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ABSTRACT

The purposes of thesis were to study foreign tourists’ behaviors and factors
affecting their decision in choosing services by travel agents in Bangkok, and to study
the problems and threats in services by travel agenis. The sample group consisted of
400 foreign tourists whe were traveling through suvarnathumi airports in the departurs
terminal. It was obtained using convenience sampling. Data cellection was achieved
through the use of questionnaires. Data analysis was conducted by using frequency,
percentage, mean, standard deviation, and the hypotheses were tested by Pearson
Correlation Coefficient method. The results show that most of the foreign tourists had
traveled in the period of long holidays and mostly once per year. Their favorite type of
travel was traditional and festival tourism. The factors that affected the choice of services
by travel agents in Bangkok were tourist attraction, expense and company image. Those
were correlated with foreign tourists’ opinion about the decision in choosing services by
travel agents in the marketing strategies of company image and service marketing
principle: process and people. The average level of foreign tourists’ opinion about the
decision in choosing services by travel agents was high. Mostly, the pr5b|em and threat

of services by travel agents was that staff lacked work knowledge and efficiency.





