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ABSTRACT 

 

 The purposes of this study were to study the marketing factors affecting Thai 

Tourist�s selection of hotel facilities in Phitsanulok. The data was conducted by questionnaires 

to collect from 400 Thai Tourist who travel along period 1 November 2008 until 31 January 

2009. The samples were collected in non-probability sampling by using quota sampling 

method. The data were analyzed by using descriptive statistics such as frequency, 

percentage, mean and standard deviation. The results of this study were as follows: 

The findings indicated the majority of which were female, 20-40 years old, bachelor 

degree and working with company. Income between 10001-20000 THB, married. Thai tourist 

came to Phitsanulok by private car for leisure around  2-4  passenger  and  stayed  about 1-2 

nights. They came to stay in each hotel for the first time with suggestion from relatives and 

friends, made reservation by internet before going there. Most important of marketing factor is 

physical evidence, the second is price and the last is process or type of service. 

The study was found that the marketing factors affected Thai Tourist  selections  of 

hotel facilities in Phitsanulok as below: 

1.  Price affected 3 factors such as hotel star (Product), the convenience to reach and 

in the main road of the city (Place) and good  ventilation  system and  air conditioner  

(Physical Evidence) 

2.  Hotel reservation affected 3 factors such as hotel star, hotel atmosphere  and 

facilities in room cleanliness in guest room including bathroom, enough  and many style of 



restaurant and functions room for clients including hotel security (Product), active and good 

relation with customer, the carefulness, quick response and good communication (People), 

good decoration and have their own style (Physical Evidence) 

3.  Hotel access affected 2 factors was friends, relative and internet. Friend or relative 

affected in product and place. Internet affected in promotion such as internet network 

reservation, advertisement through the internet. 

4.  The objective of traveling to Phitsanulok affected 2 factors such as hotel star, hotel 

brand name, hotel atmosphere and facilities in guest room and bathroom,  enough  and  

many style of restaurant and functions room for customers (Product), good quality of product, 

fair and clear price with the service (Price). 

5.  Reason for usage affected 3 factors such as product quality (Price), in the 

business centre or main road (Place),  good  decoration  and  have their own style (Physical 

Evidence) 

6.  Guest room type affected only one factor such as quality of the product (Price). 
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