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This research aims to study the attitudes of tour guides towards their
roles of a cultural ambassador, namely role awareness, role satisfaction, and
performance as a cultural ambassador.

The expected roles defined in this study are:-

1. to create good images of the country and make the tourists
understand the national institutions correctly.

2. to make tourists understand Thai ways of life as well as its tradition
and culture.

3. to be a representative in promoting Thailand among foreigners.

4. to be a good and knowledgeable host.

(6)



5. to create good impression among visitors and encourage them to
come back to visit Thailand.

The methodology used 1s a random sample of 212 professional tour
guides who have registered with Tourist Business and Tourist Guide
Registration Office, Bangkok. Variables used include gender, age, level of
education, income, and working years. Questionnaires are distributed and data
are analyzed using statistical method including percentage, mean, standard
deviation, t-test, F-test, One-way ANOVA and Scheffes’ method.

The results show that there is a significant difference at the level of
0.05 in working years to the level of role awareness. However, there is no
significant difference in the level of gender, age, education and income.

There is also no significant difference in the demographic variables, 1.e.
gender, age, level of education and income to the level of role satisfaction
except for the working years which has a significant difference at the level of
0.05.

For the performance of tour guide as a cultural ambassador, there is a
significant difference at the level of 0.05 in gender. No significant difference
is found in age, level of education, income and working years.

Problems and obstacles found in being a professional tour guide are
government sectors’ negligence in promoting tour guides as cultural
ambassadors, many foreigners conducting tours locally, and some local
guides’ inappropriate manners and lack of awareness in being a cultural

ambassador. Other problems are tourists trading, non - compensation for
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guides, insufficient parking space for coaches, over-priced souvenirs, and
substandard of tourist police.

Suggestions and recommendations include better roles of government
in promoting a tour guide as a cultural ambassador, and in supervising and
1ssuing a regulation covering a reasonable compensation for tour guides. As for
tourists’ benefits, a tourist protection act should be set, ample parking space at
tourist attractions provided, and cleanliness in touristy areas supervised.

Further studies can focus on the comparison of contrasting roles of a
cultural ambassador, policies set forth by travel agencies as well as the
government concerning tour guides, problems confronting tour guide profession
and possible solutions, and the eftects of the Free Trade on local guides as
foreigners will soon be able to conduct tours in Thailand.

Lastly, in comparison to this study a future research can be done to test
the similarities or differences in the level of role awareness, role satisfaction,
and performance as a cultural ambassador between professional tour guides in

the age group 25 — 30 and over 45 years old.
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