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ABSTRACT

The purposes of this research were to examine: 1. the relationship between
customer’s perception of customer relationship tactics  and customer’'s perception of
relationship investment, 2. the relationship between customer’s perception of customer
relationship investment and customer satisfaction 3. the relationship between customer
satisfaction and customer loyalty.

The results indicate the following:

1. The relationship between..customer’s perceptions of customer relationship
strategy was significantly and positively related to customer’s perception of relationship
investment.

2. The relationship between customer’s perceptions of customer relationship
investment was significantly and positively related to customer satisfaction.

3. The relationship between customer satisfactions was significantly and

positively related to customer loyalty.



