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ABSTRACT

This research to study whether or not the iocal or Thai guides image projection
was different between Thai-owned and foreign-owned travel agents. |t displays the
opinions and preferences of the local Thal guides based on the image of local Thai tour
companies and the joint ventures between Thai and foreign owned tour companies. This
study adopted guestionnaire survey for collecting data. Questicnnaires were dispatched
to tour guides in Bangkok, Thailand. There were 400 compieted guestionnaires which
were analyzed by using descriptive statistics, T-test and F-test. The Key findings are as
follows:

1. The democgraphic factors of Thai guides in Bangkok did not have any
differential impact on the satisfaction with the physical characteristics of the organizaticn,
the provision of services to guides, the provision of welfare to guides with the assurance
of security at work and safety at work.

2. The demographic factors of Thai guides in Bangkek did not have any
differential impact on the satisfaction with the physical characteristics of the organization,
the provision of services o guides, the provision of welfare to guides with assurance of
security at work and safety at work.

3. There were differences in opinions and preferences of Tour guides who

work with Thai business owners and foreign joint ventures.
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