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ABSTRACT

This research aims at studying the behavior and satisfaction of tourists who
have been visited The National Park in Chiang Mai province such as Doi Intanon/
Doi Suthep - Pul National Park during November to December 2008. An instrument for
data collection was questionnaire collected from an accidental Sampling/Data Analyzing
has made from software application. The descriptive statistics have shown as Mean and
Percentage. Standard Deviation has been used for data description and inference
Statistics. Chi-Square and Pearson Correfation has been used for correlation test.

1. The conclusion has found that most tourists were women aged between
15-22 years old /single and they has graduated with bachelor degree. Most of them were
students or collegians. Their average incomes were under 10000 Baht per month and
they stayed in Bangkok.

2. Most of them came with family by their own car and their objective was to

relax by visiting natural zone. They always came on holiday by festival and stayed at

resort.



3. The study found the high degree of their satisfaction. When considering on
each topic, the study has found that they had received information about the tourist
destinations from family and friend as first rank and second rank is from internet/
'newspaper/magazine/ Thailand Authority of Tourism Journal/ TV/ Radio. The third rank is
from tour agency / tourist guide.

4. The correlation test of tourist satisfaction by Pearson Correlation has found
the maximum relation of food service such as availability of food shop and tourism
information perception at the same direction. On the other hand, The relation between
the richness of natural resources and services provided at the souvenir shops has show

at the minimum relations at the same directions.





