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Most foreign tourists who stayed in Bangkok hostels are male, company

officer. Their educations are Bachelor degree.
2. Price, physical evidence and process factors have high effect on foreign

tourist behavior on using Bangkok hostels services.



3. Foreign tourists with different demography in terms of age, education and
occupation have different in marketiné factors affecting their behavior while staying
in Bangkok hostels at the statistical significant level of .05

4. The foreign tourists demographic in terms of education and occupation

have relationship with foreian tourists’ behavior during their stay in Bangkok hostels at
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