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ABSTRACT

This study aims to propose the effective tourism promotion that would promote Khao
Lak tourism in green seasons in order to persuade more tourists visit Khao Lak in this period of
time. Data collection was carried out by using both qualitative and quantitative research methods.
The questionnaire was conducted included Thai and international tourists who visited Khao Lak
both in peak and green season with totally 400 people and semi-structured interview was included
Government sector and Private tourism sector that concern with Khao Lak tourism.

The findings indicated the characteristics of Khao Lak tourists were European people that
had different motive factors in order to visit Khao Lak in each season. The most key factor
influencing tourists visit Khao Lak in peak season was leisure and the most key factor influencing
tourists visit Khao Lak in green season was low price. Furthermore, tourism resources factor that
attracted more tourists were the group of Islands. The most popular islands were Similan Islands,
Surin Islands, and Tachai Island which related with the most popular tourism activities as
‘Relaxing and Snorkeling’. The marketing strategies that uses promote Khao Lak in green season
were price and communications strategies.

In terms of proposed the effective tourism promotion that would promote Khao Lak
tourism in green seasons. It should be more focus on communications as public relation that
access to the wider markets and best-cost provider strategy that concern in lower price but
remained in quality of product and service as well as create tourism activities that relate with

tourism resources and natural season.
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