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ABSTRACT

This research has a purpose to study on factors that influence decision making of
tourists in choosing a hotel in Samui Island district at SuratThani Province.

The study was conducted by using questionnaires with 400 guests who stay in
hotels in Samut Island district with rocom rate averaging between more than 2,500 bath
per night by conducting 400 groups of accidentat sampling and use of the complete
guesticnnaire for an implementation in this research. The statistic used for data analysis
includes to analyzed are frequency distribution, percentage, standard deviation, t-test
statistic value and cne-way ANOVA. Chi-square was used for data hypothesis testing to
examine the relation as analysis information the result study indicated that the average
use of a hotel in Samui Island district at SuratThani Province were females, between the
ages of 21-30 years old with Bachelor's Degree employed with an income rate at 20,001-
30,000 Bath. Most of the tourists came from Germany. The behavior of tourists using
services accommodation made reservation through travel Agent or Tour operator,
Me most influential arson who make a decision on accommodation cheosing is the tourist
himself/herself. Usual for about 2-3 persons use the 1-2 service per month and usually
spend 4,501-5,500 Bath. The last Influential factors decision making are hotel ‘s price

and physical evidence environment.





