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ABSTRACT

Factors and Thai behavior affecting religious tourism activities : A case study of
a Nakhon Si Thammarat district is a thesis covering the following objectives.

1. To study the influence due to differences of genders, ages, occupations,
domiciles and earnings on religious tourism with respect to transportation, religious
tourism destinations, religious tourism activities and facilities.

2. To study the relationship between genders, ages, occupations, domiciles
and earnings and Thai religious tourist behavior.

3. To study the relationship between religious tourism factors such as
transportation, religious tourism destination, religious tourism activities and facilities.

The population under this study was Thai tourists who were visitors to the 10
temples in the Nakhon Si Thammarat Municipality from November 2008 to December
2008. A sample size of 400 was chosen and a questionnaire was used with a reliability
of 0.907. The information is also analyzed by using the statistic; percentage; mean;
standard deviation; t-test; One-Way ANOVA; Chi-Square; Pearson Correlation.

The results revealed that

1. Of the 400 tourists 55.30% were women, 31.00% were under 25 years old,
28.80% were students, 59.30% were from the southern region, 25.30% were unemployed

and 39.30% made Nakhon Si Thammarat their destination for religions tourism.



2. Thai tourists of different genders had different priority on transportation,
religious tourism destinations, religious tourism activities at 0.05 level.

3. Occupations and earnings were significantly related to Thai religious tourism
behavior at 0.05 level with respect to transportation used, types of trip, types of tourist,
purpose of the visit, duration of religious tourism activities and the distance of religious
tourism destinations.

4. Religious tourism facilities such as tourist information services in the temple
and qualified personnel to participate in the tourism activities are of highest concern at
70.90 level while facilities such as the renovation of the temples and recreation areas for

tourists in the temple are of lowest concern at 0.45 level.



