] A ar J 1 1 s @’
Hasas UUINNNIREWILIRWaLerd s aaynstlsnig : netiAn

FIANANALNIUNER
e Qur ] = s
ade fufan \@AusiAsey
dszauinlinm fiaeAansIa9e A3, B3AN LRGSR
= . - o oer T
nssuMshlinen  sasransansd as. gnBiud wewugassns

=, 4 =y = I's = ar ' 1
UszinnasUnus AVENTINUS AR AN TN NS ITHULALINIVIBTEN,
PUIINLNAL LT AT, 2550

o o o | | P
AMAALY AANAUILINIUNRS

UNAAED

L ' ]
ar <4

Fanilszasirninddnaiell iNaAn M IN sRBIL LTSI B Tud s

x ¥ 45
AxnsLINg : NIUANE FANAINLINNEN

1
) ar 1 v =

nguFdet N ld A ngudi 1 AB B9ANNSLTMIIA UM LARAZ TNTUNBINY A1UIU

q 9

150 Al NENT 2 A INYIad AN AAUN1SNMaINLIRANAUILNGUNEN 911w 385 A Tae
<4 9 o B
wanlgn?ATWINITEN Yamané
&I' =4 :i’ b A .~== ar s 1 ) dl g o
wisadiladild Ae uuvasuo fEaiULWIMINISRRINUMEYIBNRId R
- v v k'3 1
axwsLlsInng | nIRlANYI ARIMNUNTNER 319U 2 40 A 9afl 1 A mFuaeAnsLTung

AU UALATTNIUTaInY gaf 2 Awiudinveaiin

a dl os or 1

anpn lilunsfissidaya msmzidayafiafiuuuaninisimuwua

L]
¥ v
0 8 A

Ve daaynailsnis : nsillAn® RaRULN9NES A Apaaal Anfeuas Anlade
ArdnufieniuunnassI AGER tHest AaiRA One-Way ANOVA uazAaniandniug
NANTTINE WU

1. swldsadiaurasnssnisuinisdoudiua wazguguiaadusineiu daeu

[l
=

AMTIUADLUAN NN TR U IMUAIVIENTE: NTANT RAIANILNNINEN TUAUALA A1unns

= o

{ANT Aunszuaunis wardnunisidausiuunananatuedralidadAyneaiinnszau
05 A9umA a1y seAUMIANE andwsiaiu Haudaiuldunansitaii
2. srAUMIANEY waraelARfeuT0IBIANITLEINITEIUAILE LA TNTY

REIT LAY TANNAATUABLLINNIINITRRA U LREINaIRL: NIMANTT ABRIABILNY

]
o = s a

Wik TunnsanuazAuiulanstafuRetaiidad Ayn1eaiinszau .05 uazeeléisa



WaIBIBIANITLTMNIdINAILA uarTHTuiasiuseiy HanuAnmudeuuanianis
1 v Ed 1+
WaILIWIA Y Bfien: natiAnE) Aa1ANILINIES Tunmsanuazdunisildouson

uanssiuatn i A atinszi .05 dawma a1y a1dwsneiy danuAmdiulal

LA

3. ANAMTILIBIENANITLEMITAIUALA warTHTuRRstuli uTinYeaheanE
ARLUINISNITHAWILMAINE N9 NIANET A8IaNILIeUIRe Tud1uRun dunns

AANFAUNTELINANG LAZATUNITHAIUT HAHENAUS WD



Title Directions for Tourism Development in Samutprakan Province :

Bangnamphung Floating Market

Author . Thunnicha Lertnormraset

Advisor Professor Aurasa Tetiwat, Ph.D.

Co- Advisor Associate Professor Sutthinan Promsuwan

Type of Research Thesis M.A, in Hotel and Tourism Management, Naresuan:

University, 2007

Keywords Bangnamphung Floating Market

ABSTRACT

The purpose of this research is to study directions for tourism development in
Samutprakan Province : Bangnamphung Floating Market

The first sample consisted of-150 members of the Tambon Administrations
Organization and Local Community. The second sample were 385 tourists who visited
Bangnamphung Floating Market.

Yamané calculation formula was applied for the research. The data were
analyzed by using Frequency, Percentage, Mean, Standard Division, t-test, One-Way
ANOVA and Correfation

The results indicated that

1. The Tombon Administration Organization and Local Community had
different opinions on directions for Tourism Development in Samutprakan Province :
Bangnamphung Floating Market in terms of management, process, and participation
was more than stalistic 0.05. But sex age education and occupation non different
opinion.

2. Educationat Levels and income per month of the Administration
Organization and Local Community significantly affected view directions tourism for
development of Samutprakan Province : Bangnamphung Floating Market overall and
about zoning with Statistical significant, the research also found that monthly income

influence viewpoint on directing for tourism development of Samut Prakarn Province



Bangnamphung Floating Market , Market overall and in terms of participation at
statistical tevel 0.05 within area different opinion was more than statistic 0.05. And
income per month of Administrations Organization and Local Community has different
opinion. The participation was area different was more than statistic 0,05,

3. The opinions of the The Tombon Administratio_n Organization and Local
Community had different opinions on directions for Tourism Development in
Samutprakan Province : Bangnamphung Floating Market in terms of management,
process, and participation was more than statistic 0.05. But sex age education and
occupation non different opinion. Educational Levels and income per month of the
Administration Organization and Local Community significantly affected view directions
tourism for development of Samutprakan Province : Bangnamphung Floating Market
averall and about zoning with Statistical significant, the research alse found that monthly
income influence viewpoint on directing for tourism development of Samut Pra}karn
Province : Bangnamphung Floating Market , Market overall and in terms of participation
at statistical level 0.05 within area different opinion was more than statistic 0.05. And
income per month of Administrations Organization and Local Community has different
opinion. The participation was area different was more than statistic 0.05. on zoning,

management, process and participation were related positively.





