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The purposes of this study were to (1) examine the readiness of the ecotourism
industry management and the nature of marketing for trekking and nature study ecotours and to
(2) create marketing strategies for trekking and nature study ecotours in Phang-Nga. This
qualitative research employed two approaches to collect data—in-depth interviews and
participatory observations. Key informants were local government tourism promotion agency
personnel, tour operators, and Thai and Foreign tourists. They were purposively, snowball, and
multi- stage sampled respectively. The Thai tourists sample included both students and those who
were not students. The foreign tourists sample included both those who arranged their traveling
through tour companies and those who arranged the traveling themselves.

Results from the study showed that Phang-Nga has the potential for providing trekking
and nature study ecotours because of its abundant and diverse ecology. Phang-Nga is safe and has
the resources and facilities needed for ecotourism. Also, it is somewhat convenient to travel to
tourist attractions in Phang-Nga. Its tourist attractions can be found in almost every district in the
province and can be visited throughout the year. Results concerning the nature of marketing for
trekking and nature study ecotours revealed that the number of foreign tourists increased each
year, especially tourists from Germany, Sweden, the United Kingdom, and Switzerland. The
majority of the Thai tourists were from the South and the second main group was from Bangkok.
Thai tourists preferred a one-day trip, only a small percentage of Thai tourists stayed overnight.
Tourist attractions commonly visited throughout the year in Phang-Nga were the Sra Nang

Manora Park, the Tone Pariwat Wildlife Sanctuary, and the Raman Waterfall Forest Park. Few



tourists traveled to the Khao Lak-Lamroo National Park and the Sri Phang-Nga National Park
during May through October. Ninety percent of the tourists were Thai in all tourist attractions—
except the Tone Pariwat Wildlife Sanctuary where 80 percent of the visitors were foreign tourists.
Thai tourists preferred traveling during the festival season while foreign tourists preferred
traveling during tourism season. Most Thai and foreign tourists did not experience any troubles in
visiting. They were satisfied with their experiences and had a good attitude toward the places they
visited. The tourists’ primary attractions to traveling to Phang-Nga were the scenery and the
people.

Results concerning marketing strategies for trekking and nature study ecotours showed
that the tourism market could be divided into two main areas—the market that operates through
tour companies and the market that operates itself. In addition, there were three main target
markets for trekking and nature study—a short-distance, a long-distance, and an overnight trek
market. In order to attract additional tourists in Phang-Nga to participate in trekking and nature
study ecotours, active market strategies should be regularly and continuously employed to
provide accessible, fast, up-to-date, complete, and appealing information. Strategies should
promote district-level ecotourism and lead to the development of a province-level ecotourism
network. Strategies are also needed to characterize Phang-Nga as an ecotourism province by
promoting its diversity of both land and sea tourist attractions and resources. Tourism
associations supporting ecotourism in Phang-Nga should be established to create valuable and
memorable marketing and to create ecotourism management strategies. A sufficient budget
should be allocated to achieve these goals. Personnel and their responsibilities should be clearly
and appropriately assigned. Tourism associations should provide appropriate training and have a
role in standardizing and regulating ecotourism services and the eco-tourist guides in Phang-Nga.
Tourism associations should also have a role in supporting one-stop service marketing
communication such as customer-relationship management, tourist service centers, and quick
response to tourists’ feedback. In addition, the tourism associations should have a role in creating
a tool to measure the success of marketing as well as doing follow-ups, evaluations, and analyses

to continuously improve ecotourism.



