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In this thesis, the researcher investigates (1) the health tourism behaviors
of customers in the Bangkok Metropolitan area. The researcher also studies
(2) the relationships between the demographical characteristics of members of
the target group studied and the attention paid to the marketing mix factor in
health tourism as expressed in the behaviors of the health tourists under
investigation.

Using survey methods, the researcher collected a sample population of
health tourists in the Bangkok Metropolitan area twenty years of age or older.

In collecting the members of the sample population, the researcher applied the
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technique of multistage sampling. As such, the Bangkok Metropolitan area
was divided into five sections with the aim of obtaining a complete sample of
400 subjects of investigation. Eighty subjects were taken from each of the
following five districts: central Bangkok as represented by the Pathum Wan
district; northern Bangkok as represented by Don Mueang; southerm Bangkok
as represented by Bang Na; eastern Bangkok as represented by Nong Chok;
and westem Bangkok as represented by Bang Bon. As an instrument of research
used to collect data from these subjects, the researcher used a questionnaire.

In hypothesis testing, the researcher used the ¢ test technique to test the
means of one and two groups of respondents. The F test was used to test the
means when there were more than two groups. The Least Significant Difference
(LSD) technique was also utilized in testing hypotheses involving multiple
comparisons.

Findings are as follows:

In regard to the aspects of product, demographical differences in gender
age educational level occupation, and income were not paralleled by concomitant
differences in respect to the attention paid in health tourism selection by the
subjects of investigation. However differences in the demographical characteristic
of marital status were correlated with the attention paid in the selection of
health tourism by these subjects in the case of the aspect of products. The group
of those unmarried did pay attention to health tourism selection in the aspect

of product at a higher level than those who belonged to the married and widowed

or divorced groups.
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In the aspect of price, differences in the demographical characteristics
of gender age educational level and occupation were not found to be correlated
with differences in the attention paid to health tourism selection. Nonetheless
differences in marital status and income levels were found to be paralleled by
concomitant differences in health tourism selection. The group of those unmarried
paid attention to health tourism selection in the aspect of price at a higher level
than the group of those who were married.

Furthermore, the group of subjects whose monthly income was not more
than 10,000 baht paid attention to health tounism selection in the aspect of price
at a lower level than the group whose monthly income was between 10,001 and
20,000 baht the group with a monthly income between 30,001 and 40,000 baht
the group with a monthly income between 40,001 and 50,000 baht and the
group with a monthly income greater than 50,000 baht.

In the aspect of location for services demographical differences in gender
age occupation, and income were not found to be correlated with corresponding
differences in the attention paid to health tourism selection. Nevertheless
differences in the demographical characteristics of marital status and educational
level were found to be correlated with differences in the attention paid to health
tourism selection in the aspect of location for services. The group of unmarried
subjects did pay attention to health tourism selection in the aspect of location
for services at a higher level than the groups of married and widowed or divorced
subjects. In respect to the demographical characteristic of educational level
the group of subjects who were educated at the high school or vocational

diploma level paid attention to health tourism selection in the aspect of location
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for services at a lower level than the group of subjects whose educational lcvel
was that of a bachelor’s degree or higher.

As far as the aspect of marketing promotion is concerned, differences
in the demographical differences of gender age status occupation and income
were paired with corresponding differences in the attention paid to health
tourism selection. Moreover, differences in the demographical characteristic
of educational level were paralleled by concomitant differences in the attention
paid to the health tourism selection in the aspect of marketing promotion. The
group of subjects whose educational level was that of secondary school or
lower paid less attention to health tourism selection in the aspect of marketing
promotion than the subjects in the group at the educational level of a bachelor’s
degree or higher.

In respect to the aspect of employees proQiding services, demographical
differences in respect to gender age occupation and income were not correlated
with corresponding differences in the attention paid to health tourism selection.
However differences in the demographical characteristics of marital status and
educational level were found to be correlated with parallel differences in the
attention paid to health tourism selection in the aspect of the provision of services
by employees. Accordingly those who were unmarried paid attention to health
tourism selection at a higher level in the aspect of the provision of services by
employees than the group of those who were widowed or divorced. Furthermore
the group whose members displayed an educational level higher than a bachelor’s
degree paid attention to health tourism selection in the aspect of the provision

of services by employees at a higher level than the group whose members
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cvinced an educational level at the secondary school or lower level and the
vocational diploma level or at the bachelor’s degree level.

In regard to the aspect of service processes, demographical differences
in gender, age, marital status, educational level, occupation, and income were
not correlated with concomitant differences in the attention paid to health tourism
selection in the aspect of service processes.

Concerning the aspect of physical environment, differences in the
demographical characteristics of gender, age, marital status, educational level,
occupation, and income were not paired with corresponding differences in the
attention paid to health tourism selection.

On the basis of the findings of this research investigation, the researcher
offers some suggestions that should be beneficial to service providers or other
interested parties as follows:

Most residents in the Bangkok Metropolitan area who evince health
tourism behaviors are females. They select tourist attractions in the central
region to visit over a period of two days for the purposes of relaxation and
travel by personal cars. They pay attention to interesting tourist attractions by
reference to the appropriateness of costs. They also pay special heed to whether
or not good service is provided. Good service is judged on the basis of the

criteria of convenience, expeditiousness, cleanliness and safety while using

services.
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