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Climate change is the greatest environmental 

challenge facing the world today, and it is one of the topics most 

spoken of by government and the private sector in the 

contemporary era. The effects of climate change would have 

several negative impacts, however, the disruptions in weather 

patterns and loss of diversity, as well as the degradation of 

heritage sites with the increase of acidity in the rain, most likely 

will affect the tourist industry. Many tourist destinations are 

based in natural settings such as beaches, mountains, rivers, and 

deserts; these represent an important tourist motivator to travel.  

Countries with strong tourism industries are particularly 

exposed to the effects of climate change. Many Islands are 

facing the stresses of rapid human population growth; this 

would very likely increase natural disasters and degradation of 

natural resources. Droughts and floods are among the climate 

extremes of most concern as they affect the amount and quality 

of water supplies in island communities and thus can have 

significant health consequences. Due to their small size and 

isolation, many islands face chronic water shortages, problems 

with waste disposal, species extinction, and coral bleaching. 

This can be said of Phuket Island. This tourism destination is 

experiencing fast growth, welcoming 5,005,653 tourists a year 

to 639 accommodation establishments. Thus on one hand, the 

tourism industry has effects on the environment and contributes 

to climate change; on the other hand, because the tourism 

industry is vital to Phuket’s economy, the destination is 

particularly endangered by the effects of climate change. 

In spite of this, relatively little research has been 

conducted so far about the awareness and responsiveness of 
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hotel industries around the world to climate change, therefore   

this study explores the knowledge and the actions taken by the 

hotel industry in Phuket to respond to minimize the impact to 

climate change. The objectives of this study were to examine the 

current awareness of hotels in Phuket to climate change, and 

their responsiveness to it, and to propose recommendations for 

hotels to respond to, and prevent climate change.  

The data was collected using the census method. A 

total of 639 questionnaires were sent in December 2008 via mail 

to the General Managers of the total number of accommodation 

establishment identified by the Tourism Authority of Thailand 

in 2008. The primary focus was to identify the awareness of 

hotels in Phuket to climate change, and seek to determine its 

limitations and responsiveness. Altogether, 117 usable 

questionnaires were returned. 

In order to find out and analyze the awareness and 

responsiveness of the hotel industry in Phuket, the researcher 

developed two indices. The Environment Concern Index takes 

into consideration 10 factors that measure the respondents 

concern on climate changes’ affects on their hotels’ operations. 

The Environment Responsiveness Index is composed of 26 

environmental procedures that hotels can implement in order to 

reduce the emission of greenhouse gases, the implementation 

status of those procedures determine the degree of 

responsiveness of the respondents. The results showed that the 

majority of the respondents were not highly concerned about the 

effects of climate change; however, the responsiveness was 

high. 

In addition to the questionnaires, semi-structured 

interviews were conducted with the Corporate Social 

Responsibility Managers of three hotels in Phuket recognized 

for their environmentally friendly practices. The purposive 

method was used to determine the interviewees. The results 

show that for some companies the implementation of activities 

or the change of processes that would reduce CO2 emissions are 

viewed mostly as an expense, while for others are seen as a long 

term investment that brings a competitive advantage and is a 
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strategy to attract a specific environmentally conscious market. 

This market is more concerned with environmental conservation 

and less sensitive to economic fluctuations. It is also shown that 

the implementation of pro-environment activities reduces hotel 

operational costs, marketing and these activities increase hotel 

profitability. 

The main factors impeding the implementation of 

environmental friendly procedures in the hotel industry are the 

lack of information, government support, and the initial 

investment that hotels are not willing to pay, the belief that 

climate change is a factor that will not affect their hotel 

occupancy, and ignorance of the marketing advantages that 

environmental friendly practices bring to the hotel. 

 

Key words: Climate Change, environment, greenhouse gases, 

hotel industry, Phuket.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


