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Abstract

The study of logistics development for tourism in Songkhla is to investigate basic data on logistics
aspects for tourism and compare the efficiency of logistics for tourism in Songkhla and that one in Phuket
emphasizing on process of benchmarking. The study will suggest solutions to promote better tourism in
Songkla in the future.

This study investigates the overall of tourism in Songkla and logistic aspects including comparing
with the process benchmarking in Phuket. The study mainly obtained information from the Ministry of tourism
and Sports, strategic plan of Songkla and Phuket, gaining information from the questionnaire from tourists in
Songkla and Phuket.

The result of the study reveals that both Thai and foreign tourists in Phuket have more expenses
than those one in Songkla. When compared the satisfaction in terms of logistics management which are the
flow of physical management. information technology and finance and tested through a statistical method,
Mann Whitney, it was found that the level of satisfaction of Thai fourists is higher than those one in Songkla
with a statistically significant difference. In terms of cash flow management, the study indicated that tourists
are satisfied with service most and they are pleased with IT and physical aspects as the minority point. From
the study, Songkla has its potential in food management; however, Phuket is efficient in cleaning of tourist
attractions. Considering the problems of website service by tying keywords “Yimtﬁmqtﬁﬂ" and “Tourism
Phuket”, it revealed that the number of website appeared on the screen was 19,700,000 and 17,200,000
respectively. Whereas tying keywords ‘ﬁ’iaotﬁ'mm'ﬂm' and “Tourism Songkla”, it was found that the number
of webpages appeared on the computer was 11,400,000 and 876,000 respectively. This shows a big
difference indicating that the access of information for tourists intend to travel in Phuket is much more than
those one in Songkla,

The study suggests that flowing of physical aspects, [T, and finance inciuding tourism management
besides shopping in Hatyai and Sadao District should focus on cultures, arts and history. For example,
offering package tour famous temples which important for history and civilization of the city. Eco-tourist; for
instance, atrip to Koh Nu and Koh Maew (Rat and Cat islands). Moreover, it is essential that there should be
the development of tourism staff, promoting tourism strategy with an integration, holding a seminar for
government and private sector for tourism. The cooperation of these two sectors in terms of administration,
IT, infrastructure and facilities including with different package tour to develop one stop service for tourism
and to make sustainable tourism to strengthen community, create jobs and increase revenues for local
entrepreneurs and to make local people aware of being good hosts, maintaining the cultural uniqueness and

nature in a long term.



