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ABSTRACT

The objectives of this research were to study the potentials of cultural tourism locations,
the administration and management of cultural tourism and the guidelines to promote cultural
tourism in Muang District, Khon Kaen Province. A qualitative research, the research sites were
the Sanjaopo Theoparak Lakmuang (Shrine of the City Divine Protector) and the Phra Mahathat
Kaennakorn, Wat Nongwaeng Royal Temple in Muang district, Khon Kaen province. The
informants were 23' persons for the Shrine and 24 for the phra Mahathat. The instruments for data
collection were semi-structured interview forms, interview guides and field notes. The data were
descriptively analyzed.

The research findings were as follows :

1. Regarding the potentials of the Sanjaepo Theparak Lakmuang, the prominent features
included being Khon Kaen’s holy shrine commanding people’s faith and worship, attractive art
and culture and exquisitely beautiful architecture Thai style. The short comings include being
surrounded by streets preventing area expansion, traffic congestion when visited by lots of people
and lack of wider publicity. The opportunities included visitor's peace of mind disposing anxiety,
income generation and propaganda of beautiful architecture. And the obstacles included the lack
of parking area and the rights of the care takers.

Regarding the Phra Mahathat Kaennakorn the prominent features included the Buddha
retics kept on the 9* floor for Buddhist worshipers, beautiful wall arts in each floor, along with

Isan cultural artifacts, beautiful pagoda and site for city viewing. The shortcomings included lack

of wider publicity, lack of tour guides, limited choices for souvenirs and parking areas. The




opportunities included attractive wall arts and income generation. And the obstacles included the
lack of wider publicity and tour guides.

2. As for the administration and management of cultural tourism it was found that the
Sanjaopo Theparak Lakmuang the state sector and private sector shared responsibility; Khon
Kaen Metropolitan Municipality looks after the intemal part of the shrine while the private sector
looks after the external area, improving the landscape, cleaning and selling worshipping
materials, collecting money for the municipality. The Phra Mahathat Kaennakom, Nongwaeng
Temple administered the site by means of a committee who serves a 4 year term. The committee
must deposit the income at the bank every week.

3. The following guidelines were offered to promote cultural tourism of the two sites. In
both cases, the publicity must be improved; tour guides must be employed; souvenirs should be
diversified; rest areas should be provided; networks and cooperation with other agencies such as

tour companies, Tourism Authority of Thailand, local administration organizations should be

created to propagate these two key cultured tourism destinations.
~




