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‘The purpose of this thesis was to study the factors that determine the
decision of Thai tourists to revisit Phuket. Cross section data for the study
were acquired from the questionnaire survey in 2004 and non-probability .
accidental samplings of 400 Thai tourists were selected to be interviewed.
Binomial logit model was tools for the analysis and Maximum Likelihood
Estimation (MLE) was utilized to estimate the parameters in this logit model.

Results of the study can be concluded as follow;

1. Most of the sample tourists were female, aged between 25-34 years,
single, resided in the South, graduated Bachelor degree, were employees of
private business firms with income less than 10,000 Baht/month and had an

average holiday of 101-140 days per year. Most sample tourists went to
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Phuket for the first time in 2004, their purposes were to travel and take a rest,
they got information regarding Phuket tourist attraction from spreading of
word from mouth to mouth, and they did not set aside budget for touring
purpose. Most tourists travel with friends by private cars and stay at hotels,
bungalows, or resorts with average staying time of 1-3 days. Their spending
were less than 1,500 Baht per person per day and most of the spending were
for consumer’s goods. The most attractive site for tourist in Phuket was
Promthep cape while most tourists impressed in the beautiful tourist sites and
environment. Lastly, most samples wanted to revisit Phuket in the near future
although the expenditures were rather high.

2. The analysis of factors influencing decision of Thai tourists to revisit
Phuket by using the bimomial logit model revealed that factors that positively
affected the decision were age, resident site, and educationalj level of the
tourists. On the other hand, factors that negatively affected the decision to

revisit Phuket were occupation and budget of the tourists,
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