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The tourism industry is considered a large industry, one that plays a major
role in the global ec.onomy. Each year, over 10% of GDP of most countries is
derived from this industry. Tourism also generates employment for more than
230 million people all over the world and this number seems to increase every
year. This 1s the reason why many countries try to improve and develop their
tourism industry to enhance its effectiveness and competitiveness so that they
can attract as many tourists as possible--both local and foreign; the result
would be the expansion of the tourism industry, thereby boosting income of
their country. Since 1990, Thailand has earned a great deal of income—over a
hundred thousand million baht--from the tourism industry, which is considered
of high value in terms of revenue, and ranks well above the income from other

industries. This mcome is derived mainly from foreign tourists.
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Various factors affect each decision on the part of tourists when they
choose to travel to Thailand. Moreover, each factor may have a different
relationship depending on which country the tourists come from. In order to
determine what this relationship is, it is necessary to study each factor as to
how they affect the decision-making process of the tourists. The study was
conducted by relevant figures and statistical values for each year for a
quantitative analysis; this was carried out by means of an economic model in
order to obtain statistically significant results.

All the economic factors used in this research, consisting of the per
capita income of the foreign tourists, the number of foreign tourists visiting
Thailand in the same period the previous year, the exchange rate and the
nation’s consumer price index, play an importan role i the decision-making
process of tourists to visit Thailand. Moreover, other non-economic factors,
such as political problem, war, culture, natural disaster, epidemic, facilities
and accommodations, service, and infrastructure also have an effect on the

decision of foreign tourists to visit this country.
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