
vt
UMROUO

q

d1T1?t'.l

ilnr:finut

n1:nam

2553

ACaalqsrrjaoor^froriolivrurfrvru,S flct'urieurJ:ucruml{nr:nnmfriiEyrGnndouqfin::unr:

'i6ri o'r rfi u rr8.r Ern 1 fl r 0 r n{u rfl r u u rulum n n E{ r?t fl u }r 1 u o t
4 ,t., a v .au Iuo$uuu uluod?n og??Btu

ira-avarou:fufu1 u:1{1:q:n0lJ?rlutufln

i,< a a I
RilUn: :Un,l, nil: nul?yrulu?ru D

l. ro{flflnrl0l:fieir d.l?u?{d'llu il:srrun::un1,
letAe

2. ro{fl16lnt1rlr0t uuytuI touu 10n1fl

-AlvAa
3. n5. iltelt{fl nnfl:

n r : 3 ff un i{ dfi ;n q rt : v ar ri6'q d 6 o t r ) rfl o ilnu rl fim : ru 6.r n q G n : : r nr :
td-

ri o.r rfi u lfr { Ern lil r o l n { u nl ru ru u l u rt n n 
E 

{ rmil x H lu R, uo u (z) finu r vr q n' n : : u

m r{druil rum ns fl dnf fiu nr:l #arrudrfiqro$l o f,uciruil :s cunN n1, na lnlu
.ia

nr : ri o ufi uaril qt n rn x o { il: ! rl n: l u rrn n:..t ryt ilu r lu n t
I n o n r : i f,u nf.r drfl u n r : if,orfi .r d tr ? 0 (survey method) iiil : s m n : i fru a'o

rl : s m n : o Tl 20 fl du }Jlu u,n n I { ryl vru u 1 u n, dm u ri o ud uarf, r qtn r n rn do r u'o fi

l#lunrrrfiudoXa 6o truueouo'ur louriui'rodrqruuuaruriu lmuttisage sampting)

I nor rd I du fi t o r n 1 r tyr n u l4 1 u n : o o nrfl u s rir u rnao h?ldn cluf,ro dr r 400 n u
. I -_^^. a a v dt

il r e n0 un ?u nl{r?t ?tu?t 1u R r n0 u na 1{ n-0 lrniluuiu nI {ril tu}f 1u n, noul}.rrio

rt^o ttne o u t$o t nq lrm ?Ir rru fl r n o u 16 6o rrnumu l nI {rrnutf lu nr ers iu o o n

6o rtnuuo{oon uovnl{rvriluu1ufl:nviunn 6o rtnurruou rrnau g0 nu



dfi fi iil#ila doil fl url6g ru 6o r testlddu iunneour{trntim o r I n{uun;

z nriu F test 1#dru:-uvrnaourirrq6ulrnndr z nciu uns LsD lidruiunndou

naruunnsirltowilo6uuuuf,udnqq, (least significant difference)

rra nr:iduuudrdruninfi'uqi rilfl o1(! nr :6lnur o rin ua;r ruldfi giNfi'ufi

nasi o n r: l#n rru drriqlunrlf, o nri o lrfi uarf,t qtn rndruerdnriardlilsit{fiu

riruaorunruiieirldufi Hngisnr: l#aerudrflollunr16onriosrfi ulilqtnrndru
a o lt e s r ia t q-, -- -a-!r-q -- e----,^-d a

H 6 n f, u qiei r r fiu I n u n ri u fi fi r n r u n u I a al t?n a ru dr 6'qlun I : r fi o n ri o lrfi u r tfr t

q t n r vr dr u n 6n rior q{u r n n d r n ri u fi fi on ru n I il rIU, fl ua v u r?r um ti r ir I

dtu : ra r rilrt o r tl n t: fi nu t,,as o rf, ndgir I riufi nosi o n rr l#n rru drriqlu

nr:rdonriouduarilqtnrndrurrarlrisirqfiu riauenlunlil rruldfiirlfiufi na

si onr: l#aeru drdqlun r: rdonriosrfi mrf,.rqtnrtdrudru: rarr{ruiu lounriuiifi

ao runrn Iaal#naru drfrqtunr: rn'onrioufi uarir qtnrtdrurtnru rnndrncitdfi

6r o 1 u R trr d u r rr r n s fl ri u i{ fi r r u 1 dhi r6u I 0,000 u r n bln a ru dr 6'19 lu n 1 t ta' o n

' i a drurrnrrinrrn'irndrfii:raldtoool- ''ottutldytorrr?tu2rtrlqtnrnfitu: rarrioundrncitfifi r rold 10,001-20,000 urvr n{udfi

30,00 l -4o,0oo u 1yt nriu dfi : ruld lo,oo t -50,000 ulm uarnciudfi : r uldl rnn j r

50,000 u'wl

drudosvrrslduinr: mf, orl orf,n rrasnuldfirilNriuiflneionrrldnarudrf,al
alri
Iun r r ra-o n m o { u4 u ?ril qt n rn dru ao ru fi l#uin r : hii r.r fru rieu ao r u n 1il t Io ;

Ai.raroraeqatlj.a---^.-2t- ^, -i
n r:fl nurfi si Nriuii nosi onr:hinaru rl rriqlunrrdonri o ufi uaf lqtnrn#uco ru ft

hflui n r : si r q riu In un ciu iifi co run r n l a nl#a e ru drf;qlu n r r 16 o n ri olrfi u ari t
qrnrndruao',riih?rinrrurnndrnriui{iao runmrf,u, a uagilfiruft tir$rl uag

nriufifinrrilnurrirurilnurnourJaruuisilrs.l#aarldrfra;'lunr:m'onristtdua

16l qtn rn dru ao rudhirin r rfio un i r n eiu dfi nr r ilnu rrl?alqrai un ; ql n it
rliqqrnE

(s)



9t
ritu nt: riltc3un r: na ta lilrt o 1 g do tun til o 1fiil uay : tu''ldfi rim fiufr Hado

nr:t#nrrudrriqlunrrtn'onriotrfiutrfi.rqnnmdlun'r:ri{raiun1rnalnli61fiu
i 4 i, @ a . ";""- l--'^""-"'-' .

ri r u n t : fr nu r fi si r I fiu fi n a sio n u l#n T 
ru dr riqIu n r : ra'o nri o qfi u?rfi r En n r 11 dru

n r : ri.r r aiu n 1 t n a 10 i r I fiu I no n e! u fi fi n r : Flnu r rir 0u fl n u m o u 6u il io dr n d I
1#narudrfin;lu nr:16onvio.rrfi uarf,rqrnrndrunr: rilraiununa rnfioundrnriu

fi fi nr: Flnu rrJiqq rni uav gr ndrrJicyq rni

drunrinlru(1#uin15 ruf, org 0lf;il uav:rulddsimfiufinadonr:h?
ouatArja

o a t u drdq I u n I : t fr o nri o I rfi uerf, r qt n r rudr u nrin.r ru fl r?ui n r : [isi r { fiu riru
doluR'lil nrrflnurdri rlfiufi Haionrr b?nrudr6'rglunr:16onriolrfi oartlqrn rr
dru u fnuu fl rfu i n r : sirq fiu I nun{ r fi fi ao run ru I anhin r ru drfiq 1 u n r r ra.o n
.ia

riolrfi urrfil qtn rndrunrin.r ru fl #uinr: urn ndrnciufi fi ao runrnurirumthfil
,i.ra

ttavnriufiiint:finurg.rndrrJirgqrn6 l#nrrrudrftylunr:rfronyio.rrduarfilqtnru

dr u vr rin.r r u {h?u i n t: fio u n dr nej u fi fi n r r fl n u r f r u u fl n u rn o u eiu u $o rir n.i r
riruuFlnurnouila lu niorJ er. uavrJiqqrni

Itdrunrsueunr:h?uinlr l?rfi o1g dolunru nr:flnur orf,n lav:roldfi
si r { fiu fi fl a si o n r : 1 #n : r u dr fiq I u n r : r do nri o.rrfi u arf, r qtn rn dr u n, s u ?u n,
h?uinr:lildrfiu

z^- 4 ,,nluf,'tlt?odountlnronnl l?Irt oIl dolufllfl nr:Flnur orf,n layrruldfi
ri r q f,u fi rua si o n r : h?n r r u dr fitg lu n r : ra'o n yi o ud u r ir qt n r n dr u fi * r : n do u m x
nunrnlilsirf,u

0 1 nna n 1, flnu r {iflufi do rcu o,,uy,do rfl u rJ r s I wrffiu fl #uinr: uio
{au h ft d il : s ur n: I un n n I { lm ilu u ru n : d ivr q n' nm u n rr riu t,fi uarir qt n rn
riau lnqirfl urnnntll ta'o nttrdrri o.rrfi oafi oqil un rn na 6 rfl u : ggsr? a 1 z iu Ino
: n ou dri a u da rni o n m r{n d o u I n ol #n a r u d rfity 6'ru un ci r vi o gfi urfi ri r au l o fi r r a r
d,nu',, ar fi nr: uinr: fi d cvnrn: anrf e ds o rn uasilaoof,ulu nr: ldlinrr

(6)



ABSTRACT

Thesis Title Factors of Marketing Mix Influencing Health Tourism

Behaviors of Customers in the Bangkok Metropolitan Area

Student's Name Mr. Issawat Yuwiwat

Degree Sought Master of Business Administration

Major Marketing

Academic Year 2010

Advisory Committee

l. Assoc. Prof. Wirat Sanguanwongwan

2. Assoc. Prof. Kanoppan lam-oPas

3. Dr. Peerapong Pakkeeree

Chairperson

In this thesis, the researcher investigates (l) the health tourism behaviors

of customers in the Bangkok Metropolitan area. The researcher also studies

(2) the relationships between the demographical characteristics of members of

the target group studied and the attention paid to the marketing mix factor in

health tourism as expressed in the behaviors of the health tourists under

investigation.

Using survey methods, the researcher collected a sample population of

health tourists in the Bangkok Metropolitan area twenty years of age or older.

In collecting the members of the sample population, the researcher applied the
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technique of multistage sampling. As such, the Bangkok Metropolitan area

was divided into live sections with the aim of obtaining a complete sample of

400 subjects of investigation. Eighty subjects were taken from each of the

following five districts: central Bangkok as represented by the Pathum Wan

district; northern Bangkok as represented by Don Mueang; soulhern Bangkok

as represented by Bang Na; eastern Bangkok as represented by Nong Chok;

and western Bangkok as represented by Bang Bon. As an instrument of research

used to collect data lrom these subjects, the researcher used a questionnaire.

In hypothesis testing, ihe researcher used the I test technique to test the

means of one and wo groups of respondents. The F test was used to test the

means when there were more than two groups. The Least Significant Dilference

(LSD) technique was also utilized in testing hypotheses involving multiple

comparisons.

Findings are as follows:

ln regard to the aspects of product, demographical differences in gender

age educational level occupation, and income were not paralleled by concomitant

differences in respect to the attention paid in health tourism selection by the

subjects of investigation. However differences in the denrqgraphical characteristic

of marital status were correlated with the attention paid in the selection of

health tourism by these subjects in the case of the aspect of products. The group

of those unmarried did pay attention to health tourism selection in the aspect

of product at a higher level than those who belonged to the manied and widowed

or divorced groups.
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In the aspect of price, differences in the demographical characteristics

of gender age educational level and occupation were not found to be correlated

with differences in the attention paid to health tourism selection. Nonetheless

differcnces in marital status and income levels were found to be paralleled by

concomitant dilTerences in health tourism selection. The group ofthose unmarried

paid attention to health tourism selection in the aspect of price at a higher level

than the group of those who were married.

Furthermore, the group of subjects whose monthly income was not rnore

than 10,000 baht paid attention to health tourism selection in the aspect of price

at a lower level than the group whose monthly income was between 10,001 and

20,000 baht the group with a monthly income between 30,001 and 40,000 baht

the group with a monthly income between 40,001 and 50,000 baht and the

group with a monthly income greater than 50,000 baht.

ln the aspect of location for services dernographical differences in gender

age occupation, and income w€re not found to be correlated with corresponding

dilferences in the attention paid to health tourism selection. Nevertheless

difTerences in the donographical characteristics of marital status and educational

level were found to be correlated with differences in the attention paid to health

tourism selection in the aspect of location for services. The goup of unmanied

subjects did pay attention to health tourism selection in the aspect of location

for services at a higher level than the groups of manied and widowed or divorced

subjects. In respect to the demographical characteristic of educational level

the group of subjects who were educated at the high school or vocational

diploma level paid attention to health tourism selection in the aspect of location
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for services at a lower level than the group of subjects whose educational level

was that of a bachelor's degree or higher.

As far as the aspect of marketing promotion is concerned, differences

in the demographical differences of gender age status occupation and income

wcrc paired with corresponding differences in the attention paid to health

tourism selection. Moreover, differences in the demographical characteristic

of educational level were paralleled by concomitant differences in the attention

paid to the health tourism selection in the aspect of marketing promotion. The

group of subjects whose educational level was that of secondary school or

lower paid less attention to health tourism selection in the aspect of marketing

promotion than the subjects in the group at the educational level of a bachelor's

degree or higher.

In respect to the aspect of employees providing services, demographical

dillerences in respect to gender age occupation and income were not correlated

with corresponding difference in the attention pard to health tourism selection.

However differences in the demographical characteristics of marital status and

educational level were found to be correlated with parallel differences in the

attention paid to health tourism selection in the aspect ofthe provision ofservices

by employees. Accordingly those who were unmarried paid attention to health

tourism selection at a higher level in the aspect of the provision of services by

elnployees than the group of those who were widowed or divorced. Furthermore

the group whose members displayed an educational level higho than a bachelor's

degree paid attention to health tourism selection in the aspect of the provision

of services by employees at a higher level than the group whose members
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evinced an educational lcvel at the secondary school or lower level and the

vocational diploma level or at the bachelor's degree level.

ln regard to the aspect of service processes, demographical differences

in gender, age, marital status, educational level, occupation, and income were

not correlated with concomitant differences in the attention paid to health tourism

selection in the aspect of service processes.

Concerning the aspect of physical environment, differences in the

demographical characteristics of gender, oge, marital status, educational level,

occupation, and income were not paired with corresponding differences in the

attention paid to health tourism selection.

On the basis of the findings of this research investigation, the researcher

offbrs some suggestions that should be beneficial to service providers or other

interested pa(ies as tbllows:

Most residents in the Bangkok Metropolitan area who evince health

tourism behaviors are females. They select tourist attractions in the central

region to visit over a period of two days for the purposes of relaxation and

travel by personal cars. They pay attention to interesting tourist altractions by

reference to tbe appropriateness of costs. They also pay special heed to whether

or not good service is provided. Good service is judged on the basis of the

criteria of convenience, expeditiousness, cleanliness and safety while using

services.
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