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ABSTRACT

Thesis Title Electronic Convenience and the Development of the

That Tourism Industry

Student’s Name Miss Piyapa Intanont
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Academic Year 2010
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2. Prof. Dr. Chaiyong Brahmawong

3. Mr. Somphom Rajanapant

In this thesis, the researcher investigates (1) the importance and
patterns of electronic commerce (e-commerce) services provided by
entrepreneurs in the Thai tourism industry. The researcher also considers
(2) the internal factors—opinions regarding the operation of e-commerce in
Thailand, opinions regarding the performance of e-commerce and obstacles to
e-commerce—involved in the development of the Thai tourism industry.
Finally, the researcher inquires into (3) external factors—characteristics of
products, competition, technology, security systems, transportation, and

government support—fostering the development of the Thai tourism industry.
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The sample population consisted of 400 tourism industry entrepreneurs
who maintained e-commerce websites allowing for payment for products and
services via the Internet. The instrument of research was a questionnaire.

Using techniques of descriptive statistics, the researcher analyzed the
data obtained in terms of frequency, percentage, mean and standard deviation.
The techniques of 7 test and One-way analysis of variance (ANOVA) were
also used for testing purposes. The method of least significant difference
(LSD) was used when differences were found at a statistically significant level.

Findings are as follows:

1. The entrepreneurs under study were mostly males between the ages
of twenty-five and thirty. Most maintained their businesses in Bangkok and its
environs and were holders of a bachelor’s degree with five to ten years of
work experience employed in their present jobs.

2. The form of business conducted by these entrepreneurs falls under
the rubric of “business-to-consumer” (B2C). Most of them accepted credit
cards as a medium of payment for products or services. Most of them used
their business establishment as the place serving as the main channel of
product or service distribution.

3. Most of the entrepreneurs under study were of the opinion that
conducting business operations through e-commerce methods helped augment
income. Most of them created good relationships between their businesses
and customers. This in turn fostered commitment and an exchange of

information between customers and their businesses. It also fostered a

(8)



progressive role for these businesses, inasmuch as they could thereby select
or participate in determining the prices for products or services that were
mutually satisfactory. The businesses could be improved by preparing more
adequate information regarding products or services for customers in direct
response to their needs. Most of them found that their business operations
where consonant with their set objectives. Most of them had obstacles in
respect to uninformed personnel who were deficient in knowledge, were not
capable, and who had a paucity of experience in e-commerce. Personnel are
insufficiently trained and do not develop themselves on a regular and
continuous basis.

4. Most of the entrepreneurs under study could make use of
information given by customers to improve the quality of products or services
in a speedy and continuous manner. E-commerce provides advantages for
businesses in competing with competitors because marketing was conducted
through representatives or agents allowing access to customers through
affiliate marketing. Most of them had website technology that allowed for
consistent improvement in patterns, colors, and information concerning
products or services. Most of them had security systems that could effectively
protect customer data. They were also responsible for damages that might
occur during the sending or receiving of products or services. Most of them
would like the government to issue laws strictly controlling the e-commerce
business. This will lead to this type of e-business being universally and fully

in compliance with the law with fewer risks involved for all concerned.
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AanTs Number of $wan Jewar  dwan Fewar  $wau Tewar
hotels/ Number % Number % Number %%

guest houses

N3 1%-

911IN3 2,550 184,247 100 8,037 44 176,210 95.6

P o s o o s o‘?‘
A 90 Suuay Fesazved I uTNazNaMed suunmuuuunITsan
MINNGUNIY YIIAYENAIMS uazna T 2550, Tag drinaiuddauvana
aszns1ana lu ladmsaumeLamMIaoas, 2551, AU 2 FuUNaL 2552,

910 http://service.nso.go.th/nso/nso_center/project/search_center/23project-th.htm

Teldmmuavuedredialasldgasuos Yamane (1973, pp. 886-887)

e

o 1 Y

Aszaunnueiulumsidendlededssay 95.5 Nszdunnuaamanasuissay

¥

=} Q o =
+ 5 Taolgas Tumsfiua fadl

N
noo= T
1+ N(e)
Taeh
no o= WIAVTBINENAI0IN
N = vwanguilizeins
A 4 d'd’.’c L -
e = anuamamdeudslunidimualinhiu .5
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LNUATIEAT

2,550

1+ 2,550 (0.05)°

2,550

1+19,482

n = 345.76

Qi

A3ty lduuadiedns iy 350 au

W
WF

VUADUUVBINSIAVA 108

9 o
4 9 =

msinufednlumsAnmaiilldidelvmaidamsfadonnguiietiann
naretunen (multi-stage sampling) Fenguiiegiadensinnguiszinsase
(stratified random sampling) i3 mﬁwﬁuﬁqﬁy

Funeud 1 Glﬁff’%%‘tiuﬁ'mfhauuuﬁfa%u (stratified sampling) N85I
ngquimee luusdaznin laoutisnudadulusdaznin nazidendediauuy

191234 (purposive sampling) MWz NHUAUSLNOUNITFINIGATINATITUMT TT AT
Tudseimeting
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‘07“'3”!!@5‘5598@&’%@\7Ti\nlﬁﬂllﬁg/’lﬂﬁ'ﬁlg'lﬁ ﬂnluﬂﬁ"ﬂﬂ?jﬂlgﬂ?‘ﬂﬁ ?uﬂ75ﬂ7!uu-

o a = Ao a =1 '8 a
nenNtg !3ﬁé’fﬂ@ﬂ553J/U§'ﬂ757’)ﬂ7!”1!ﬂ751]”!311,1‘17'?’7 YUIAYONNVNIT UASH I T/ 2546

asfidn ad Hoyaanm
5 Have a web site Ysznouns
- Total g Y Information of
AAAUINYDINING .
No Yes Business
$ww Yewar dwou Fewar  Swaw Sesay  Swou Sewas
Number % Number % Number % Number %
NTUNWNYIUAT 356 100.0 234 65.7 122 343 107 87.7
naN 588 1000 516 87.8 72 12.2 69 95.8
ilo 610 1000 543 89.0 67 11.0 59 88.1
aziusenReurile 328 100.0 301 91.8 27 8.2 25 92.6
18 665 100.0 520 78.2 145 21.8 129 88.9
sad 2,547 1000 2,114 83.0 433 17.0 389 89.8

7. 910 $1vauuas fosazved Tsusuuazinamard supeums iy lad T
msduiduens uashonssuasmaisuiumsuusy lod yinavesdsons uas
mn 71 2546, Tay dninauadaurend nsgnsrann Tuladmsaumeazmsdoas,
2547, ﬁlmﬁiﬂ 21 FUNAN 2552, 910 http://service.nso.go.th/nso/nso_center/project/

search_center/23project-th.htm

¥ v
VUADUN 2 MIGUAIDIUULN® (simple random sampling) TAITA1SIURAIN

(lottery method) 31nUsznshIvanus e lunsnsenuuuaeuaiy

aalsnladlumside

s n1Flumsase urseendlu 2 dudls Ao
filsoasy (independent variables)

O 9) =Y 1) c‘
1. aﬂymzﬂszmmmmgjﬂizﬂ@nqs ANINVUNY
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Y a a dadg =Y 4
2. giunuumsldusmswmaisdadnnsetingd
[ Y a a Jdo d =Y 4
3. fladameluvsinisivusmsmaisesannseund
a 3 ¥ o A [y a Jdad a
3.1 ANUAAKIUAIUMIA NI UL UIAIDIanNI ot ndUe 1 sTINa-
Tne
=N =4 9 0o a 9/ A Jda d =y 4
3.2 ANUAATTIUATURAMIA UL UNUUNINYIBIRNNITOUNT
3.3 gidassn
o/ Y A A da g =Y 4
4. dsmeusnueIms Inusmsmdlsdetannsetind
3 Qs a )
4.1 MUBANULAUM
42 AU
43 eumalulad
4.4 SuszuuSnmanulasans
4.5 FUMIVUA
4.6 AUMISTUUAYUVDIE LA

A3 (dependent variables) 1B MIRAUIGATIMNITUMINBUNG INY

A A A & v
n3preNlglumatius v Inveya

o

e A ¥ . ) g
Aadeden MU DTeUaIN (questionnaires) HazuUUFOUDWBBY a1l
. A Y A & A = =] g/ T W [ g
(online) N5 1amelunsoslis lumsiHusrusivdeyaninngudteianlaly
=
AMIANHI
A o v o o & o o
WevsmouvsauuuasuouauIsauuuilu 1u 5 Tuasuail
d' 9 d' v @ £y =
aoun 1 Teyaifenfudnuuzlszrnsvesdlsenougsne sausu
nuvgeuounuulasie sowdatetlalfifendweuiios 1 48 Usznsudie
1073 6 U
= 9/ = [ Y a A Jdad =y o o
aoufl 2 Joyanefugduuumsldusmemdsdaiannseting 11u
nuvaeuuuuulatsta drowdaretlaldidendnsuiios 1 49 Ysznsudae

1070 4 U0
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Usenovudie Ao 6 U9
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Tsausy'Ine Wuwvvasuomuuvlaisia somtaistlaliidendmeuiiies 1 48
Usznoudy f1014 6 1o
1 ° 1 o =1 ¥ v A PN o
aoud 5 MmmnetuanuruasilendudsTuMINALIgAEINNTTY
9 o 9 [% o 1
msTsausylne Usznoudiodionm 14 7o Iasdnumemoumduuuuinasiaiu
y % ° o A [~} o
Us211UA (rating scale) FamuaseAUANUAAHY J1Hen 5 52AU A
a 3 ~ o o A ~
anufarunenuilatenaduasy AU

MIR@uIgAaIMnT TN 1535y Ing

WINNYA 5
310 4
11unaig 3
Yoy 2
Y oA

WRINL O 1

A A A aw
MInaaauin3IaIeN g lunsIde

¥y ¥

A =1 XY Y- kY § Y
msmaunnnsedie lumsitenseiilszneudio memannugndes
1 ¥
(validity) agA1A 0D 1A (reliability) TasldI5nmsaati
' LY 1. ¥ =y °
1. MIMIAANUYNREI (validity) Tasmsadauuudeuadumiineu
o ' w 9/ sl (= A (2R a ~ 4
e lsunazd Ie191sdndSavmazaznssumshySauInendinus
Y 14
Hasannugndesveuileninazn iy hdemuenuzmaniuuyfuige

I R 4§ o 4 o/
2. M5ANTIZAAAINEBDR 1A (reliability) Tasmsthuyuaeva1ui 195y

v
s o ¥

M3l laenaassnguinlianvazadeiulszrins lumsidte thwuvaeuniy

luvhimsnaand (ryout) tive pretest-posttest TnananaslgduindnmsziulSaanin



52

auna TuTadFeasuiary unINerdes waLme $1u9u 30 A Wwins e
iemAm MU e A0 TUsunsy SPSS for Windows Version 12 ya4arn11iu-
~ I'd a [ ° .

ADUNIANDT WHIINYIAYTINA U Tﬂﬂ“lﬁ%’qmmm Cronbach’s alpha coefficient

(Cronbach, 1990) tiaz lda 1A U e T uus uUABUMUIAY 9102

MatiusIVTINdOYa

=Y

Werzdutiumssruswdeyalasldunuaeunmends (questionnaires)

e

L . o Yo o o 1 A W
uazzmuaaummau"lau (online) m"hJshﬂ“hmmu"lcm HAZUDAITUIINUBDNY
(% U v ] ¥ Y w Yo Aaw

‘lJiz“BWﬂSWJﬂfJNﬂ'Iﬂ‘VI’J‘lJi%mﬁ‘VI'IL!'iJ‘UﬁE]‘UﬂuJ HAZTNAVNISIHNIBY 37U
b4 1
Fruunanue 400 e inetlesduanuianatnlumsasutuLEo LI TEHI

Tuhi 1 wgunay 2553 Deiud 1 deriau 2553 aunasumusuIuiesas 100

a Jd
MIAAIICHIVBYA
Yo o A /o 3 3/ o
H i]fJ“L!"ILL‘LHJ’LTE]‘Uﬂ'llmvlﬂ'i‘U‘VNﬁiJﬂﬁJW]i’mﬁfz]‘Uﬂ’ﬂﬂJQﬂ@lﬂﬂ uazm"lﬂm
@ W 4 a 'd o o
siatuiindeyaielszura uazinsizideyadloTusunsuduiagy SPss
t% ~ o = Y]
(Statistic Package for Social Science version 12) o A81UUABUNUNDT UH1INY1RY
o d’d [] ] d' A 3 - @ Y an A d Y
FTUAWNI NUANTUULUUBU UNYDDD L‘].IU‘V]EJ@?JTU Llaf;‘ii‘]fﬁﬂﬁsluﬂ"lﬁ’JLﬂﬁ'IZ‘I/i"U’E]iJ”ﬁ
1 % Z3Y ° o I'd o aw
%Wﬂllﬂﬂﬁﬂﬂﬂ'lilllﬁﬁz‘lzﬂ @Qé’l%ﬂﬁ]%ﬁﬂ1ﬂﬁ?£ﬂﬁ$ﬁ%ﬂ§ﬁ HLAagHUFTUBNDINUIVY
a o d
§"1JLLU1J§'IEJZ‘|$L@EJ@\ AU
- a YY) Y a ~ <
foun 1 Lﬂﬂ')ﬂ’U'ﬁﬂBm$ﬂ§$%1ﬂ§mﬂﬂﬁjﬂi$ﬂﬂU§§ﬂi]‘VIENL‘VIEJ’J L‘].IULLIJ‘]J@TE]UE‘IHJ
= o o 1 { ° a
LL'LI‘U’)Lﬂi’IS‘HIﬂﬂﬂ1u’lmﬁ1ﬂW%E]ﬂﬁzlkﬁgll%ﬂll%ﬂﬂQWNa (frequency) u1NﬁﬂTi’JLﬂ'§1$ﬁ

LY a o
veyalugdunugiitlszneudmiussee

d' A [ Y = F=Y o o
ABUd 2 1NeAUFUuUUMIIAUSMS e-commerce IATIZH InBA1LIUN
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) A o A P, P
A3 08AZUAZLINIAIANND (frequency) IWaMIUATIZHTBYA U MU
sgneufIUTTINeY
- ~ o o Ay ~ o ' -
aouh 3 mnfuiltenelunduaSumsnaungamvnssumsviesdion Ing
1M TasA1IumAIT oAz LAz anieenud (frequency) 1HAMSUATIEN
Y =Y o
voyalugiunugiilszneudiussae
apuf 4 NerfudatomeusniduasymsNAIANIHATTNMINBAUNE)
= o o ] H o = o
ne Ains1eH Taes e} suaziazaniaenud (frequency) HINAMIAATILH
) F=N °
veyalugunugilszneuiiussony
aoud 5 (oafuanuAatiudeiliivhduaSumsiaugaamassums-
1 c; = 4 o 1 d' 1 d' 4
ouned Ine AnT1eH lnefuisaunae drudeuuuinasgiu (SD) munasm
N =] a/ o o d o
AZUUUANVAAAY 5 52a1 waudns gy dnauslugduuuaslszney
A1UI5818 (Best & Kahn, 1986, pp. 181-183)

A dyvo o o
azuuURaIgh v lannuvuie fil

d ' A =4 :
AZUUUMAYIENIN 451500 WD ANUAAAUNINYA
{ ¥ a <
ﬂ%iluuiﬂﬁﬂi%ﬁﬂ’]\? 3.51-4.50 ‘ViﬂJ"IfJ'ﬁ\’i AU UNIN

: v - 3
ﬂzuuum%’ﬂszmw 2.51-3.51 “Hll']ﬂﬁﬂ ﬂ'ﬂiJﬂﬂl‘Hl!l]']‘L!ﬂﬁ%‘l

{ t = =
::uuumﬁm:mam 1.51-2.00 ﬁﬁJ”IEJ'SQ ﬂ??ﬂﬂﬂlﬁuﬁ@ﬂ

= ' = a & 9 A
ATHUHURAYIZTNINN  1.00-1.50 HUIDI ANUARINUUDINGA

¢y

aaanldlumsinzvideya

b4 t4
= o o o4

msldadanagou Jdunou A
9 an v [ 9
1. 1¥adfnmsmiaisegas (percentage) Y3anyzlIzanIveIflsznay
= v P = o 1 A
gsnaveuiion Tuuuvasuawiiudnuuzdszans druvuaeuoiuiniy
Rating Scale 19f1un Ay (arithmetic mean) tagdudounuNIAT§IU (Standard

Deviation--SD) U8R URAY (arithmetic mean) 1UATHYTAN
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=Y v - 9/ = ¥ d‘
2. MInaapUANNATIUIEHINGNEMIZNNsVeRsEneUTI NIV
aa = r'd 1 1 1 Qs ] 1
wnadol laolFada ¢ est ANTIEHMNAINNUUANANVDINGUAIDEN 2 NN LAY
9 A g ~ A
2 1Fanaas1zva1n LY sUTIUNIUAST (One-way ANOVA) LWBNATOUAIIN-
v ¥ 4 v
HANANTEUINAIRRBVEINgUAIDEeAE 2 nguaiu i nsdiiifanuuanaA1
WNATOUS 18@‘,1@16"3% LSD (Least Significant Difference)
3. NSNATRUANNATIUTEUINGUuDUMS 1RUTMS e-commerce V89
9 = 1 ~ g aan R )
Hilsznaugsnemeuien aznadeulaglyadadmszvamnnuulslsiuniupe)
¥ ) 3
(One-way ANOVA) IHOVIATOLANINUANA NIEHINAURRIYDINGUA DG 19AULA
v d? Ada v 1 A . .
2 nguau 'l nsdlfannuuan1eznaaensIor 1ne35 LSD (Least Significant
Difference)
a 1 o - [~ o a
4. minagevauuaguszMeilatemelu @nuARuAIUMSA MUY
~ 3 0o o -
AU e-commerce ATTUAAAUATUHANTAUTUITUAIU e-commerce Lmzqﬂ’diiﬂ) il
1 ~ o o da g o d 9y ann g
guasumsmsisdsilannsetndznaaey laglyanalnsizriainnuilsdsiu
MUAYI (One-way ANOVA) (HONATOLAMULANAWRIEHINAUNABVDINGUA B W
¥ 9 [)
aaue 2 nguau 1 nsdiiifaanuanA 19T Nade U188 135 LSD (Least
Significant Difference)
5. msnageuauuAgIusyrinilifemeuen @udnuuzdum Auguas
4 ~ 9 [ o 9 1 9/ s
aumna Tulag uszuuinuanuilasany MUMsVUES LazauMsatiuayu
I HEN N o da a =Y o Y s
¥9933U1a) Nauasumsmdisidilannsetind venadeu Iagldiniziainim
uUsUsIuNIaRY7 (One-way ANOVA) NBNATOUANNIANATITEHITAURATVBS
1 Qo 1 lej T 1] dg’ dd' =Y 1 T == |
nguAleg1enae 2 nauauli nsdinifannuuanaiseznageusiog 1ne3s LSD
(Least Significant Difference)
9} o o Qs 4 .. .
ﬁ]ﬂﬂﬂ‘ﬂiLLﬂSMﬂWLi%;ﬂ‘WNﬁﬁﬂumﬁﬁi SPSS (Statistic Package for Social
Science version 12) 8 A0 1UABNRIUADS UHINNAITIWA WK ATANVUUFBDD
fl -t o PV Y 3 A A o Y ot ° =y
waziungeuivinlFlinszvdeyanavua edns iz HUayam AT MIAUTUMS
¥ 9 o o I 3 I a Y [ =
a19 9 ud wrhwadwiniarua lduedlunamsinsizideyasdnazidoalu

unii 4 a1 'l1l
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' 4 LYY 5 9/ 1
gamvnssumiviesdion Ine §3ds ldinmsfnudeyaninuuuaevoiuvesngs
r ' ¥ = ¥ a P Yo o o 4
Areg191szneumsyInrgaamnssumMsauneIn 1asniin ad e-commerce
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wazlimshseadum uSmsAaieviedumadiia $1uu 400 s lTagll
@ ¢ A e o W [ @ Y=
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= T a ! o @ &
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o o%: ¥ o 9 AR Y a o as =
110 2 srAUrY udhdeya IAn RS ILHHANIANE LaznATO UANNATIY
= e o o . ' P
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for the Social Sciences for Windows) 9 @D 1UHADUNWUADT WU IINNDYITIUA TN
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MItaueNanIIINIzYveya

Qe ai ¥ o =S o 9 v o 9/ 1
Ao ldinauenamsiinsizvdoya Taewiuily 5 aou Tdun
- N o Y @ = wooQ 3
ABUN 1 udaIwamsinsIizHdeyani llifefuanuazlsznnsuesdiszney
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magsnvgamunisuminieuion Inef 18sai i led e-commerce taziimstise
P a Y = ' A Iy d o
AAUN UIMSHIUATOUIHBUINDTIHA
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MIfINIgAmIMATINMIVIBuie Ine
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C A
minauieing

AOUT 5 uARINANIS AT IEHANNAATTURBTIITERAUASUMTHAI
gATIMNITUNINBUNY) Ing

Y@ o = ' ol a’ =S =4 = o as 4
Ao imsimszinFsumouszaunnuaamu laslimIsmuaseanue

] P ] d‘ 4 =

msI¥azuuuA R de daudsuuunAsTIU (SD) MUNUNRASLUUAIIRAITY

5 5zau 19gaTnIsMIuIns19nI19Ye%Y interval scales ATH

AZULUAIRGY 4.51-5.00  WuI6de wnfiga S
ATUUUAIRAY 351450  HuIwde 1N 4
ATUVUATIRGY 2.51-3.50 el upme 3
ALUUUATIRGD 1.512.50  Wueda Hou 2
ATIULALRAY 1.00-150  wwiede  vesfige 1

giveldhauenamsinsizddeyain lalugduuumsialsenouiussee
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namsInsizRIyani hlifesudnpazlssnnsvesdlsznoumsgsne

o
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USmsrns e umesiiln toihundmazd 1aun e ey giinai

= a o o o T %
Uszppunans szaumsany dszaumsainmisniau uazgdumisilegiu
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Wﬂﬂ$u1!ﬁuﬂiﬂuﬂ1u'}uﬁﬂﬂﬁ3
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210A1519 3 wuh nguiedied i tvaidiu e $1uau 225 au Aadiu

a o a oo o ar
Yovay 56.3 LazMAVD 311 175 au Antluieoaz 43.8 awdrdu

113131 4
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S1uuaz SosazvenguaBe W wunmuImnilsenaunans

ADIUNN $11U (FU) founy
nysmnasdIumma 253 63.3
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20.0 MRz TueanRsuniio $1uu 41 au Andludosay 103 uazmalds iy
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13136
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A151 9 (79)

szinngine 1131 (UH) founs
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1IAN15 27 wamsaszRifSoufioy o1y vesnguilsdlafuMI WA
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msvieudied Inewinnh filsznevufvmsifiery 31-35 Y wazerguianiy 351
TaoliAunaoemuyiin 3614 uaz 5436 MUARL

Auszneudamsifiong 31-35 T (X = 3.46) Huadomswaugammngsy
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Mo vy
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X 3.72 4.06 3.31 3.92
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MINAUIGATINNT T UHaINNY SS df MS F Sig.
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1AM 33 pamsin el suihoulszaumssimsiinuvesngu
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MIneanen ng
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e-commerce A19A BN TodAgIatanszaY .05 SewouiuaunAgIm

diveda IdhmansTins iz dnSsuiouFedeu Taolsiinaaeuuuy

=7

Least Significant Difference (LSD) ion11nunaeg lathawmnasniuedieivod iy

¥ b4
Aszay .05 dage l1/dl



83

A1319 37
WanSSTeuNeUA URGYS 10 VONLSANHANYIINIMTYDINGUA 1061 UANA WA Y
Unadenswanngagmnssumsieunied Inelussuy e-commerce AL $un

AUTUANHANYEININ T

Usztanndnyodnanms gsnoiinusy  gsfin  gInadaumu gInedud
=y o o o o L] d' =
(lsausySaesn  wWuhes e Nszan
Thunn 1enzlg NMS-  uazAUMm
a ¢ Y o P 4 .
Tuda inaade) nouney Wl
X 3.72 3.89 3.84 3.59

o A
gananwnusy (Iseusy

=1 s Y s ar
SaIN 1huWn 1anzla
o

Tinda inaddd) 372 1322

53NN UNY? 3.89 1627 0462 2949

=Y

3NV WNUSIULIONG-

L

AINanL 3.84 1165 2488

a a Yoo = oy
FINVTUAINITEANUAS AU
3

Niina 3.59

1 g} = e o P — =i 1
11N81519 37 wuh g sneuRImsUsziangsnniimed (X =3.89) Inane
mIwagamnnssumsneudion Ineunnh duszneufvmsdsuaniivinusy
= '3 9/ a w ] ¢ ¥ o s 1 r A
(Tsausy Seesn 1huwn 1anz Ta Tuan inaadd) Aumnudviien19nsne i)
= 3/ ) =5 =y 3 df = | I~ = 1 oo
wazdunnszanuazdumnudion Tasliaunass1aniny L1627, .0462 1ag 2949
AMUAIAY
¥ = as ° v ] d' — = 1
Hsznaunsmslsziandaumuimien umsneanon (X = 3.84) Innao
mswagamvnssunsneuhion Inunnai dlszaeufsmsdszmniwausy
A f Y e e o ¢ Y o N ) 5 ¥ A
(s Feresn 1huwn tiengTa uda madid ) uagdumnszanuasiuninugis

Tasilaundea1uiny 1165 uay 2488 AUAGL



34

dulsznoufomsdsenivnusy (Tsausy Saosn thusin fanzTa Tuda
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MIRALYATIHNITY  unasaulslsou S5 df  MS F  Sig.
nsneudienlne
siuvyvesnams TENINNGY 3.749 2 1874 10378 .000*
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M3 3R 1EHANULYTUTIUNRET (One-way ANOVA) MUIEAUN SIMLHIUDI
fusenoumsuandieiu TnademsWanngammassumsvoaiion Inolussuy e
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e-commerce fINAY SUUAMINTBINNHAN TUMTT I IeaUINS o UT M5

¥OIN VAN UM U e F U HIUMIE MU HIUN HIUNT

=1 =y o o s . [~ o o
nSouIN1g O lrdndn e-mail AU lwAdILNU
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