UNAnEo
A A =Y o ar g 4 Q@ A dy s Y A =
FOLTOITNTITUNUD zﬂ!lﬂﬂﬁiiﬂqﬂm"WﬁQNﬂﬁf’)ﬂ']iﬂﬂﬁucli]“]fﬂﬁuﬂ'lﬂﬁﬁaﬂ

yoinvieuiiel nsdiAny Jandaanys

FodiTiou unamlhan wIYsIsY
Fousaa ATHYANAATUT N
Pnsenm 2549

a4 (=2 a 4
ﬂmgﬂiﬁJﬂ'ﬁ‘nﬂiﬂBTﬁ13UWUﬁ

g
1. Sﬂﬁﬂ”lﬁﬁﬂ%ﬁfj’ﬂi. 1ns Twaw Usesunssums

¢ a ~
2. 583ﬁ1ﬁﬂ51%155&6ﬂﬁ1’lﬁ e InReoly

¥ b4
s @ s A

aw A =2 A = [ 7
N1TIVONIIUY ﬂQﬂi%ﬁQﬂ!‘WﬂﬂﬂH1 (1) maﬁnmgﬂuuumsfgﬂmcwmmm

A K

a [ L4 = iy 1 v A
amanusinmuiiulne ) MeAngtiuuussydasivesduddwasemsdndule
A%‘ =y 9/ Y a U @ ' Aq Y o ar by 1 o ' -
Fodua1vesdus Inn nquiiedeiildlunsise laun Uszansuiumeuiion

£ ] 14 v
TudandaanySAesmsdedumnszanisznnvosiuiszniulu 6 wunldun
4 a =y L4 a °
$uovesiisedn vSnamansemw uSnanwszswalswiing Huhlne
o I-| o ] A @ d’g -1 [ s = o ] = Y 4%’ A a
S uneilies quidmigndnduninulieadarinanys IudmiheFumnuiiessy
a o 4 o 3 s L
ouuvva leSu Thuwnen sunedies uazmolugudasnswiien 19801 400 Aede
el lumsieldun nuvaeuew deyansiswldinndimsedlasldada
Fanssaunlszneudie msuanuenud mieaz Aunde audoauumnasgiu
t-test LAY F-test
a o 9 o dy 1 @ ] n:;dy a ¥ 4 2 o =Y [
HansItuagil laaeil nquatednidedumnssantumavdannniung
E 4 1 4
Y v <3 1 1 o [y A = LY
19 91gAe 21 Yulidludlng JseaumsinmszaulSyanes sdnminnu
b4 v '
YsHmenyy uazliseldaaus 20,000 UM aswnniige diulugineisndudi
= [V [Y) I=3 d' d:‘ a 9 Y v 9 o [] =Y b t:;l 2 a
szanveItIninanys aoundedui laun SrusmiiedudimuiiiesSuauy

= 4 a rad a 4 4
wrialoSumniige Fuimlsznnlunuaudenseliddeniniige sesasuuiu

C))



o/

3/ oy + 4 b LY I's ' LY 3 o 4” [V
FUUILSWITI ATHUIITZNUNWUN Yjﬂ‘ﬂ‘ﬂ%Uﬁﬂﬂﬁﬂﬂﬂ'ﬁﬂﬂﬁﬂiﬂ“ﬁﬂﬂWﬂ Ulﬂ!lﬂ

4 o

a 3 @ o [y {
nanvainnuiulne dennwn dydnval jinss & wazTag laomwizTaghld

L1} 9

L) QI J Qs m

' 3
anuasaftuazndanaden nguilsduldnnudingaensdaduledenin

L]

E4 ]
9/ <2

Py % 4 LK v @ a a I3
figa sniuvuinvesussyiual lWdwanemsdndulagedumnszanues

unveuned ludamdnawys

(5)



ABSTRACT
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The objectives of this research were to study (1) the package design
that reflects the Thai identity, and (2) packaging that influences the consﬁmers’
decision to purchase the product.

The sample group used for the study consisted of 400 tourists who
came to visit Lop Buri and wanted to purchase food souvenirs in any of the
six areas including Sarn Prakarn, Pranarai Ratchanives, Namthai shop in
Amphoe Mueang, the Lop Buri local products center, local products shop on
Phaholyothin Road in Ban Na Yao in Amphoe Mueang, or within the special

warfare center. The tool used for the research was in the form of a

questionnaire. The data thus collected was analyzed using descriptive

(6)



statistics and presented in the form of frequencies, percentages, means, and
standard deviation.

The results indicate that the tourists who bought souvenirs consist of
more females than males, are at least 21 years of age, have a Bachelor’s
degree level of education, are employees of private companies, and earn a
monthly income of less than 20,000 Baht. Most of them knew about
souvenirs from Lop Buri. The places from which they bought souvenirs were
mostly the local products shop on Phaholyothin Road. The products that the
tourists bought most were salty eggs covered with soft clay, and coconut-juice
jelly, respectively. With regard to the package, every factor influences the
purchasing decision to a high degree, including the Thai identity of the
product, the wording, symbol, the shape, the color, and the material. When
making a purchasing decision, tourists pay most attention to the materials,
especially to those that are safe and conserve the environment. However, the
size of the package does not influence the tourists’ decision to purchase such

souvenirs.
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