L )
unnaue

Fasadintniinug tesmsnouioTnaremisaduludenanunvesfioudting

A 3o ¢
FoQidou UWEIEY nuagnilnsal
Fousgyan falmanunninga
Hmsdnm 2548

::; =5 a = o
AugnssuMINYsnuInetings
1. 599MAAIII50 A3. Tuoy §ITIMURY | U3zHUNTINAT
2. 589F1@A5 19150 A3, Tine1 MeyauzIsTN

3. 5DIANANTII58 AT, AU WAEN

s ¥
o <4 o

o ¢ A [ I3
msvuaeiili Inguseasimefnune Anyazilszanns ewilsensuved
] ¥
finsasvioafion vnanunaziiom mwilszney wmih lawan swmsvessEmi
i luiinemsveuhoiniinademsaaduludenaounveunoudaiing
nguaae019 19 umsiNe Ae Yszmnsluwanganmumiuns Hitiery 25-60
° Y W 134
$1u 6 1va lAun waransdl dszoa fuune anmade aani tazu
nszideyani ldomidesaz sunds drudisauunasgu msmadeuuuud
< ¢ 1w a o o o < 1 =
(t-testy MyARIERMFUUsEANTaudUARE Mmadnnzvmrnulslsumadin
(one-way ANOVA) uazmanfssuiisunyaa ury LSD lumsnagey
14
Han s Ivoagil 1Ad il
] v o = o' 1
1. UssannsdauInegiihumemds avgiind 30 3 aounmlaa erdwily
¥ o
winauTEnenay daulnghiudemeauyns awdnaaud 2-3 audiu'ly Taodl
»
570 1AreRpUINNT 10,000 Vi lel
v 4 - ' EY - o
2. aruesAlszneuveiiasas wud dszanns awddadulninoans
1 A A 3 o L L X
eaheniige seaan laun nmsdend uaziladedugihan
3. Awdeyavinmss i wudh dsznns Idanudwatudneazvesumn iy
wmefiumsihdeyan 185yl 19z Tomhnniige sesaswiduunanuiidinase

msaaauls lumsuuzihaounneune

(4)



Y a

Yy 3 A ' ¥ o
4. amdeyamunwilsznauises o YszmnsIdanudagiueny
uraulavesnmiszneuiies mniiga 5098917 1A mszﬁaﬂmwdwﬁrﬂuqméu
YoIanIun
1Y ¥ aw o A [ 9
5. AMULYaINAIN T3y IONMIVBIUTEMINET WU Yszanns iy
anudnaiunnuitaulveseniuiveuiivanniige sesaan laun 1
manzau lunsIIunI
6. Uszansiimsdnduludenamuiineunsudeiinanndoyaniu
A d' Y o '3
amlszneuseanfige seda laus serilsznouvesns luyanswnsves
vSiminiien deyaninmseiu uazesnilszneuveiingms
7. dsznnsiuandefumans 81y snau Imsdaduladenamunvisuie
Faiina luuana 190U B U5 NS AUANAIAUMIFD UMW 8130 auFnly

[y YN =4 @ = =) o ~ ooy 3 Y]
TOUNTI uazsw"[ﬂﬂmﬂauummﬂﬁu“lmaanﬁmuwmm SABIUNA LANANNU

(5)



ABSTRACT

Thesis Title Effects of Tourism Magazines on the Choices
of Eco-Tourism Places
Student’s Name  Miss Sawarot Kamolsupakomn
Degree Sought Master of Arts
Academic Year 2005
Advisory Committee
1. Assoc. Prof. Dr. Wisanu Suwanperm Chairperson
2. Assoc. Prof. Dr. Nittaya Kanchanawan

3. Assoc. Prof. Dr. Samarn Ngamsanit

The aim of this research is to study the demographic characteristics, the
factors regarding tourism magazines, the articles and their content, illustrations,
advertisements, and the itineraries offered by travel companies that affect the
decision to select eco-tourism destinations.

The research population consisted of residents, aged between 25-60
years old, from six districts in the Bangkok metropolitan area, i.e. Bang Kapi,
Prawet, Khan Na Yao, Suan Luang, Lat Phrao and Bang Na. The data was
analyzed using percentages, means, standard deviation, a t-test, coefficient
correlation analysis, a one-way analysis of variance (ANOVA) and LSD

multiple comparison.



The findings were as follows.

1. The majority of the population were female, aged under 30 years old,
single, working as private company employees. Most of them were Buddhists,
from families consisting of 2-3 members. Their monthly income was more
than 10,000 baht.

2. With regard to the elements that make up travel magazines, it was
found that the population paid attention to the cover page of such magazines
the most, followed in descending order by the page layout and the overall
characteristics of the magazine.

3. With regard to the content, it was found that the population paid
attention to the types of articles containing information they could use the
most, followed by articles that affected their decision és to where to travel to.

4. With regard to the illustrations, it was found that the population paid
attention to the interesting aspect of the illustrations the most, followed by the
selection of pictures that highlighted interesting tourism destinations.

5. With regard to the information contained in advertisements placed by
travel agencies, it was found that the population paid attention to the interesting
aspects of tourism destinations the most, followed by the appropriate cost of
travel.

6. The population decided to choose eco-tourism destinations based on
information gained from the illustrations the most, followed in descending
order by these elements: advertisements on programs offered by travel

agencies, the information from the articles, and the elements constituting the

magazine.
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7. The population with differences in gender, age, and religion had no
difference in terms of their selection of eco-tourism destinations. The population
with differences in terms of status, occupation, number of family members
and monthly income exhibited differences in their selection of eco-tourism

destinations.
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