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This research is about how travel promotion affects Loei's image as a province
and as a tourist destination. The purpose of this research is to find out how the promotion
of travelling to Loei affects its image and its being a destination. The sample consisted of
400 working people in Bangkok. It was obtained using convenience sampling. The
analysis was done using Frequency, Percentage and Correlation. The results show that

the public relations activities are correlated with the image, and pubiic relations activities
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ABSTRACT

are correlated with the traveler's decision to travel to Loei.





