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ABSTRACT

Senior tourism is a fast-growing form of tourism which has attracted the
attention of the tourism industry around the world. An important reason for the recent growth of
the industry is the start of retiring of baby-boomers generation born in the years after WWII -
over 450 million worldwide, including 78 million in the US. As they retire they face free time
available for travel, longer life expectancy, and in most developed countries their purchasing
power is high enough for them to afford overseas trips.

Thailand also has the capacity to develop as a senior tourist destination due to
the good reputation of Thai hospitality, the variety of tourism attractions and available activities,
the offer of beach, mountain, rural and urban tourism options, the existing image of Thailand as a
health tourism destination, etc. However, Thailand lacks a coordinated policy for developing
further the senior tourism market, and may be underutilizing its potential as a senior tourism
destination.

Therefore this research has been designed to develop and enhance Thailand as
the senior tourist destination responding to the expectations and behavior of this cohort. The
objectives of the research are: (1) Investigate the existing senior tourism market in Thailand; (2)
Gain insight in the travel motivation, preferences and behavior of senior tourists; and (3) Suggest
guidelines for responding to the specific needs of senior tourists and developing Thailand as an
attractive senior tourist destination. This research has focused on several main areas including: the
rapid growth of the senior market; motivation, behavior and needs of senior travelers; limitations
of senior travelers such as physical condition and low level of technology adoption; and existing

tours and activities for senior tourists in Thailand.



A mixed methods approach has been adopted including questionnaires,
interviews, and observations. The quantitative data was generated by questionnaire distributed to
senior international tourists aged over 55 years who traveled to three major tourist destinations in
Thailand: Bangkok, Phuket and Chiang Mai. The respondents were requested to fill in
demographic information, current trip information, trip arrangement behavior, traveling
motivation, behavior and preferences, as well as their perception of tourism in Thailand. The
qualitative data was collected from in-depth interviews with senior tourists and representatives of
the public and private sectors involved in hospitality and tourism in Thailand.

The results indicated that senior tourists were satisfied with existing tourism in
Thailand, in spite of the lack of specific plans, programs or services provided for them either by
government and private sector. The main concerns of senior tourists are related to “safety”, and
their main reason to travel is just relaxation. Senior tourists also have unique characteristics as
“repeaters” which indicates the potential of available time and financial status. Most senior
tourists arranged the travel plans by themselves by using different booking options depending on
the type of products. Most traveled with spouse or family and preferred to stay in hotel or resort
with full facility. Their average length of stay was 12.25 nights - longer than the average length of
stay of foreign tourists in the country, and their average spending was also higher. This research
also identified some areas for improvement, such as standards of hygiene, nature preservation,
infrastructure, communication skills, and service quality of tour operators and agents. Based on
the results, recommendations are drawn into two areas, to improve the satisfaction of senior
tourists and to promote Thailand as a senior tourist destination by using efficient marketing

strategies which need the proper collaboration of all stakeholders for more efficient results.
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