UAARLD

1
ey e =

Foispaaistunus Uetunudninasanisaaduludumalddialseme

yoInuiny
Fafidou S UNANTIANIT Tsoudsemws T
%"aﬂ?igim LIRS HIMAAI UM
I3  IATHEMART I
Umsanw : 2546

A (A Py P
anznIINmsRUT AT NUS:
o I'd =y =
1. 509MaNsS 1015 0lNANS s 1nsAe oY UseHIUATSUNS

2. 503 En319150 85,105 TnEam

=1 = LR - ] w e
mMsfnyt Haguseaadndn 2 dszns Ao (1) tweRnmnladenis o #i
sniwademsnaduludunalddislszmaveainne e lne Quiednu
Y o v R gr L% Py 1 =
suyumsifuSmsuazud lvlguidn fiferdetugsismsvisunn
1 3 kY
WamnsonaunussAsinglsyaan veuwa uazlunisdnuinsedl 1A
L
ﬁ’mumﬁmﬂumiﬁﬂm MIN153308NT15 (Documentary Research) HAZN1TIVY
@ g o = oo 3 =]
(3451329 (Survey Research) Iaulumsduiiuniadsoenis Aiumsinusinim
Youa uuInwfa noul uarnaNUMIANYINNEIed 18 9 (Literature Review)
° a a 7 o 1
210A151 19AA SN IITFINIG UNAY uazBunediiia rasasudoyaiiiiu
Fomee5e 117 uay goruniselai o MRsveaduileieRildnTnasansdaduls
@umaldaradszmavesau Inohnldlumsimszidseneufudeyaildein
) o ar a o ) <3 T ar 1
mMIAnRIA1599 dmsumsAnvuBsdisutumanudeyannnguiiediives
17 InonaiinoiAune ldarsdszme vazandIned blimsaunis ldralszima
o = ¥ I A A o ¥ o
$1m1 400 au Iasluuueeummtiuniesislumnnusivsiudeya Taveiry

u’j a =, 4 P b ] v
TUABUUAZITNIG IUMS AT IZHHUUADABINGTaIU (Descriptive Statistics) WD

(4)



- [ M & o -
shntuazagfoumzin q ldvesdeyasadudszduiithauls lunwuaeuaw

ot L -]

ar Id ' = a o 3 3/ A o o 3
Funuel nquiiedie Audiunmisimnzideyadsiniosnouines Tauld
Tusunsuduiagy SPSS/or Windows Version 11.0 A1uisuiA1n21md Seuaz

Aunde drudouvuninigu luduveauuasveuiidnuunduiuusimua

= ¥

faeuld dvisusorunuudasidls 14355205 uRRI UL A YDl UBLLE

1msanyInyIl fledudre q RUBniwalunisdadula@uniatl

]
=

3 ar 3 { o =) o o a o w A
(Fl'NlJi:imﬂ Tﬂﬂ@'lﬁtlﬂuﬂaﬁ LﬂU£ﬂﬂ5°1’Iﬂ11J1'§ﬂl'iUx‘lﬁ'lﬂ‘Uﬂ?HJﬁ"lﬂig‘ﬂﬂdﬂﬂ%ﬂﬂu

¥ b1
sninadanmsanduludumalddndszmavesnusng1ddan () Jateduuvas

T
1] P= ]

neunsniauls @) Yededmaridnnsaudsanalumsdunie 3) adodu

b

<2

fadaganuauls @) Tdvdwanuazainlumsidunis (5) Teseduunas
Ho1/th (6) UsdudmAalSausssy (7) YadvdunnuimaTulablvig nag (8)
Jadoaudnsmannlaoy

Jarguauuzildnnmsitonudt Jefehiddyildninademsdaduls
- T & ci ] =§ ] ar r 3/
duns lddradsemeveayn Insuenimiionniina ingangudlsena lduaas
anuAaru1ife (1) Teteduilsdeduaiudasady () edudunas-

m‘ =] 9] qr P=1 9 o Y -
wanlaoy Goug ImusIsuruusssmilsuvsaivedseme (3) Jevvarugi-
Uszinaazpiioimeaveadssmeaiianzaunialy @) Yo uanuvainvas
ypaninensnmsvesiisrvedazilszma (5) asedszundeyadnms

] =] ¥ o & ar T r:;
ypaudaziiedludszmeams o uaz (6) iviumsianngduuomsisaiivaves

Uszime

&)




ABSTRACT

Thematic Paper’s Title : Significant Decision Factors for Travelling Abroad

by Thai
Student’s Name . Miss Jeerapatra Rojanaprapaphan
Degree Sought : Master of Economics
Major . Business Economics
Academic Year . 2003
Advisory Committee
1. Asst.Prof. Ekasit Techakraisiyavanich Chairperson

2. Asst.Prof. Doctor Krai Pongam

There are two main reasons for Education: (1) identifying the decision
factors for travelling abroad by Thai (2) studying method of services and solve
problems regarding travel industrial., this thesis emphasize

Due to the responsiveness of objectives s on Documentary Research
and Survey Research. The former was collected from Perspectives, theories
and variety sources of literature review (textbook, papers, current situation
and internet) that affected the decision for travelling abroad by Thai in order
to use for Survey Research. It can be seen that Survey Research is collected
from by the sample of Thai travelers, who either has and has not been to

abroad for 400 samples by gathering questionnaires. Descriptive Statistics
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was employed in order to clarify and summarize the significant issues.
Afterwards, data were analyzed by SPSS/Fir Windows Version 11.0 for
finding frequency, percentage, ratio and standard deviation. Furthermore,
there are several opened-end questions for gathering ideas and suggestions.

It can be seen that using standard deviation is able to define the decision
factor for travelling abroad by the following; 1. Interested tourist places factor,
2. Travelling Expenses factor, 3. Attractive places, 4. Transportation factor, 5.
Shopping place, 6.Art and Culture factor, 7.Innovation Technology factor and
8. Exchange rate factor. Lastly, there arc some more factors, which are; 1.
Security factor, 2. Domestic Culture factor, 3.Geographical and Climate
Factor, 4.Variety of Resources factor, 5. Domestic Information factor and 6.

Tourism Development factor.
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