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Nowadays, tourism plays a more important role in the economic and
social system because it is a product with the potential to increase the income
of the country. The government, therefore, attempts to promote domestic
tourism in order to stimulate the economy and to enhance income distribution,
as well as to increase overall employment levels in each region.

This thematic paper investigates the condition of tourism, the general
characteristics of tourist attractions and important places in Chon Buri. Also,
considered are factors determining the factor of demand in regard to tourists
traveling to this province and what is available as tourism attractions.

A Strengths, Weaknesses, Opportunities, and Threats (SWOT) analysis
vis-a-vis competition was conducted. The strategies to develop tourism were

ascertained. In addition, in reference to the promotion of tourism in
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Chon Buri, a case study of Pattaya is undertaken.

The researcher collected primary data from in-depth interviews with
three people conducted in three dimensions. The first interviewee was the
major of Pattaya City, who is involved in stipulating polices, framing
strategies, and fostering the direction being taken in tourism operations. The
second interview was with the director of the Tourism Authority of Thailand
(TAT) (Central Area 3), who is the originator of strategic policy and who
oversees tourism operations in Pattaya City. The third interviewee was the
president of the Pattaya Business and Tourism Association, an association of
Pattaya businesspersons engaged in the tourism business.

The secondary data were collected from investigating documents
pertaining to tourism in Pattaya. The SWOT analysis was conducted to see
what were factors internal to the business indicative of strengths and
weaknesses, as well as factors external to the business indicative of
opportunities and threats in various aspects.

Findings are as follows:

An analysts of the supply side to the business of Pattaya tourism
indicates that relevant internal environmental features include promoting
Pattaya in regard to the aspects of natural resources, construction material
resources, and the fundamental factor of infrastructure so as to meet the
demands of both Thai and foreign tourists by making Pattaya more attractive
with a variety of attractions. An analysis of the demand side in regard to

Pattaya tourism shows that more than six million tourists came to visit Pattaya

(7



and that the trend has been one of continuous increase.

The strategic analysis found that Pattaya has both short-term and long-
term plans to have tourist operations rendered compatible with guidelines
stipulated for all sectors and with the participation of both public and private
sectors.

The SWOT analysts indicates that Pattaya City has strength in regard to
natural resources. However, it has weaknesses in consistently managing its
fundamental infrastructure. An opportunity open to the city would be to attract
tourists by publicizing and promoting a consumer fair with support from the
public sector. The threats to the tourism business stem from the internal

mnsurgency.
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