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In this thesis, the researcher delineates (1) the demographical
characteristics and describes the Internet usage behaviors of selected young
people in the Dusit District of Bangkok Metropolis. In addition, the researcher
examines (2) the perceptions of and interests in Thailand Tourism’s on-line
public relations media as expressed by these young people. Finally, the
researcher formulates (3) guidelines that can be used in the design of Thailand
Tourism’s on-line public relations media.

The sample population for this survey research investigation consisted

of 375 male and female students from three schools (125 students from each
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school) who were Internet users. Using a questionnaire as an instrument of
research, data were collected in the period between July and September 2010.

The data collected were subsequently statistically analyzed. Hypothesis
testing was conducted using the Statistical Package for the Social Sciences
(SPSS) program for Windows, version 17.0 at Ramkhamhaeng University
Computer Institute. Using techniques of descriptive statistics, the researcher
analyzed the data collected in terms of frequency, percentage, mean and
standard deviation. The techniques of t-test and one-way analysis of variance
(ANOVA) were employed by the researcher. In cases differences were found
at a statistically significant level, the method of least significant difference
(LSD) multiple comparison was additionally used by the researcher.

Findings are as follows:

1. The frequency with which Internet services were used, average
duration of time for each session, and the period of time at which the Internet
was used affected the opinions of the young people under study towards
Thailand Tourism’s on-line public relations media. Of the respondents, those
who had used the Internet from four to six days evinced a higher level of
opinion towards Thailand Tourism’s on-line public relations media those
using the Internet every day. Of the respondents, those who used the Internet
in sessions of two to three hours in duration exhibited opinions towards
Thailand Tourism’s on-line public relations media at a higher level than those
who used the Internet at sessions longer than three hours in duration. Those
who used the Internet from 18:00 to 24:00 hours (X = 4.20) displayed a

higher level of opinions toward Thailand Tourism’s on-line public relations
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media than those using the Internet from 06:01 to 12:00 hours, from 12:01 to
18:00 hours, and from 24:01 to 06:00 hours.

2. The frequency in which on-line public relations media were viewed,
factors attracting attention to on-line public relations media, the interest in
searching for tourism information from media, and the interest in types of
public relations media for tourist attractions affected the opinions towards
Thailand Tourism’s public relation media on the part of the respondents.

The young people having seen one to two segments of tourism on-line public
relations media or for more than ten segments exhibited a higher level of
opinions towards Thailand Tourism’s on-line public relations media than those
having seen three to five segments of such media. Those who were interested
in Thailand Tourism’s on-line public relations media only upon having viewed
media that appeared trustworthy exhibited opinions toward Thailand
Tourism’s on-line public relations media at a higher level than those who were
interested in Thailand Tourism’s on-line public relations media only when
they needed to travel.

3. The types of tourism on-line public relations media, problems
stemming from not having the need to view Thailand Tourism’s on-line public
relations media and the opinions regarding needs to use this media affected the
opinions towards this media evinced by the respondents. The young people
using websites as search engine to search for tourism on-line public relations
media exhibited opinions towards Thailand Tourism’s on-line public relations
media at a higher level than those using only tourism websites, any other

websites, and web boards in searching for Thailand Tourism’s on-line public
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relations media. The young people having problems with the patterns of media
because the media were not interesting and were difficult to access exhibited
concomitant opinions towards Thailand Tourism’s on-line public relations
media at a higher level than those having the problem of the media not being
brought up-to-date.

4. The components of the media under study, the pictures shown and
the messages given in Thailand Tourism’s on-line public relations media
affected the opinions towards Thailand Tourism’s on-line public relations
media evinced by the respondents. Pictures and special techniques used by
Thailand Tourism’s on-line public relations media affected the opinions
towards Thailand Tourism’s on-line public relations media at a higher level

(X = 4.18) than was the case for the messages given.
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