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Thesis Title : Guidelines for the Development of Chinese Tourists Market in Phetchaburi Province.

Researcher : Miss Yu Jia Major : General Management Year : 2009

Abstract

This is a research and development combined quantitative and qualitative method
together. With the objectives aiming to: 1) study tourism consumer behavior and travel needs of
Chinese tourists in Thailand; 2) compare the travel needs of Chinese tourists by personal factors;
and 3) study guidelines for the development of Chinese tourists market in Phetchaburi Province.
The samples in this research were 1) 400 Chinese tourists traveled in Thailand these included 200
general Chinese tourists and 200 Chinese students who are studying in Phetchaburi Province, 2) 8
tourism and marketing academics, and 3) 5 tourism stakeholders. The questionnaire, focus group
discussion and interview were the methods used to gather data. The descriptive statistics
implemented were frequency, percentage, mean, standard deviation, crosstab, t-test, One-way
analysis of variance, least significance difference and content analysis.

The results showed the following: 1) the consumer behavior and travel needs of
Chinese tourists in Thailand were mostly traveling for leisure. They received travel information
from travel agencies or friends or relatives. They liked to travel to natural scenery sites, historical
relics and enjoyed eating Thai food and seafood. They also liked activities of entertainment and
shopping. The needs for the travel programs and the status of the travel agencies were at the high level.
2) the personal factors which included sex, marital status, residential area, educational level,
profession, income, and travel experience, all these had no influence on Chinese tourist’s needs.
However, when compared by age, there were differences in the needs of Chinese tourists at the
statistically significant level of 0.05 3) guidelines for the development of Chinese tourist market
included the target market penetration, product development, the promotion of public awareness and

created cooperation between relevant agencies.

“4)



“4)



	abstract-Thai[1]
	abstract-english[1]

