UNAAYD

Y 3 =N o 4 o a o Y F=Y a —
‘dl)"E)L%!EN'JWUWH’WUﬁ ﬂﬁq‘ﬂ‘ﬁ'ﬂWﬂﬂ15ﬂﬁ19maﬂﬂﬁyﬂﬂﬂﬁ$ﬂﬂﬂﬁﬁﬂi]uTLT’]U:ﬂ‘L!ﬂWI
AFINWHMILAT AoMITads MInsAININeAmHnI T

oA
ﬂ@ﬂlﬂﬂ?ﬂ]@%ﬂﬁmﬂﬂ‘l“ﬂﬂ

Fofidon wwnusil 1sauves
ForlSoan VIHITFININHIDHNA
ARLTRBLY MIAaIA

Amsanu 2549

~ =Y =Y o
AMEns SUMIMISAEInotinus
= ' =
1. 59IMAATINSIRANITIU Waudl UsesrunsIums
] o oA = o
2. fromans1nsd as. Anius wunana

o o e ot o
3, WU UT NWSIUUUN

aw u’/l ciud Aw &Aoo = S A R A 2
M3Iveas1ihiluns IWesadisie Binglszasdefny (1) iWefny)

o YR 9 o o pry
mssuinawansznuvsduszneumsgsnainisrluuanianwuniuasni
@ s ' @ ' A as
anvaznelszansmaas nuana iy aemsaounasmaiedovesanine-
Y a = a A v ) =t
Founiagsne sawdemsitladsmainsmmngaamnssueufivrvesdszmeaing

A g ¥ o 4 ¥ a o A
(2) edAnynnunsoulumsimuanagnivesdissneumsganoinned luwa-

ot oo s 1 o 3 P
AFUNRUIUATATANYMEN Y TENNIMERs Auana1any aomsulasun)ams-
advvesdnmindounagsne s tainiemsmningam Mo
< A = ¥ o s
velszmd Ine (3) eAnmanunioulumsimuanagniniamseainves
1 [ 3/ 1

UVFENFI N U BUUANFINWUMIUAS NN NBUZ AU IUMIETNINUANA19AY
aamsnlasumlaimiilalovesaniminadenmgsne soutamsidaeinisns-
¥ v oA A A ¥ ¢
ANIAgAAIMNIsSuNBuRtIvelszmd Inu (4) ednwnisidenldnagninians-

aanvesusEngsaniuin luvangannumuas nsdimsidadiniemsainin-

(4)



r = Y o o
ga@ NI suMauneIvedlssmang (5) MBlrUBIUZIUIN M IMHUARAYNS
msaaadmsudiszneugsnni i luwaniannumiuns nstimsdlaainn-

Y v ci v L9 ] (:'. L aa W) Y v
nsfmnneaarnssuieanoIveslszmd Ino nquadedian I lumsivelaun
DveansadunuusEndilsznougsnninne lumang amuumuns $109u 333

] a ] =1 P=N &g F L] as o 9} [] d' ~
naualae laslimsansiendoya laglsamada 1wy sovae AuRd@YALN
1 = J L4 . ]
AUTHoAVUNATTIU MINATOUA IATLUAIS (Chi square—-X’) MINATOVAI
= ' =
(t-test) M3AATIZHANUULTUTIWUVYMARYT (one-way ANOVA) LLASNATOL
s dl ld‘. ' o ~y [}
mMovaunemswginand1aiu laeIsva urwiv
= 9 o ‘:-?J
namsvoagl Tasai
’ ar ] L3 1ar L) kY
1. nguaedn lnsdlngsunsumsdlaainanmsmnngaans sy
va Y @ = ) by ' =
yasgilszmeng uaz ldmudsiunsiladinamsmmagaainssurieuie)
&£ as =] = Iy =4
woslszma lne swdssunswdmansgnunnmstanmsauainngaa N sy

=l oy

nounuvaIlsznd Inenlnegsne

L]

2. mansznuNNAEINIINIsAININGATINAS TUVB U s ZINATIER 3 SU-
a 9 ' ° ' ) - a dy o [V LY
au Taun Jgymswouguasiulussaminnnvuiluduay 1 Jymimsuvaduy-

i = @ Y
nuaumiusaiiuiymoudy 2 uazgmmsuvadunea g unimaes-

[

Y V) o c; a d%’ ! YY) °
vinuazmaanuat lunamimuruiulymeudy 3 awdiiu

] b4
3. wansznuvesmsilasuntasanmuadeuniagsneiu nqualodiald-

/t 1 o

¥
anudifyAsransny MaumuaudInyvaInanizny laaeil (1) Muguas

u

Tugammnssuluszauuuma (2) AMudnuuaznganssuvesdus o (3) -

s

4 o
uun Tuvesnagniniagsng (4) Auulowsvesiguna (5) auma Tulatmyau-

o2

o owe w2

3} o we o Py P=Y
MNA 1AL (6) ATUNUANININFTTUYIA NTUTIUNLUANAUNI

) @ 1 d‘ (9=} v d' I'd = ai 1

4. naudiege hilimsdsulasunagninmsaaaiidiuiununnd
1 as ) dlq s ::; o v @ ] ] 14
ngualpgRiLNsYiunasunagniniamsaaia Tasnguaiedisaiuvaiinun
-~ A o as a ¢ A Vo = =y = 3

Aanuaanziimsdiunlasunagniiie lasunswdimadaminemsdininga-

' - 2] 1 as ' ¥] & o o 4
’ﬂ'TViﬂiihﬂﬂﬂ!ﬂﬂ’)ﬂl@ﬁﬂigl‘ﬂﬂqﬂﬂ “]NﬂQJJFl'JfJﬂ'l\ﬂﬂiHﬂ’)'l?Jﬁ']ﬂﬂJu‘Uﬂs‘lﬂatqmﬁ'ﬂ'lﬂ

(5)



o %

¥
nsemeaINdINlsE AN ImsaaIn Insdwuanudinygade 3 dualdaal

a

o 9 o

=Y = I~ Yo w o Qs F=N
nagnEAUTUAMANLAzUSMSATy Tunagnioudy | nagniiunusininn-

=y I~} CA- VY o 9 v = Y] a 4
iﬂ"ﬁl‘ﬂu NDYNDBUAD 2 Llﬁ$ﬂﬁq%'ﬁﬂ1Uﬂ13ﬁ\3!ﬁ3Mﬂ7§Wfﬂﬂk!aﬁﬂiggﬁTfﬁJWU‘ﬁ

kY

oA

18

o o [ o  ar
muﬂaqmauﬂu 3 NUAINY
= 9/ = ) d‘
5. Msnaaauduuagiu (1) @ﬂszﬂﬂumﬁqsmmmﬂ’ﬂumﬂgamwum-
/_‘;d @ s c'q; [ o =
UASNUANHUZNNYsENsA1ans DY MIANY asUseaunsanuanaesiy i
as YR dl L] s 3 a:i 9
MITUFDIHANTENUNUANAIINY aaanznsasundasniatleveuesaninig-
% = = =y =] b 1 ~
AONNGIND fmm&ﬂ15Lﬂﬂmsmamsmmﬂqﬂmwmsuwmmmmmﬂsxmﬂ"lm
~ ° H a‘d as o
(2) é’ﬂizﬂ@Uﬂ1§§iﬂﬁmuﬁﬂﬂuwmqamwwmuﬂﬁnuanym:ﬂiwmﬁmﬁm
o= v W ° o H '
Yszaumsninuana 19y Ianunseulumshmuanagninansaaianiuanaig-
s [] d‘ s S =Y =] P
N maﬁma:ﬂm‘ﬂafmggﬂmma’ﬂmamaaﬁmmnmaummaﬂfu 509 511)e-

WInamsmmagagrassuneuiotvetszmang 3) vsangsnviniedlu-

H L
A o )

AN ANHUMIUATITANBUEAUTIUNWEIN anyuzmsvanzlougsne uay
3 o A vy oA v ow A v o 4
510 ldvesgsnvndeasil Auananiu danuwseulumsimuanagninianis-
AaIANLANA1NY Aean1izmsilasuutamisilitevesammiindouniagng
s ~ - o ' -~ & o
wtsmadaEinamsainagadmnssuveunoivesdssnalne Fuilullaw
v ¥ 3
AuNATIUAAL 1IN 3 duuAgIu
° o P=Y =Y o
6. MatuanagnEn AN IRYeIgsne Jilszneumsdesiingizrdan
as ,ﬁ‘ = 3/ a Ao o
ANHMZAUFINVDIRIND Uazan MnIndaungIntnumsasunasmasana
L, o 5 o s o
W uanagninImsaain FagUsznoumsnzaeaineInagnimsaaiana 8
4 /9 ¥q ¥ . S @ oA
nagns IlUszgnals Inminzay TaenmsmyuanagnsazAvIoguunugIuUe

MENUITENAUIAWOMIAWTUFI NI VLI

(6)



Thesis Title

Student’s Name
Degree Sought
Major

Academic Year

ABSTRACT

Marketing Strategies of Bangkok Travel Agenciés n
Response to Liberalization of the Travel Industry in
Thailand

Mr. Kanatip Rojanakajon

Master of Business Administration

Marketing

2006

Advisory Committee

1. Vice. Prof. Thippawan Pummanee Chairperson

2. Asst. Prof. Dr. Sittiporn Pimsakul

3. Mr. Mamus Pipatnanan

The research for this thesis was conducted by survey and sought to

determine whether and to what degree metropolitan Bangkok entrepreneunial

and corporate travel agencies with different demographic characteristics

recognized changes in the business environment stemming from liberalization
of the Thai travel industry, the readiness of firms from both groups to develop

new marketing strategies in response and which strategies are being adopted.

Recommendations on guidelines for defining those strategies best suited to

market liberalization have also been developed and are included. The sample

group used in this study consisted of 333 proprictors or agents of travel-
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business companies in metropolitan Bangkok. Data reduction and analysis
was performed using static value, number, percentage, arithmetic mean,
standard deviation, Chi square test, t-test, one-way ANOVA and post-test
methodologies to identify dissimilar pairs by the sheffé method.

The results demonstrated the following.

1. The majority of businesses in the sample group acknowledge
liberalization of the Thai travel industry, a process with which they disagree,
and further acknowledge the effect of that liberalization on their operations.

2. There are three areas in which liberalization has had the greatest
effect: (1) an increase in the number of competitors in the market, (2) more
aggressive price competition, and (3) increased competition in terms of
company quality and of the variety of products on offer in the market.

3. There are six areas in which liberalization has changed the business
environment, from most affected to least: (1) international competition, (2)
changes in societal and consumer behavior, (3) trends in business strategies,
(4) government policy, (5) information technology, and (6) natural disasters
such as the December 2005 tsunami.

4. The sample groups that made no changes in market strategy
outnumbered those that had made changes. A large percentage, however, of
the sample groups planned to adjust their strategies once they learned more
about the That travel industry liberalization. The groups sampled cited the

importance of marketing strategy in the following order of priority: (1)
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strategy on core products and subsidiary services, (2) business alliance
strategy, and (3) marketing promotion and public information.

5. Hypothesis testing was performed and showed the following:

(1) travel business operators in metropolitan Bangkok with different
demographic characteristics in terms of age, educational level and experience
acknowledge different degrees of impact from travel industry liberalization
on the business environment, {2) the same operators also possess different
levels of readiness in defining marketing strategies to confront the changing
business environment as a result of liberalization, and (3) travel operators
with differences in basic business and registration characteristics and average
annual income also possess different levels of readiness in defining new
marketing strategies, based on the three hypotheses.

Finally, the study results imply that, in defining marketing strategy, the
entrepreneur must analyze the basic characteristics of the business as well as
have a keen awareness of the ever-changing business environment, applying
all eight strategies where and when appropriate within the principles of good

governance and with the goal of sustainable operations.
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