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ABSTRACT

This research has an aim to study the fundamental needs and levels of
satisfaction of Thai tourists influencing the spa service selection in Hua-Hin,
Prachuabcherekun. The Study will bé done by adapting comparison method to 400
sampling groups; say, to compare how satisfactory each of them is for using spa
service in Hua-Hin. The study tools that are being implemented in this research are
guestionnaires with accuracy rated 0.98, statistics to be analyzed such as frequency,
percentage, average and basic divergence, and statistics that are used to test
hypothesis are T-Test and F-Test.

For the starting point, the result of this research has revealed that most Thai
tourists tend to be ordinary with an age between 21 to 30 years old. Mosily, they are
quite satisfied with the products and services provided when using spa at Hua-Hin
Prachuabcherekun. The first summary that can be made is that most satisfactory tourist
in using spa at Hua-Hin Prachuabcherekun with differences in age, gender and status
have also different incomes. However, scme of the tourists with career differences who
are sat_isﬁed in using spa at Hua-Hin Prachuabcherekun are not that happy with the spa's
atmosphere and physical appearance as the statistical level of 0.5 implies. The second

summary of tourist satisfaction in using spa services at Hua-Hin Prachuabcherekun i



that most tourists with income differences are not that elated when it comes to product
selection as the statistical level of 0.5 also implies.

Conseguently, the results of this research are expected to be a good guidance in
reshaping strategy and selecting the best business method of spa investment to meet

the demands and needs of tourists which are satisfactory guaranteed.






