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Abstract

A research study entitled “Making a Strategic Plan for Development and
Promotion of Business of Long Stay Tourism in Thailand (2011-2017)" was
conducted with aims to 1) examine behaviors and needs of long stay tourists in
each target group, 2) investigate the potential of both direct and indirect
businesses in long stay tourism regarding types of activity and other related
issues, 3) study the readiness of local administrative organizations, community,
and private businesses in response to the needs of long stay tourists, 4) compare
the management systems of long stay tourism between Thailand and Malaysia,
and 5) make a strategic plan to develop and promote business of long stay
tourism of Thailand which will be used as a guideline for the improvement of long
stay tourism business from 2011 to 2017.

This study collected the data from five provinces: Chiangmai, Nongkai,
Chonburi, Prachuabkirikhan, and Krabi in three different sections related to long
stay tourism comprising 1) four groups of long stay tourists: the elderly, the
healthy, sportsmen, and foreign students, 2) entrepreneurs in long stay tourism,
and 3) administrators and officers working in government units and local
administrative organizations. In the first step, the quantitative technique was
employed to collect the data by interviewing the samples from three sections. For
the qualitative research methods, an in-depth interview was conducted with the
samples consisting of long stay tourists in the target areas and the administrators
in charge of long stay tourism from the central part, followed by a focus group
discussion and public deliberation. All of the data were synthesized to make a
draft of strategic plan for development and promotion of business of long stay
tourism. Then a public hearing was organized to invite the representatives

involved in long stay tourism from five provinces as well as from the central part to
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demonstrate their opinions and suggestions on the draft of strategic plan. In
addition, there was a study of related documents to compare the management
systems in long stay tourism between Thailand and Malaysia.

The findings of the long stay tourists’ behaviors and needs in each target
group indicated that the elderly had an average stay of 12 months, and most of
them came with their spouse. The healthy and sportsmen groups had an average
stay of 1-2 months; most of them came in a group of 5-6 persons. For foreign
students, they stayed for about 5-6 months with an approximate expense of
300,000 baht. The four groups stated the similar reason for visiting Thailand. That
is, Thailand had beautiful attractions, good weather, and nice people. Nearly all
groups of tourists felt satisfied with tourism components, except the foreign
students who stated that the accommodation price was too high. Furthermore, all
groups of tourists were satisfied with the marketing strategies although the level of
satisfaction on these strategies in foreign students group was lower than other
groups.

Regarding the potential of long stay businesses in terms of activity types
and other issues, the survey results show their readiness to provide services
based on the tourist components (6 A) and marketing strategies (16 P).
Moreover, government units and local administrative organizations had good
potential to serve the long stay tourists’ ﬁeeds.

From the documents, it was found that management system of long stay
tourism in Malaysia is more advanced than Thailand in that Malaysia is more
flexible in VISA application rules. The long stay tourism in Malaysia is a kind of
one stop service, and Malaysian people can communicate foreign languages
better than Thai people. However, Thailand has more various and beautiful
attractions. Thai people are hospitable and friendly to tourists, and the products

and services are not expensive.
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The data got from the study were taken to make a strategic plan for
development and promotion of business of long stay tourism in Thailand from
2011 to 2017, which covered mechanisms of development of long stay tourism
business in many aspects: enhancing the product quality and tourism service,
improving tourism attractions for values added, promoting and encouraging the
marketing management, providing effective tourism staffs, and developing the

standardized safety system for tourists.





