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ABSTRACT

This is a study of travellers who returned fo Hua-Hin and purchase tourism
products from the same purveyor on a regular basis. They are known as repeat tourists.

The research sought to discover what caused the behaviar of repeating visit,
by both local and international tourists. In addition, the study locoked into different
motivational factors among the two groups of tourists. The research used guestionnaire
as an instrument to collect ail possible primary data. All structural questions were
designed both in open-ended and ciose-ended format. The surveys were not based on
a probability sampling, but Non-probability. Both descriptive and inferential statistics
were used to analyze all collected data.

The research results show that most local repeat tourists were female.
With about half of them self-employed. Their monthly income was about $14,000-20,000.
About one-third domiciled in Bangkok, fairly well in education at bachelor degree.
The reasons why they became frequent visitors were as follows: the good weather for
health and relaxation, satisfaction with the beauty of landscape geography in
the destination. The business seminar, promotions and the prices of tourism products
also motivated them. As for the international repeat tourists, most of them were

Europeans.




Their satisfaction and motivation to revisit Hua-Hin destination was almost the same as

Thais. However, their ages and monthly satary were higher.






