e e U T e a3

TR TR N

)

A a a d Y ¥ o & ' v _a o 8 a
¥OIMYTUNUD ﬂ?llﬂvﬁ”ﬂ'ﬁTﬂsiﬁi'N\lﬂﬁﬂilQU“fNNﬁﬂﬂﬂ?‘l”ﬂﬂﬂ‘lﬂﬂuﬂﬂﬂilﬂﬂ?

$1 Inoiifidegnonrisnammezialumaldveslszmalng

-} av ¢ o o
Hiveru wwiani Suninanes
TVIIN N3ANS
Umseiomn 2555
unfingde

sda

av Y ¢ 4 a o a o o '
n1s3tndail Hnquszmdite 1) nlSoudfouanudndveninieuitsrdimin
o J 2 - 9 : - 9 [ J -l J []
$wunmuey seoldmdededen uazsnuniilumsdumadmisaudioalu 1 ik
2) asnasudavuaums Inssadvesiliviidwwarennudndveninveunoaiiine
t 4
oy Amamzaluminldveasamang msieiniunmsifoFanssann uasms
HuFunuduiud fetnfednvieaiiorrinslugnoursnanimaalunnlives
J 4 ' o - o 3
Uszine'lng $1uu 800 au FudeninTasldmsidendlsinuuuiudy fuuuidny
o A - 9 [ - - o ¢ v =
Ysznevdrofaunlsudaigitosmuaauudgunisiteiuiluaunqueannuindves
vinvieafioadniau s dunds 18us anuiufinveudedsnuvesnsding amdnuainisvieaiiol
' - o 1] - - C.) P <t o ¢ P
g ITunnmavieaiivs anwanelvweninvioudios uazmisfeulsuveniniesdios
& o o @ ) ay o
ndoslon I Nlunmsfuswsndeyndunuuaeua Tauldnguidedrensuies maddeills
4 o a  do
Tosunsueisa 8.8 iRenareudmuumEuAg U fidmuall
Y * @ d da a oA ° & a
HaN13 380 wuh Wnveudisaniiong swldindvreidon uazdimauaiilumiay
] : - . . e o @ ¢ 3 ' |«
madwieaiivalu 1 Tk muanaedulinnusnfveninneufieadude o uandeiu
A - ] g & a o L d
Tuvairiiransnageuduuy wuh duvufinnwaeandssfudoyadalszindluseAva
Taufif % = 412.47, RMSEA = 0.050 (90 Percent Confidence Interval = 0.044-0.055), NNFI
= 099, CFI=099 uas SRMR = 0018 iladvhdenanisassiennuinfveninviounsd
Uszneudas nmdnuaimisveadion quanldsusinmisieuiivs anufanelives
vinvieufion uaznsdesSouveninveaiior luvaziileividiwamedeusennuinaves
linvieafienlszneudas anuiuRareudedinuueseing amdnuainsvieuniol g

1R5unnnmsneaner uazauiane lsveninvieadion



2N RIS s attns s e e enene men aeL

BT M A TN Y DL T A e

(6)

Thesis Title Structural Equation Model of Factors Affecting Thai Tourist Loyalty

toward Marine National Parks in Southern Thailand

Auther Mr. Wiwat Jankingthong
Major Program Management
Academic Year 2012

ABSTRACT

The purposes of this descriptive and inter-related study were to 1) compare tourist loyalty
in various aspects by classifying according to age, average income per month and frequency of
visiting in the past year; 2) test structural equation model of factors affecting tourist loyalty
toward Marine National Parks in Southern Thailand. The subjects of the study were composed of
800 Thai tourists who visited Marine National parks in Southen Thailand by using accidental
sampling. Research hypothesis included five major factors causing tourist loyaity with some
latent variables : corporate social responsibility, destination image, perceived value, tourist
satisfaction and tourist complaints. Data were collected by requesting the sample group to answer
questionnaires. Lisrel 8.8 Program was employed to test the specified structural equation model.

The results revealed that tourists' differences in age, average monthly income, and
frequency of visiting in the past year usually led to distinctive loyalty in diverse aspects. In
addition, the results of the structural equation model test showed that the model was consistent
with empirical data at a goo level with y*=412.47, RMSEA = 0.050 (90 Percent Confidence
Interval = 0.044-0.055), NNFI =0.99, CFI=0.99 and SRMR = 0.018 respectively. Meanwhile,
destination image, perceived value, tourist satisfaction and tourist complaints are directly
affecting tourist loyalty, whereas the indirect factors affecting tourist loyalty include corporate

social responsibility, destination image, perceived value and tourist satisfaction.




