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ABSTRACT

The objective of this research was to study the definition of service design for Halal
hotel under Halal tourism standards and to study the components of service design for Halal hotel
under Halal tourism étandards and to evaluate the demand level for accommodations that is
specifically for Islamic tourists. The population was Islamic tourists visiting Hat Yai, Songkhla
Province. 400 subjects were selected by purposive sampling and convenience sampling. The
instrument for data collection was the questionnaire written by researcher. The statistics
employed for this study were percenlage, means, standard deviation, t-test, F-Test, one-way
ANOVA and in-dept interview.

The results show that there are hotels, called Shari-ah, which are for Islamic tourists.
These hotels consist of Islamic operations, designs and Islamic finance.

For evaluation the significance level an accommodations, it is found that the tourists
frequently visit Hat Yai once or twice a year. They usually travel to Hat Yai during Friday,
Saturday and Sunday. They spend to or three nights. Most of tourists were accompanied by
friends, about five tourists per trip. They travel with their own vehicle. Furthermore, Islamic
tourists pay importance for the important for Marketing Mix, which overall is in the highest level.
When considered in details, it shows that tourists pay importance for the Marketing mix in all
aspects, ranking for Place, People, Promotion, Physical Evidence, Process, Pricing and Product.

| The service design for Halal hotels should bring together all the components of Islamic
operation, design and finance and should also consider in detail the demand level for
accommodation that is specifically for Islamic tourists in order to define a service that meets
Halal tourism standards
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