate and explain what they want and
especially they thought that this duty is belong to village headmen not
them. (Semi-structured interviewee, one of the villagers)

Villagers did not cooperate in the decision level, all of them
want to follow us and do not express their opinion. (In-depth
interviewee, one of the Tambon Administrative Organization members)

They only want to receive but not give any ideas. I do not know
how to motivate them. (In-depth interviewee, the Administrative
Officer of TAO)

Local people may not want to express or present any ideas on how tourism is
developed, however all businesses in Tha Kha such as homestays, shops, boat hiring
etc. are belong to the villagers. No outsiders are permitted to own any businesses here.
The village headman also tries to make sure tourists stay in every house so that “every
homestays have a chance to welcome tourists when tourists come to our village. 1t is

my responsibility to circulate every homestays for tourists.”
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It is interesting to note that the elderly in the community who live alone like to

have tourists staying in their houses. Examples follow:

My house is welcoming tourists all the time. My wife and I live
alone because our son and daughter live in Bangkok now. So I think it
is a good idea to have homestays because we do not feel lonely when
the tourists stay with us. (Semi-structure interviewee, 66 years old,
owner of one house)

There were many tourists stay with us, some of them were
students and they were all nice. They ate the food that we cooked and
sometime they helped us to prepare food. I really enjoy and do not feel
lonely. (Semi-structure interviewee, 64 years)

Although this kind of accommodation is very popular with tourists and can
increase local people’s income, there are currently only 3 houses in the village out of
around 10 Thai-style houses aged more than 100 years that have been offered to the
tourists.

The village headman has tried to prepare some more houses for homestsays but
has encountered problems: “...there are some problems in the houses which villager
do not want tourists to encounter such as untidy kitchen and restrpom._Sorhe of the
house owner are not ready because they are no time to take care of tourists.”

However almost of all villagers have cooperated and contributed to running
tourism business by activities such as selling very cheap foods (10 baht per dish),
collecting rubbish from the canal, welcoming and informing tourists and so on. These

are ways in which local people participate in tourism in this area.
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e Marketing as an important role of outsiders
One set of influences on sustainable tourism examined in this study are
classified as ‘external factors’. External factors in this study include people involved
in tourism in the area who are not the local people in Moo.2, Tambon Tha Kha. The
results from in-depth interviews reveal that these people are involved in tourism by
providing support and promotion. Local people are not aware of how to carry out
marketing by themselves. There are some statements shows an important role of the

outsiders as follows:

We do not have any formal information to provide to tourists
yet. Almost all of tourists come here by having information from TAT
and the tour guides of tourism companies. I have tried to inform every
tourist who come here that this is a place of conservative tourism.
Almost of the tourists who stay in homestay are foreign tourists and
students and also Thai students who want to do their research. (In-depth
interviewee, village committeeman)

There were a group of Japanese tourists stayed with me. They
came here by the tour guide who works for the tourism company.
However he has shown and informed tourist before that this place is
conservative tourism style. (Semi-structure interviewee, one of the
homestay’s owners)

Many tourists know this place from magazine and by
recommending from tour operators. (Semi-structure interviewee, one of
the villagers)
From the aforementioned statements it is clear that the tourism marketing in
this area depends on the outsiders. Interviews with the Local Officer of TAT (directly

involved with this area) and another officer from the Foundation for The Protection of

Environment and Tourism by TAT (who recently developed the program of Plai
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Phongpang home stays [in another Sub-district] revealed the marketing situation in

Tha Kha to be as follows:

Tha Kha floating market has its limitation in itself. It operates
only 6 times a month, so the tourists who would like to come here
should know and have some information before. TAT started tourism
campaign in this place by promote and support a concept of
conservative lifestyle in last four years. The Tha Kha floating market
was registered as tourist place of TAT on December 1997.

TAT has now left all responsibility of tourism
management to village headman and Sub-district Administrative
Organization members. Nevertheless the local officers of TAT (Central
zone 1) still follow and look after any development of this area but
normally we do promote and provide some information to tourists who
want to come here. (In-depth interviewee, local officers of TAT)

Tha Kha floating market is only one part of Plai Phongpang
Homestay Tour. We have a special program tour operated on the day
that floating market is operated, especially Saturday and Sunday. 1 have
taken my customer to stay in Plai Phongpang and come to Tha Kha
floating market in the early morning. We do not have a homestay
program in Tha Kha because Plai Phongpang Homestay is more
managed. and developed. Plai Phongpang’s village headman is a
spearhead to promote and strengthen this kind of tourism in his area. I
have not seen any person in Tha Kha area who takes this action. (In-
depth interviewee, the officer of Foundation for The Protection of
Environment and Tourism by TAT--Tourism Operators)

I have taken domestic tourists by van to visit Tha Kha for
shopping and then we have been to other place [in the province] such
as Damnoen Saduak floating market, Rama II Park. (Informal
interview, one guide of the tourism companies)

It is interesting to note that Tha Kha floating market.is not the target area for
domestic tourists for homestays as some statements made by the above interviewees as

follows:
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In my opinion, I think Plai Plai Phongpang Homestay Tour is
more attractive and interesting for domestic tourists than Tha Kha
floating market. Even they both have a kind of homestay tours but 1
think Thai people may want to stay in a convenient place. Almost of
my members have known that this homestay tours have some different
from mass tourism but however they prefer a place where everything
set up for them. Therefore I think I will promote Tha Kha in a theme of
floating market, which is only a part of our programs. (In-depth
interviewee, the officer of Foundation for The Protection of
Environment and Tourism by TAT--Tourism Operators)

It is normal for domestic tourists to visit here for 1 or 2 hours
and then go to other places. They all like shopping and eating, some of
them may like boat sight-seeing also. (Informal interview, one guide of
the tourism companies)
The time frame for this study did not allow for interviews with the tour guides

who take foreign tourists to the homestays. However statements of one interviewee

shows a picture of the tourist experience as follows:

A group of Japanese tourists who came with a tour guide stayed
with me. They all were very nice and liked to try many new
experiences, for example they wanted to know how to cook Thai food,
they tried to arrange water lilies with my wife and helped her to prepare
a mosquito net. We were very happy and some of them cried on the last
day. I think they got many new experiences from us that they are
difficult to find in their hometown. (Semi-structured interviewee, one
of the homestay’s owners)

Tourism in Tha Kha is growing little by little. Local people are happy with this
pace of development despite the potential for a ‘boom’ in tourism for this area. As one
committeeman reported “I think we have done a good job now. There are many
outsiders come to talk with me that they can do a big business here. I just say “no”
because I do not want our place boom as Domnoen Saduak floating market in

Ratchburi Province.”
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Some other interviewees, in addition, mentioned that they like it when a lot of
tourists visited but said that they do not wish for a tourism boom such as that which
occurred at Damnoen Saduak floating market in Ratchburi Province. Because
Damnoen floating market has become a purely business market, everything is
expensive and the merchants are not friendly with tounsts.

Local people in Tha Kha floating market do not have their own marketing
development plan but their determination to conserve their place for tourists may be
seen as a strength that promotes and supports marketing in itself.

According to the sustainable tourism principles applied in this study, the
readiness of local people in this study has assessed by considering the principle as an
indicators. Therefore the readiness of local people can be described as not only having
a service to offer tourists but also managing and protecting their natural and cultural

environment,

4.5 Passive Readiness
The findings described up until this point have been obtained using a deductive
approach to content analysis. The readiness of local péople has been examined using
pre-defined principles of sustainable tourism. Using an inductive approach to content
analysis, however, an additional theme relating to readiness emerges. The data reveals
a passive readiness of local people for sustainable tourism development.
Passive readiness: in this study refers to local people experiencing tourism
development without directly responding or initiating action in return. The main

explanation for the passive readiness in this area is that the style of tourism evident in
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Tha Kha involves experiencing and participating in everyday community activities.
Local people do not need to act or change themselves to welcome tourists.

All interviewees in this study involved and not involved with tourism have a
livelihood which harmonizes with their natural surrounding. This life style is a major
attraction for tourists nowadays. The majority of the people not involved in tourism

express acceptance of tourism development in their area:

I do not have any role to participate with this tourism and I do
not know what I want to sell in the market. I help my family to cook
coconut sugar and this takes me for all day. I am happy to stay like this
and I do not have any reasons to change my life. However I like when
tourists come, because I have a chance to talk with them. In my
opinion, I will continue to do my activities even tourists come or not.
(Semi-structure interviewee, 46 years)

My wife and I are the coconut sugar makers. We have to work
for all day and do not have a time or any idea to join with the tourism
development. We can sell our products every day, so this is enough for
us. (Semi- structure interviewee, 60 years)

His wife also said I asked my daughter to prepare our house to
be a homestay but she denied. She has a main reason that she wants a
private life and also I have no time to greet tourists. I do not mind if
tourists want to see our work and talk with us because I do this job
everyday. It is good but usually most homestays have their own “Tao
Tan”, so tourists can see the all process in those houses. (Semi-
structured interviewee, 55 years)

Interviewees involved with tourism insist that they are happy with their

lifestyles and that tourism development does not interfere with their activities:

We have a comfortable life here. 1 am not rich but the life-
sufficiency concept mentioned in the King’s speech makes me happy.
Tourism happens has been taking place in this area for almost 3 years
and I think the villagers have been informed that tourists come to see
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and experience their life style. As I have seen, none of them have
changed their life. The coconut sugar maker and the boat vendors are
the same people. I have not seen people change themselves to welcome
tourists. My wife sometime is a vendor boat to sell some goods to get
some extra money and she really enjoys. (In-depth interviewee - one of
the Tambon Administrative Organization members)

No one has changed his life here. People do as same as they are
even the homestays’ owner who are the coconut sugar maker have only
prepared some more convenient for tourists such as cleaning their
bathroom, preparing the space for tourists to sleep and they continue
their own activities. (In-depth interviewee — the village headman)

Local people here are ready for tourism. We have a good natural
place, a traditional floating market and coconut sugar process. Tourists
can come to join our real life style. I always inform every one that this
place keeps our traditional life and I do not care if not many tourists
come. (In-depth interviewee, the village committeeman)

Actually I was not tired when tourist came to my house. I have
done the same activities and my father helped me to prepare breakfast
for guest. Usually tourists would not stay during daytime, so I have
time to prepare their beds after I come back from the plantation. 1 enjoy
and am happy to be with the tourists. (Semi- structured interviewee —
homestay’s owner)

[ do not have any reason to change my life. I am happy to sell a
lot of food when tourists come but they do not come every day. So I
have to row the boat to other areas as I am usuallydoing. My husband
and T have our own boat to sell food. We can sell every day more or
less but this is all right for us. (Focus group interviewee, one of the
merchants)

Local people have their own natural resources, traditional culture and
livelihoods which do not harm the environment. This area is passively ready for
sustainable tourism. People do not actively follow tourism development plans initiated
by outsiders. The passive readiness of local people beyond the conceptual framework

studied in this research is shown in the following figure (Figure 4.12).
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Figure 4.12 explains that the readiness of local people for sustainable tourism
in this area is a passive readiness. When tourism development occurs in the village,
local peoples normal livelihoods which exist in harmony their natural surrounding,
provides the main attraction for outsiders. Therefore in order for people to benefit
from sustainable tourism development in the long term, they should maintain their
current lifestyles.

Local people know and understand this situation very well, their way of life
is sustained ready to receive visitors now. The villagers do not change themselves for
this kind of tourism. This can be concluded that an ordinary villager in Tha Kha
floating market is passively ready for sustainable tourism development. However it
should be noted that while a passive readiness exists amongst the villagers, there is
also evidence that the village leaders are taking action to develop Tha Kha market as
an area for tourists. For example the village headman has tried to promote and prepare
for more homestays in the area and the village committeeman have accepted
responsibility for take care the market and surrounding area. The reasons behind the
active and passive readiness of local people in Tha Kha are explained in the next

Chapter V.
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CHAPTER V

DISCUSSION

In this chapter the results presented in the previous chapter are discussed. This
chapter examines possible reasons for the level of readiness of local people for
sustainable tourism development. The discussion will be divided into three sections;
first is the result of the study, the second addresses research methodology and the last

part discusses the principles of sustainable tourism development used in this research.

5.1 Discussion the Results of the Study

This study utilized RRA to explore the readiness of local people for sustainable
tourism development. By using 6 principles (see figure 1.1 conceptual framework) as a
basis for measurement in this community, the results of the study revealed a passive
readiness of local people in Moo 2. The lifestyle and means of livelihood of Tha Kha
villagers fits very well with the principles of sustainable tourism development used in

this study. Reasons for this passive readiness is outlined in the following illustration:



Kobkul Srivongcharoen Discussion/ 100

Tourism and local people’ livelihood

Independence
Support of
Outsiders

Moo 2
Passive Readiness

Satisfaction with environment Perception that current tourism
and their way of life does not have adverse impacts

and also increase their income

Figure 5.1 reasons behind the passive readiness

Reasons behind the local people’s readiness include:

1. Tourism and local people’ livelihoods are independent: this means that the
income and occupation of local people do not depend on tourism. If there is no tourism
in this area, local people continue to do their own activities. The tourism happens in
this area because their means of livelihood is traditional and thus attractive.

2. Satisfaction with the environment and their way of life: most local people
are satisfied with their environmental surroundings and their way of life. They have
their own simple life and are happy to remain in the same condition.

3. Perception that current tourism does not have adverse impacts and also
increases their income: this is a reason why all of the local people accept and have a

positive opinion toward tourism.
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It should be noted that while a passive readiness exists amongst the villagers,
there is also evidence that the village leaders are taking action to develop Tha Kha
market as an area for tourists. For example the village headman has tried to promote
and prepare for more homestays in the area and the village committeeman have
accepted responsibility for take care the market and surrounding area.

Explanations for peoples’ readiness for sustainable tourism can also be found

by examining situations within this community (internal factors).

5.1.1 Moo 2 as a Community

Positive Characteristics

e Local People’s Livelihood Pattern

Local people in Moo 2 have many livelihood patterns, which appear to
compliment most principles of sustainable tourism development. There are some
possibilities to explain the situation as follow:

1. Using resources in a sustainable manner

Due to the limited occurrence of the floating market to only 6 times a month
(with only some month having the market fall on a weekend), the Tha Kha market is
not as well known or popular as other market such as Dam Nuan or Taling Chun. This
schedule is the main reason why fewer tourists come to this area. Thai and foreign
tourists visiting Tha Kha specifically interested in seeing and travelling in a natural
place. Fewer tourists result in fewer environmental problem. Also local people in this
area have shown their action and understanding to be a force for conservation as

explained in the previous chapter.
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The other possible explanation for the result is that Tha Kha has been
promoted at a time in which there has been popular support for ecotourism and
sustainable development. The theme of how to develop this area for welcoming
tourists has therefore centered on selling the nature and culture of local people. The
more local people keep maintain their traditional life style, the more tourists come to
visit. Also local people lives do not significantly harm the environmental resources.
Villagers carry out their daily activities mindful of keeping their natural resources in
good condition, for example they do not use pesticide in the plantations or car wheels
as fuel for coconut processing, which cause the water and air pollution.

2. Reducing Over Consumption and Waste

The local leader--village headmen and village committeemen are concerned
about the waste problem. They have taken responsibility, along with Sub-district
Organization members, to manage this problem by arranging many dustbins around
the area where the floating market is located. Also the local people help to keep the
canal clean because most of them know that tourists come here to see the beauty of
natural scenery

Nevertheless there is some e-vidence to indicate that they lack of knowledge on
how to reduce overall consumption and waste, for example the merchants still use
plastic bags, foam containers to sell food and so on.

One possible reason behind the lack of knowledge may be they think that they
already have effective waste disposal management. So the use of non-recycle material

is not perceived to be a big problem for their community.
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3. Maintainiﬁg natural, social and cultural diversity of the area by integrating
tourism within the activities of a local community. Compliance with this principle
seems to be a strength of this village. Tourism happens in this area because TAT
would like to promote the natural environment and traditional culture including the
floating market (held for more than 100 years), coconut palm sugar processing and
homestays. These are all daily life activities of people living in the Tha Kha
community.

Almost all local people know and understand how Thai and especially
foreigner tourists come to see preserved nature and culture not a modern, fast-paced
life. They have achieved this awareness via information distributed by their leaders,
for example Sub-district Administration Organization members have information from
the province on how to manage their culture and provide homestays for tourists. They
have also received some information from tour guides.

4. Supporting Local Economies

Although tourism is not the main income for local people here it does bring
wide benefits to this area. Tourism in this area encourages occupational and economic
diversity by integrating tourism within the activities of a local community. Therefore
almost all of local people get some extra money from tourism development directly
and indirectly.

For example, tourists come to see the process of coconut palm sugar, one of the
main sources of income for local people here. Tourists also come for homestays and to
visit the floating market, which is the original market of local people for selling and
buying. If a lot of Thai desserts are sold at the market, the people who make the

coconut palm sugar will also profit.
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e Local People’s Participation

Tourism in this area involves all levels of local people, for example,
merchants, cleaners, homestays’ owners, shops’ owners. This diverse participation is
explained by the fact that tourism in this area is still in the hands of local people and
most of tourism resources are based on the life style of these villagers. Tourism
development also provides local people with extra income. Thus it is not difficult for
them to participate in this kind of tourism.

Most villagers, however, do not want to be involved with tourism at a policy
level despite the encouragement of the village headmen. They think that development
of this tourism should be the responsibility of the village headmen and TAT.

One possible reason behind the lack of cooperation may be that do not have
time to participate and lack of tourism experience makes them to be shy about
expressing their ideas.

The village leader’s concern for the environment and community has resulted
in the prevention outsiders from carrying out or owning tourism related business in
Tha Kha. This ensures that tourism development remains in the control of local

people.

o Positive Opinion of Local People towards Tourism
Development
All of the interviewees in this study, including those involved and not involved
with directly with tourism, have positive opinions towards tourism development. This
is because tourism has brought about infrastructure development and some extra

income. Even people who are not involved with tourism receive benefits indirectly.
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Those who are not involved are not forced to change their lives to accommodate
tourists. The positive opinion of the general community towards tourism is of great

support to sustainable tourism development.

Negative Characteristics

One negative issue for this area is local people’s lack of knowledge on
particular topics. As discussed in the previous chapter, none of the villagers were
familiar with the meaning and concept of ‘sustainable tourism’. ‘Sustainability’
appeared to be a new and overly academic term to them. Most local people were
familiar with the word ‘conservation’ as this is the term used by village leaders when
discussing tourism development.

However local people here have been informed by TAT and the village leader
that nowadays there is a new style of tourism by which tourists seek to experience
traditional local lifestyles and preserved natural environments. Local people could
therefore greatly benefit from more knowledge on sustainable tourism.

Not only internal factors impact on the readiness of local people for sustainable
tourism in Tha Kha. The help of outsiders to promote and support tourism is also

important.

5.1.2 The Role of Outsiders

Outsiders are involved specifically with promoting tourism to public. This is an
issue for local people as only outsiders including TAT, tourism operators currently
take responsibility for tourism marketing. The village headmen and local people

respond to the results of this marketing by arranging and managing their
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environmental and community condition for welcoming tourists. They do not control
tourism marketing by themselves.

The main marketing problem facing TAT, tourism operators and local people
is the floating market operational schedule which is determined according to the Thai
lunar month. However several village headmen, whose primary concern is for the
environmental and cultural preservation of the community, argue for the maintenance
of this traditional timing.

Both Thai and foreigner tourists visit Tha Kha due to recommendation by TAT
and tourism operators. While tourists are aware that tourism in Tha Kha is based on
principles of environmental and cultural conservation they are not provided with
information on how to minimize negative impacts of their presence.

In conclusion local people in this area are ready for sustainable tourism
development. They live in a beautiful area, have traditional local customs which they
would like to conserve but are also willing to share with strangers such as the floating
market, coconut palm sugar processing and so on. The highlight of tourism in this area
is the local people’s lifestyle, as well as their commitment to natural and cultural
conserv’atién. It is not necessary for them to invest and change themselves for

welcoming tourists. However it should be noted that some of them do prepare

themselves for tourism such as homestay’s owner and merchants.



Fac. of Grad. Studies, Mahidol Univ. M.A.(Environment) / 107

5.2 Discussion on Methodological Experience Gained During Data Collection

The strengths and limitation of research methodology

Qualitative research designs are those that are associated with interpretative
approaches, from the informants’ emic point of view, rather than etically measuring
discrete, observable behaviour. (Jones, I. (1997, Dec). Mixing Qualitative and
Quantitative Methods in Sports Fan Research[Online].) Qualitative methodologies are
strong in those areas that have been identified as potential weaknesses within the
quantitative approach, e.g. the use of interviews and observations to provide a deep,
rather than broad, set of questionnaire to wider a different group of local people, and
so on. In order to find out and understand the complexity of this community, the

researcher applied qualitative method to study.

In this study the researcher utilized a RRA method as a tool for qualitative
research. No single method has a complete advantage over the others, so the rationale
for using multiple tools for exploring data is triangulation. Triangulation increases the
reliability of the data and the process of gathering it. In the context of data collection,

triangulation serves to corroborate the data gathered from other sources.

Experiences gathered during data collection are important and would be
helpful particularly for future researchers in this subject. Most of the methodologies
have both strengths and limitations. The strengths and weaknesses of each tool from

RRA methods are explained as follows:
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1. Secondary data collection

The secondary data obtained by the researcher was easy to access and interpret.
The data was found in documents, journals and on the World Wide Web. The
researcher collected and studied these sources before writing the paper. It did not take
too much time for the researcher to find relevant information, for example the
researcher used the internet to find books from many libraries and also to find

information contained on websites.

2. Primary data collection
2.1 Direct observation and informal interview

This method allows researchers to witness reality and it covers events in real
time. It is an opportunity to check between reported conditions and real conditions.
The researcher’s initial awareness of Tha Kha floating market was based on
information from magazines. Upon visiting this place, direct observation and informal
interviews provided the researcher with useful names and contacts which helped in the

completion of this study.

However impressions formed through direct observation can also be
misleading, for example the researcher went to the market on the day which it
operated and saw many vendor boats. Thus the researcher incorrectly assumed that the

market was crowded like this every day.
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2.2 Mapping

The village headman helped the researcher to draw a location map of Moo. 2.
This helped to identify the location of important places such as homestays, the village
headman’s house, and the public health office. It allowed the researcher to form a
clearer picture of the community. The mapping exercise also allowed the village
headman to familiarize herself with the research so that she was comfortable

answering the researcher’s questions.

2.3 Key informants and semi-structured interview

The researcher used an interview guideline when conducting the
informal interviews. The interviews were used in order to avoid bias that occurred
from other methods. They encouraged two-way communication between the
researcher and the villagers. This allowed the researcher to obtain very detailed
information, rich quotations and to be pursue new topics during the interview.
Elderly villagers particularly enjoyed talking with the researcher as they were often

lonely so the researcher was able to gain a lot information from this group.
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2.4 Focus group

The focus group interaction enriched the quality and quantity of information
collected. Discussion between the researcher and focus group participants was useful
because the researcher appreciated the participants thoughts and had an understanding
of their situations. However the researcher also found that successful use of this
method benefits from practice and experience in qualitative research procedures. For
example, the researchers was not able to control the group in the way that she expected
and respondents did not always understand subjects being discussed and would lead

the conversation off onto tangents.

In conclusion, there is a consensus of opinion that RRA is a very useful
methodological tool. However in this study the researcher found both strengths and
limitation of RRA as follow:

Strengths:

1. RRA uses a triangulate approach; the triangulation of research tools and
population samples improves the quality of data and information.

2. RRA looks at:topics from the point of view of local people.

Limitations:
3. The emphasis on ‘rapidity’; RRA technique may be rapid but the lack of
researcher’s experience and practice may have resulted in overlooking of less obvious

information.
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5.3 Discussion on the Conceptual Framework

A conceptual framework was used to examine the readiness of local people for
sustainable tourism. It was based on the internal and external factors that affect the
readiness of people at Tha Kha ( the framework is discussed and explained in the

chapter I).

The researcher explored this community using the framework after reviewing
relevant literature and discussion with research advisors. The framework is designed to

facilitate efficiency. Its specific objectives were as follows:

1. The sustainable tourism principles are the most important part of the
framework. These principles formed useful guidelines by which the researcher studied

the target area.

2. The framework highlights individual factors in internal and external
factors. Within each of these factors are outlines a number of specific populations that

can be very helpful for the researcher to select the interviewees.

3. The framework supports and leads the researcher in each step of the study.
Therefore this conceptual framework can be used as a model to study readiness of

local people in any other areas.

After collecting and analyzing primary and secondary data, the researcher
concluded that useful tools (RRA method) and good indicators (practical principles)
are the most important requirements for gaining in-depth information and

understanding of the complexity communities.
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CHAPTER VI

CONCLUSIONS AND RECOMMENDATIONS

This purpose of this chapter is to conclude the major findings of the present

study and to make recommendations and suggest areas for further research.

6.1 Conclusions

Based on the previous discussions, it appears that local people in Moo2 are
passively ready for sustainable tourism development. The area’s readiness, in many
respects, is self-contained. This readiness is evident despite the fact that local people
do not have a clear perception of sustainable tourism or its implementation. Many of
the respondents felt that they were already ‘sustainable’ because they were not
offering environmentally damaging activities.

Moo 2 has features strongly suited to sustainable tourism development:

1. The uniqueness of the location including the floating market which takes
place only on the 2™, 7" and 12" of the Thai lunar month.

2. The community supports social and economic diversity by integrating
tourism with the activities of the local people. For example tourists are taken to see the
production of coconut palm sugar and can stay in the village to learn about the local

lifestyle by having a meal together.
3. The floating market operates only 6 times a month providing opportunity for

the surrounding environment to recover between events.
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4. The quality of water in this area is still good and clear because local people
help to clean and collect rubbish in the canals. Most villagers are about their social and
environmental condition and the water in the canal is the main part of their life’s
activities.

5. All of the businesses in this area such as food shops, shops and homestays

are owned by local people.

Tourism in Tha Kha has been founded on concepts of conservation. The
promotion of tourism commenced in Tha Kha after other, similar tourist destinations
experiences problems such as water pollution, waste problem and so on. These
examples have provided important lessons for people involved with the tourism
industry.

Although few villagers had been exposed to the concept of sustainable tourism
almost all of the forms of tourism development in the Tha Kha area not harmful to
their social and environmental conditions.

Tha Kha floating market has been receiving tourists for only 3-4 years.
'Outgiders to the community have adopted the role of marketing Tha Kha as a tourist
destination. TAT has managed and developed a natural and cultural tourism style, and
has constructed tourist infrastructure. TAT has since left responsibility for these
initiatives to local people. However they continue to contribute to developments at
Tha Kha by offering advice and promoting the area to tourists as well as tourism

operators and local government.
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At the time of this study, tourism development was primarily in the hands of
local people. The people who have taken a role in developing and managing tourism
are village leaders such as village headman, village committeeman and Tambon
Administrative Organization members. Also local people cooperate with external
tourism development efforts by offering services for tourists such as homestays, shops
and boat tours for seeing coconut palm sugar factories and beautiful scenery.

Local people who not involved with tourism are able to maintain their own life
styles without alteration for the accommodation of tourists. This, in itself, is good
evidence that tourism development in this area does not need to change or damage
local society.

In conclusion local people here are ready for sustainable tourism development.
They live in a beautiful natural environment and continue to practice traditional local
customs such as the floating market, coconut palm sugar processing and so on. The
highlight of tourism in this area is the local people’s lifestyle, as well the preserved
natural and cultural environment. It is not necessary for them to invest and change
themselves in order to accommodate tourists.

Local people are strongly aware éf how to conserve their community for
tourists. If TAT provides them more knowledge and support on how to sustain
tourism, the goal of sustainable tourism and the readiness of local people should have
the effect of reducing the level of negative impacts from tourism, and should ensure

that the positive impacts will be felt by local people.
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6.2 Implications

This research is to explore the readiness of local people for sustainable tourism

in Tha Kha floating market. The instruments, including the practical principles and

RRA methodology used for the study may be applied to explore the readiness of local

people in other similar areas. The results of this study clearly provide some insights
into the readiness of local people for sustainable tourism in Tha Kha Suggestions

resulting from the study include that local people themselves should maintain their life
style according with tourism management.

In conclusion the results of this study do not only have implications for the
way in which tourism is currently managed, but also for the way in which it should be

developed in the future.

6.3 Recommendations
From principles of sustainable tourism and results discussed in previous

chapters come a number of general recommendations for implementing sustainable

tourism.

6.3.1 The local community should encourage and support new next generation
especially those educated to a high level, to come back to the community and help to
develop sustainable tourism.

6.3.2 Local leaders should encourage local people who have the potential to

promote and market Tha Kha to cooperate together. They should also employ local

people to be guides to the community for every weekend.
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6.3.3 The community should offer a general set of tourist activities such having
a boat trip to enjoy the beauty of the scenery of the community, going to see the
processing of coconut palm sugar and eating some fruit in the plantation, walking

along a wood trail in the coconut palm tree plantation and then returning to the village

by boat. This program should attract and be available to tourists who visit on days on

which the floating market is not held.
6.3.4 The Tourism Authority of Thailand should not only promote Tha Kha but
also take responsibility for giving local people more knowledge and understanding of

natural and cultural conservation including sustainable development.

6.3.5 Outsiders who are involved with this tourism such as tour operators
should contribute to the natural and cultural conservation of this place by helping to

promote sustainable tourism and by explaining this kind of tourism to people visiting

the community. The researcher contributed to the promotion of Tha Kha by sending

information about the community to ECOCLUB - ecotourism news by

ECOCLUB.COM. (Appendix 6)

This web-site contains many stories and information regarding ecotourism.

Travelers who are interested in new styles of tourism such as ecotourism, cultural

tourism and sustainable tourism will be able to find out about Tha Kha floating

market. There have already been responses that show people’ interest in this unique

place. (Appendix 7)
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6.4 Recommendations for Future Research
Sustainable tourism is going through an important stage of development in this

community. Even though the study finds that local people are ready for sustainable

tourism. there are some factors involved in this tourism that could not be investigated

in the course of this study. In this issue, further investigation in the field of sustainable

tourism development should be developed.

6.4.1 Methodological issues for sustainable tourism development

6.4.1.1 Research design
The findings of this study revealed a passive readiness of local people for
sustainable tourism, however as the study applied RRA methods in which the
researcher lacked experience and because the study was conducted over such a short
time, more qualitative research is necessary to explore the diversity and complexity of

the community.

6.4.1.2 Study population
Future studies should include different subgroups of the population, for

example, tourists and teenagers. Tourists are a key factor contributing to the
maintenance of tourism business. As this study was limited to only local people, the

results could not show relationships between both groups.
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Furthermore the influence of young local people was found to be important for

the development of tourism in the future, so the thinking of this group needs to be

studied in more detail.

6.4.2 Further research areas

Future studies are recommended in the following research areas:

6.4.2.1 Study findings reveal that most of the village leaders have taken
strong action on managing their environmental surroundings and tourism development

even they have not been educated at a high level These actions have been very
successful. Further studies of their motivation and initiatives would provide a good

example of tourism development for other areas.

6.4.2.2 Traditional floating markets and the production of coconut
sugar have their long histories and this history is related to how people maintain their

traditional lifestyles in a changing world. Interviewees in this study mostly reported
that they do not worry about the maintenance of this unique tourism in the future. They

believe and insist that their young children will wish to come back to be a part of the

community. It is important to learn more about the relation between the role of

teenagers, who will be the next generation to run this tourism, and the beliefs of

elderly people.
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Finally, the results of all further studies should be made accessible and
available to local leaders and outsiders so that they may plan and design the pattern of

sustainable tourism for the future.
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APPENDIX 1

Direct Observation Checklist

Topics Results

1. Natural environment
‘Natural resources

-Environmental conditions

2. Behavioural patterns and
daily life activities of local

people
-Daily life activities
-Waste problems

Water and energy used

(Household, coconut palm-
sugar processing called
“Tao Tan”)

3. Local custom

4. Local economies
-Main income
-Extra income

5. Participation and
responsibility of local people
for tourism development
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(8]

APPENDIX 2

Kev Informant Interview Sub-topics and Guidelines

Do you know the meaning of sustainable tourism? If no, what kind of tourism do

you want in this area? (External Factors)

Using resources in a sustainable manner
How do you protect and prevent damage happened from tourism development

such as construction, water pollution, rubbish and so on?
-Do you promote or urge the local people to help in environmental conservation?

-Are there development and implement sound environmental policies in this area?

(External Factors)
_Are there appropriate systems for minimizing water and atmospheric pollution

from tourism development and household?
-Do you think this tourism development came from the needs of tourists or local

people? Are they benefits to local people from this tourism?

Reducing over consumption and waste

-Are there information or promotion for tourists that to reduce over consumption
and waste?

-Do local resources sufficiently have for the community such as energy for
coconut palm sugar processing, water and so on?

-How does this community reduce and eradicate waste?

-How do community managed the problem of rubbish that can not be eradicated
such as foam, plastic?

Maintaining diversity

-What are natural resources and interesting local custom in this area? Are there
still happened now?

-Do you think local custom and the way of local people lifestyle will be changed
for welcoming tourists? How?

-Are the activities of local people such as rowing boat, boiling coconut palm sugar
and so on that showed for the tourists still happened in the real life of them?

-What are the distinguished of tourism here? Are they different from another
places?

-Do you think the local people want and need this tourism? Why?

Supporting local economies
-Do you take responsibility for maintaining improving the environment in this

area? How? (External Factors)

-Are the environment costs taken into account in all tourism projects?

-Do the tourism infrastructures such as road, bridge etc. benefit wider interests?
-Do you think this kind of tourism is appropriate to local conditions?

-Who does get the benefits from this tourism?
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-Do the shops, home stays and small business enterprises have owned by local
people?

6. Involving local communities
-What is the role of local people in tourism development?
-Dose the community actively supports local enterprises and cooperatives, which
provide services, goods and crafts?
_Does this tourism involves local people through employment at all levels?
_What are services of home stays such as food, bed etc.?
~Can you accept if the outsiders offer the tourism development that can make your
area boom?

7. Marketing tourism responsible
-Can you confirm that tourism in this area happened by the way of conservation?
_Does the community provides information to tourists on respecting the cultural
and natural heritage?
-Are there market holidays that correspond to the tourist product and experience
offered?
-Are there local tour guides in this area?
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APPENDIX 3
Semi-structured Questionnaire Guidelines
Note: using Six Helpers-who, what, when, where, why and how for interviewing
1. Using resources in a sustainable manner
-What are the main natural resources in this area?

‘Where water resources and energy using in your household come from?

Do you think that environment nowadays is different from the past? What do you
think are important factors that make its change?

“How do you protect and prevent damage happened to environment resources such
as flood, water pollution, hazardous substances i.e. pesticide, fertilizer and so on.?

-Are there any natural and cultural conservation groups in your area? How do they
act?

Do you think tourism make your ways of life getting better or worse? How is it
does?

2. Reducing over consumption and waste

-Are there any problems about waste and other pollution from tourism development?
How do your community manage them?

-Do you help to promote or act to reuse, reduce, recycle? How?
“What is the main environmental problems you face?
3. Maintaining diversity
“What are kind of fruit and natural scenery attracted tourists?
‘What are activities that tourists can enjoy and participate during their stay?

Do your communities want to change and develop their way of life to satisfy
tourists? How?

_Are there any custom or local culture still happened from the past until now? Do
tourists know and participate?

s. Sustainable development and sustainable tourism

‘Have you heard of the word sustainable development? What are your ideas about
that?
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-Do you know a meaning of sustainable tourism? What is it about?
What do you think are important factors that make sustainable tourism differ from
ordinary tourism?

Do you think tourism management in your area is in the way of sustainability?
What is the communities’ expectation from sustainable tourism development?

5. Supporting local economies

“What are your most important sources of income? How would you like to increase
your income by travel and tourism?

-What is your main production activities?

“Who does take responsibility for maintaining improving the environment in this
area? How?

“What is kind of tourism business that you involved with?
Do you make any handicrafts? Where do you sell?

“Would this tourism be useful to you? Would it be useful to everyone in your
community?

-What benefits do you derive from that?
6. Involving local communities

‘Have you participated in tourism development and management where you were
talked about travel and tourism and gave your opinions on them?

Do you, or does anyone in your family currently work in the travel or tourism
industry?

-Have you been on any tourism development committee or group? How?

-What hospitality services and facilities such as food, bed, laundry etc. are available
in your place?

~What is the best way of ensuring that sustainable tourism development provides
benefits to everyone in the community?

-Are there any outsider get involved with this tourism?
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7. Marketing tourism responsible
_What are the main campaigns that you offer to tourists?
Do you give any information about sustainable tourism such as to respect the

cultural and natural heritage or to give some guidance on environment of this area

for tourists before trip, during trip or both?
ommunity help to promote this tourism?

-Do you, or does anyone in your ¢
-Do you plan to due with tourism business for example to be tour guides, to manage
home stay for tourists and so on within the next 12 months?
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APPENDIX 4

Focus Group Guidelines

I Intro & warm-up
1. Purpose of group
2. All opinions important
3. Asking for note and record
4. Introducing each person

I1 Discussion process: beginning with general topics of this area and continuing other
topics step by step as follow:

1.Using resources in a sustainable manner

-What are the main natural resources in this area?
-Where water resources and energy using in your household come from?

-Do you think that environment nowadays is differ from the past? What do you
think are important factors that make its change?

-How do you protect and prevent damage happened to environment resources
such as flood, water pollution, hazardous substances i.e. pesticide, fertilizer and so on.?

-Are theré any natural and cultural conservation groups in your area? How do

they act?

-Do you think tourism make your ways of life getting better or worse? How is

it does?

2. Reducing over consumption and waste

-Do you think that there are plenty of local resources in your area? Have you
ever imported any goods or products from others? What are those? From?

-Are there any problems about waste and other pollution from tourism
development? How do your community manage them?

-Do you help to promote or act to reuse, reduce, recycle? How?
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‘What are the main environmental problems you face?

3. Maintaining diversity

-What are kind of fruit and natural scenery attracted tourists?

-What are activities that tourists can enjoy and participate during their stay?

-Do your communities want to change and develop their way of life to satisfy
tourists? How?

-Are there any custom or local culture that still happened from the past until
now? Do tourists know and participate?

4. Sustainable development and sustainable tourism

‘Have you heard of the word sustainable development? What are your ideas
about that?

-Do you know a meaning of sustainable tourism? What is it about?

-What do you think are important factors that make sustainable tourism differ
from ordinary tourism?

-Do you think tourism management in your area is in the way of sustainability?

‘What is the communities’ expectation from sustainable tourism development?

5. Supporting local economies

‘What are your most important sources of income? How would you like to
increase your income by travel and tourism?

-What are your main production activities?

-Who does take responsibility for maintaining improving the environment in
this area? How?

-What is kind of tourism business that you involved with?
-Do you make any handicrafts? Where do you sell?

-Would this tourism be useful to you? Would it be useful to everyone in your
community?

-What benefits do you derive from that?

6. Involving local communities

-Have you participated in tourism development and management where you
were talked about travel and tourism and gave your opinions on them?
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-Do you, or does anyone in your family currently work in the travel or tourism
industry?

-Have you been on any tourism development committee or group? How?

-What hospitality services and facilities such as food, bed, laundry etc. are
available in your place?

-What is the best way of ensuring that sustainable tounsm development
provides benefits to everyone in the community?

-Are there any outsider get involved with this tourism?

7. Marketing tourism responsible

-What are the main campaigns that you offer to tourists?

-Do you give any information about sustainable tourism such as to respect the
cultural and natural heritage or to give some guidance on environment of this area for
tourists before trip, during trip or both?

-How do you, or does anyone in your community help to promote this tourism?

-Do you plan to due with tourism business for example to be tour guides, to
manage home stay for tourists and so on within the next 12 months?

11l Wrap-up



Fac. of Grad. Studies, Mahidol Univ. ‘ M.A.(Environment) / 143

!LH’J‘WNﬂ’IS’du‘V]u1ﬂ’dM

2y
N, UNUUAY

L.
2.
3.
4,

uuzthda eT1ealseaRvBInITAUN
o a d &

yo 19 HaaInNNAANUIANN
L 1 A

Yatiunn wazmUiunnmTIUNU

1AM AN Ings mnguueazaY

Y o °

¥, Buaunn nuudeuanedeseag lvesguauiil nazdigiadedouawdisy

Y o 1 o =}
1.m15 1§NT NN T BENEIBY

=

@ nt:i o Qs d'ci v 9
NENNINNTIINMAN A Yesnil ez 151
b 1
4y 11 naz I luthunuldnen vy

shudaanmadenilegtiuaninlusia nie li filwislatwiilvinans

nlasunilas

3
u'l8n33 wSeeanlslunsflesdunmsimensweinssssuena wu dmaw,

b
Vude, mslfenlsudag iy

' 4 o Ia

Juguruvesiuiinquiinerfumseyinddunaden uazTausssuthmie

£l

) a U ’ d' o Y o o i dg P} ' )
-‘Vl'lllﬂﬂ’J1ﬂ15‘7‘|’é]<1ﬁ’|fJ’WlﬂﬂﬂﬁﬂﬁQ‘lf’Nl‘U?N‘ﬂ'luWU‘N nIBUYnN E)t’ﬂ\‘l“li

2.1150AA15DT 1NA HAZMIAAVLE

= A J s da VoA A ' Aad o '
-ui]iymxsawaz Am:mmﬂmnﬂmnmiwmmmma"lu ‘l{ll‘BuM'J‘ﬁi]ﬂﬂ'lif)ﬂNll‘S

] Yt v [ ] é 'y 3 3 I3 =1 +
-‘V]'1'1«!vlﬂllﬂ')u‘lf’)flcluliﬂ\i‘llﬂﬂﬂ'ﬁﬂﬂ, NMININYVaS !m%ﬂ"li‘lﬂﬂﬁllllﬂ‘fﬂﬂlm"lﬂﬂiﬂllll

~ a Yy da & o w ' A '
-Mﬂfgﬁ1ﬂ1ﬂﬁﬁl!?ﬂa®u‘ﬂmﬂ‘uume‘u‘Um‘ﬂm‘rﬁﬂu

3,015 NHIAWNAINNDIBVRITITUIIA MIvinadien uaTausITy
insnenssssuna uazisnssuveninvieaiisaes lstheihauly

meguruvewihuidlinsn/feunladitnidsdiave iy ieasusuiumsvies

Memseli adals

= = s d' o :: vt L= LY o ] d' Yo 9 st [
-11‘1]53!Wﬂl’Nllu‘ﬁiill1ﬂ'ﬂ!ﬂﬂﬂ\1!!@lﬂﬂ@l‘ﬂuﬂdﬂ%§ﬂu uﬂ‘nmmm"lﬂmgua:umusm

nse'li

4,015 NAUINIINDUNBIBESTITY

' ulaonv s v oA 2 Q:('l’lilwoody
“NMUIAY IRYUATIINITURUIDYNYIIUYITO 1 UANUAKIWUDS N ITUNAUAIAIU

r 9 v d’ v c:/ -~ =1 T d' d‘ Qs d A4 9o
“MUZANUARNPYDINITNDUNYIDYNIITU NIBNTNOINYININITBYINYNID 1.1’



Kobkul Srivongcharoen Appendix / 144

shwuAannsveaion lugusuvesyinuumsviesiisafinand e nnisveuhen
117 luwseli
? a 3 ' d' d't:' [ v .& -~ T { 1
Thufanmsveaiefitezinsegae liGesq nieli edw'ls
] o - 1 d’ dy
Jhumanis nisdesnsez lsvnnisvieuiisauuuil
5. dUATUAMNIATHINIYBIYNYY
570 ldndnvesiunnnnes 1s udvinIdmusie lauedunnnisvieudiense i
A ¥ ]
JasdlufsuiareuluSesrasnisqua dsudganmnadonluiuiivesyim
v q’ 9 Y ] o ? 9
Muiedesiunisveudiendis lsths
=] voa s 4 s YA o9 9 TR o
Juguruvewhuliuvasmaaaniiiie wFedudiuthuthie i vedlny
v Y YA ] P & ta e v 4' Y o o
Thudesns Iflinmsvieudisanie li Aadinmsveuned Iidss Teninunnaulugury
A 1o
wio i
s ldsulse Temnilannmsvesnetha

6. MINaIUIINYBAY lusNYY

' t * a o o 3 § [}
-m1u!ﬂﬂﬁﬂ3u53u1uﬂ'lilﬂuﬂﬂ’nilﬂﬂl’ﬁu 1un15wmu1n1mmsﬁmw?a"ﬂn
= L) ] 14' Qs v as [ d' 9 b4 [
-UMIUTMIBU BINIT NN l!ﬂuﬂﬂ'ﬂ\3!“"15'393‘15‘1]1‘311!‘1”“‘110@7”“
v e vy S v a o v P ) Yy a S
Mufaininziedn lslunsiiss Masveunsudun udunalsz Temituynau
Tuguru

= 9 ) s 3 = PP - 1
-UAau nmuamfummwm‘nnnmsmamm‘numa‘lu

7. MIIANIIMIANIA

sidaies lsdlufshasaaldinnsuitoandhunlususuvesyiu
' Yg Yo ) - 1 g ' v ada ad
i laldsmuzimSadeyasialuguanvesing wu dsemdifitem, sssumnan
A A N A g A '
399 nFedu Aetinnieudieninmie lu
-munislasihelugurungisduaiy uazmivayunisveaudion
unwuiiszdutiugsne nsaneadestunisvieuiion wu mssanishin, $u
i4
913 melu 12 Weufinge li ed1els

A IUMITUNUN



Fac. of Grad. Studies, Mahidol Univ. M.A.(Environment) / 145

APPENDIX 5
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Table 3.2 RRA methods and types of information collected

FACTORS STUDIED METHODS

PRACTICAL PRINCIPLES
USED IN THIS STUDY | INTERNAL FACTORS | EXTERNAL FACTORS

SSID[K|S

HUMAN | NATURAL | CuSTOM] TAT | LOCAL GOY TOUR OPER

- Prevent damage to the

environmental resour CCS, / / / / /

natural and human.

- Act as a force for

conpervgi / anv

- Develop and implement

sound environmental / ’,-" / /
policies in all areas of / '
tourism.
- Install appropriate
systems for minimizing
water and atmospheric / / / /
pollution from tourism / / /
developments.
r I H
- Respect the needs and / / / / /
i f g

rights of local people.

*Note: SS= Secondary Sources D= Direct Observation, K= Key Informants, S= Semi-structure Interviews,
F= Focus Group / = Internal Factor, = External Factor
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Table 3.2 RRA methods and types of information collected (cont.)

FACTORS STUDIED METHODS

PRACTICAL PRINCIPLES .
USED IN THIS STUDY | INTERNAL FACTORS EXTERNAL FACTORS "
D|K|S

HUMAN | NATURAL | CUSTOM] TA™ | LOCA. 30Y TOUR Z7ER

- Reduce consumption and
promote the reduction of

inappropriate / / / /

consumption.

- Use local resources in
preference to imports; but

in an appropriate and / / /

sustainable manner.

. Reduce waste / anv

- Ensure the safe disposal /
of waste produced from /
its tourism facilities.

- Invest in appropriate / ]

o,
.., -

'o...\
.,

recycling schemes.

*Note: SS= Secondary Sources D= Direct Observation, K= Key Informants, S= Semi-structure Interviews,
F= Focus Group / = Internal Factor, /7 = External Factor

4
&
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Table 3.2 RRA methods and types of information collected (cont.)

FACTORS STUDIED METHODS

PRACTICAL PRINCIPLES
USED IN THIS STUDY INTERNAL FACTORS | EXTERNAL FACTORS | *

SS{ DI K|S

HUMAN | NATURAL { CUSTOM| TAT | LOCAL GOY TOLR QPER.

- Respect the natural, social
and cultural diversity of / / / /

destination areas.

- Ensure a pace, scale and
type of development,
which protects rater than
destroys diversity, local / /

culture and communities.

~—
~—

- Prevent viable traditional

accusations from being ; ; ; ;
displaced by a tourism / 1." / I_;’ / / /
monoculture.

- Encourage social and
economic diversity by >
integrating tourism within / =
the activities of a local /
community and with their
full participation.

- Promote a region’s unique

features, rather than . . . A

. i i i § i

impose blanket / / fl i / /
.. / i / / i

standardization.

*Note: SS= Secondary Sources D= Direct Observation, K= Key Informants, S= Semi-structure Interviews,
F= Focus Group / = Internal Factor = External Factor

I
[
I
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Table 3.2 RRA methods and types of information collected (cont.)

FACTORS STUDIED METHODS

PRACTICAL PRINCIPLES i
USED IN THIS STUDY | INTERNAL FACTORS | EXTERNAL FACTORS

SSID|K|S

HUMAN | NATURAL | CUSTOM] TAT | LOCAL GOY TOUR OPER

-Take  responsibility  for / / /
maintaining improving the / / /
environment where this is a
direct resource.

- Underpin economic
diversity by developing / / / / /
tourism  infrastructures
that also benefit wider

interests.

- Ensure that the type and ,
scale of tourism is / / ,"1/ /
appropriate  to  local

conditions.

- Prevent over exploitation / / /

of individual locations.

- Support local income / / / /

generation and  small

business enterprises.

*Note: SS= Secondary Sources D= Direct Observation, K= Key Informants, S= Semi-structure Interviews,

F= Focus Group = Internal Factor, / = External Factor
i
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Table 3.2 RRA methods and types of information collected (cont.)

FACTORS STUDIED METHODS
PRACTICAL PRINCIPLES *
USED IN THIS STUDY INTERNAL FACTORS | EXTERNAL FACTORS
SS|D|K}S
HUMAN | NATURAL | CUSTOMI TAT | LOCAL GOY TOUR OPER.
- Actively encourage local / / /

community involvement

in tourism projects.

- Actively support local
enterprises and /
cooperatives, which / / /
provide services, goods

and crafts.

through employment at all
levels.

- Involve local people /

,
'-\."
.

- Encourage the
development of home-
based tourism /
accommodation and / /
facilities.

- Prevent disruption to and the
displacement  of  local / / /
people.

*Note: SS= Secondary Sources D= Direct Observation, K= Key Informants, S= Semi-structure Interviews,
F= Focus Group / = Internal Factor, ;" = External Factor

H
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Table 3.2 RRA methods and types of information collected (cont.)

FACTORS STUDIED METHODS

PRACTICAL PRINCIPLES i
USED IN THIS STUDY | INTERNAL FACTORS | EXTERNAL FACTORS s
SID|K}|S

HUMAN | NATURAL | CUSTOM| TAT | LOCAL GOY TOU= JPER

- Ensure that the marketing

of “green” tourism is not
merely a selling ploy but
reflects sound / ’ )
environmental policy and f'l / :1/
practice. Educate visitors
in advance of arrival and
give guidance on
environmental “do” a~

well as “don’t”.

- Market holidays that
correspond to the tourist /
product and experience / /
offered.

-Provide information to
tourists on respecting

the cultural and natural / / / /
heritage of destination

arcas.

*Note: SS= Secondary Sources D= Direct Observation, K= Key Informants, S= Semi-structure Interviews,

F= Focus Group / = Internal Factor, / = External Factor
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Table 3.2 RRA methods and types of information collected (cont.)

FACTORS STUDIED METHODS

PRACTICAL PRINCIPLES ,
USED IN THIS STUDY | INTERNAL FACTORS | EXTERNAL FACTORS

SSI DI K|S

HUMAN| NATURAL| CUSTOM | TAT | LOCAL GOY TCLS OPER.

Encourage tourists to try

new experiences, such as / / /
cuisine, cultures and ways
of life

Employ tour guides who
attempt  to  portray
societies  honestly and /
dispel stereotypes. H / /

*Note: SS= Secondary Sources D= Direct Observation, K= Key Informants. S= Semi-structure Interviews,
F= Focus Group / = Internal Factor, / = External Factor
r
7
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APPENDIX 6 ‘

The story of Tha Kha floating market is published on The web-site ‘ECOCLUB.com’.
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APPENDIX 7

Response that shows people’ interest in Tha Kha floating market:

MEMBER LOBIES
ST THE ENFERTS Z7-Fab-02, 08145 P4 {GHT)
B T EXE dobrasear 11 posts) 208 v

BoOTOURISH NEWS

1. “RE: Tha Khae Floating Market in Thailand®

SUR SOMARIRIT?

Couid vou transt
.
<

3]

oy i

2r Thai

o3
S

Sar Eoit | Resle | Raply With Juote | Top

23-Mar02, $6:82 AM {GHT)

EBDEBIBZ2 (D posts) % o @

2, “RE: Tha ¥ha Flosting Market In Thalland®

B0 ecoctus Emal Daar Debrasan

oINS HERE
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