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ABSTRACT

The purpose of this thesis was to study about the new development
guidelines and the new promotion for Klong Hae floating market The data were
gathered througth in - depth interviews and checked by Methodological Triangulation
with the group of persons who have important. roles in- the community, academic
documents, and local - persons. The research found -3 development guidelines
tourism floating market site trends, for example, development of latency site of the
tourist attraction, development serves-tourism-way, and development push tourism,
7 trends promotion tourism floating market parts, for example, products, price,
place, promotion, people, process and physical environment.



